Dear Members,

Thank you for an amazing 62nd WACO
convention! We were thrilled to see so many of
you take the time to come and contribute to the
networking and learning! Seeing how WACO
members welcome new campgrounds, old
friends, and fresh ideas is always amazing! Your
WACO team is on a mission to continue
developing new tools and techniques for you to
use to make money and be successful in your
own right. We learned lessons in business and
life. We lost a great trade member - Tommy
from Water Wars and two of the finest
campground leaders, Scott Grennon & Bud
Styer. We celebrated Randy Isacson and his
beautiful family, and | hope each of us took
away that tomorrow is not a promise. | think
that is why WACO will always and forever be my
family. My mom, daughter, aunties, brother and
sisters, and their children have always
supported my WACO efforts. We have made
such amazing friendships that no amount of
money could ever buy. | will always think of you

all as family and feel so honored to have you in my life. The lessons in life and business that
you have shared with me will always be in my heart. It's good to reflect on all the blessings
in our lives and our members, how we help each other and fight for what's right for our

industry, and how we are memory makers!



So, what have we done for you lately? You might askR. Our membership is looRing
good at 239 members, up from 220. Print media is far from dead. We have 28 boxes
of directories left! The numbers are not all in for the convention, but we looR great
financially! Our CD is growing, along with trade members and member benefits. If
you need alcohol, beverage, or food manager training, we have found a new member
benefit to save you lots of money. Please watch for information in upcoming emails
and on the FacebooRk page on how to become a proctor for the food course! Our
contract with the Holiday Inn goes through 2026, and we are looRing at other options
for locations that will allow us to grow our convention and still Reep things affordable.
We had a very successful event with Scheels of EauClaire and are excited to continue
these pop-up events! Carla, Gilbert Brown & handed out 1000 adorable little s'mores
Bits that were gone in no time, along Witll over 2000 directories! Clearly, our
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customers and Scheels are connected. After this trial run, we will looR to do more of
these in Scheel's other stores. We have established our Scholarship fund, and thanRs to
our young professionals, we are ready to give those out! We need some takRers! If you
Rnow of someone going to school that worRks for you, please encourage them to apply!

The Wisconsin Counties Association will be in the Dells again. We recently spokRe to MarRkr
O'Connell, the Executive Director of the Counties Association. He said, "l really think

it's maRing a difference that you bring players and put this event on for us each year.
I've heard comments that it educates board members, and they are really starting to
Rnow who you are. Tina asked if he could help us with counties likRe Sawyer, which are
struggling to understand the importance of having a cabin with electricity in our parRs.
Gilbert will stay two extra days in the Dells to help MarkR O'Connell with WCA's sports-
themed convention Reynote - so when you see Gilbert next, please thankR him for this!
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It will be a year of being sharp and on our toes to ensure we make our numbers. Your
marketing plan is going to be more critical than ever. Be sure you are using all the
fantastic ideas we collected at the convention, and we treat our customers like they are
guests in our homes. | would be remiss if | didn't throw in some good old steps to Reep
us on track this season! Remember whether you choose this business or it chose you:
running a campground is one of the most rewarding — and demanding — businesses out
there. From early morning check-ins to late-night campfire calls, the pace can wear you
down fast if you don't actively refuel your energy and your team's morale.

But here's the good news: success often naturally follows when fun is part of the formula.
Remember the "FISH" training we did for years! Even shoveling fish guts can be fun IF
you makRe it fun! You are the only one that can create this in your campground. You are
responsible for Reeping your energy high, your team motivated, and your campground
thriving all season long. We can do it together. Here are ten ideas to ponder!

1. START EVERY WEEK MTH PURPOSE - dgy you made, and you will see more
(AND POSITIVITY) > opportumtle;s to’ do that with more
KickR-off each weegh w@th aﬂquu:h 15 mlnute = “\gUests People r‘emﬁmOer‘ the little
team huddle - if you have a team GREAT. If - gty thlngs ) @/
not, remember. how powerful your bramr~Y ( \ .
is! Your brain is youm,most powerful tool = 3 WHAT YOU SEE, YOU STRENGTHEN
not just for problem- solvmg or remembemng 7l L ~If I've learned anything from the many
things but for shaping the reality you § football players I've worRked with, it's
experience daily. Science shows us that ‘this: Athletes use mental rehearsal to
what you focus on, visualize, and believe - visualize winning before stepping on the
in influences your actions, enersy, and - field. Why? Because your brain doesn't
results in the real world. 74 - fully distinguish between real and

imagined experiences.
2. THOUGHTS BECOME BLUEPRINTS
When you thinR positive, clear, and confident The same is true for you:
thoughts, your brain:
Visualize a smooth checR-in process.

Releases dopamine and other feel-good You're more lirRely to stay calm and
chemicals confident during it.
Activates your focus and motivation + Picture your team worRing with joy,
centers laughter, and synergy. You'll show
It helps you spot opportunities (instead of up more open and collaborative.
problems)
V The more clearly you can see success,
Your brain literally filters what you see in - the more your brain and body begin to
the world based on your mindset. Expect worR together to make it happen. PicRk
a great day, and you're more liRely to find something to try every day!
one. Expect frustration, and you'll probably
find that, too. Remember the bad reviews - Share a motivational quote or camper
or customers; soon, all your customers will ! story
be nasty! Remember the customer whose = Celebrate last weeR's wins (like a great
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review or happy guest)

Set one simple focus (e.g., '"Let's surprise «  "Camper Compliment of the WeeR'" wall
3 guests with random acts of Rindness this - A rotating trophy for the team member
weeR.”) who went above and beyond

Use a visual for yourself and your staff +  Small rewards (gift cards, extra breaRkR
to track wins, goals, shoutouts, and fun time, or picRing the playlist for the day)
themes for the weeR! etc.

Announce something about a team
member during a crazy event!

Leave them a "gold BrickR." Remember
these from a couple of conventions ago.
Spread that feel-good feeling!

Gratitude is the fuel of excellent service.

6. MAKE SPACE FOR MICRO-MOMENTS OF JOY
A long shift feels shorter when little
sparkles of fun pop up!

Ideas:
A 5-minute midday dance breaR
Team "camp name" badges (think
"Trailblazer Tina'" or ""Bug-Zapper Ben'")
« Hide silly rubber ducRks around the
4. SETA'"FUN-FOCUS" FOR THE SEASON campground for guests AND staff to

What makes your campground special? find
Is it s'mores nights? Silly hat Fridays? A +  Create mystery trash
scavenger hunt for Rids? - When your staff is laughing, guests

notice — and love it.
Make your core identity playful and team-

led by: 7. PRIORITIZE REST AND BOUNDARIES
Fun can't thrive in burnout. Help your
Creating a season-long "fun calendar" team stay energized by:
Letting staff takRe turns suggesting
theme days Respecting days off — no texts unless

Giving guests ""Campground Crew
Choice" surprise perRks - like free ice
cream or early checR-in

Surprise a seasonal - let someone
else do it so they get that feel-good
experience!

This fun focus Reeps staff and guests looRing
forward to what's next.

5. RECOGNIZE & REWARD YOUR TEAM OFTEN
It doesn't have to be big. It just has to
be genuine and regular. Try:

truly urgent (except for me - | heed to
Rnow you still need me!)

Providing shaded rest spaces or a "cool
down" corner

Rotating challenging tasRks like trash
pickRup or late shifts

Give a 10-minute time out and jump in
and help a teammate.

ThinRk of it this way: a rested team gives the
best guest experience.
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8. GET INSPIRED TOGETHER
Bring in new energy throughout the season
with:

QuicRk 10-minute team sessions to
discuss what's good and worRing.
WeeRly "campfire learning' topics — one
team member teaches a short sRill
Learning fuels morale — and Reeps everyone

invested in the bigger mission. A positive culture in the workplace

refers to an environment where people

9. CELEBRATE THE JOURNEY feel valued, respected, supported, and

(NOT JUST THE END)

Don't wait until the end of the season to
celebrate. Try mid-season cookRouts, pizza
nights, or a campfire party just for staff.
Create a shared photo wall of funny
moments and guest selfies.

When people feel likRe they're part of
something special, they bring their best to
WOrR.

10. FINAL THOUGHT: CULTURE IS YOUR HIDDEN
ADVANTAGE
You can't control the weather or camper
complaints - but you can control
your campground culture.

The most successful campgrounds aren't

just clean or well-run - they have teams

that laugh together, care deeply, and stay
energized through even the busiest weekRends.
Just likRe strong associations! So build the
place your team is proud to work at - and your
campers will feel it, too. Start there if you
have time for a note, a FacebooR compliment,
or a smile! You got this!

Lovi

Lori Severson, Executive Director of WACO
Owner Champions Riverside Resort
Owner Severson & Associates

motivated. I¢ promotes well-being,
productivity, and collaboration.,

Key features of a positive culture
include:

Trust and Transparency — Open
communication and honesty are
encouraged and rewarded.
Respect and Inclusion — Everyone’s
contributions are acknowledged
regardless of background or role.
Support and Empowerment -
People feel safe to take risks, learn
from mistakes, and grow.
Recognition and Appreciation -
Achievements, both big and small,
are celebrated.

Shared Purpose and Values -
There’s a clear mission and a sense
of unity toward common goals.
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A WORD
FROM OUR | =
PRESIDENT " =~

Scott Kollock, WACO Board President

Dear Members:

We have just got off the high of having a great convention. WACO is not taking any time off. Legislation
leading to business regulation is going quite wild, and we are on top of it. We understand the importance
of strategically and continuously educating local governments, state representatives, and our members
about campgrounds and who we are and getting them factual information. We are doing several things
in this area:

*  We work with WMC - the largest lobbying firm in Wisconsin.
* Our contact with Jason Culotta continues, and we continue to benefit from his relationships and
introductions.
* We have two forms of software that keep the WACO office appraised of upcoming bills.
* Mark Hazelbaker continues to assist in writing local letters and helping with local boards.
* At ourlast meeting, we voted to bring on two lobbyist firms to help us work on a couple of significant
bills that our office already had in the works with Senator Jacque's office.
* Criminal Trespass at a Campground and Providing a Penalty-LRB-1161-P1: The campground one
(LRB 1166/1) is still out for co-sponsorship. It closes on Monday, May 5th, and so far, we have
Jacque & Nass from the Senate, along with Dallman, Dittrich, Green & Penterman from the
Assembly.
* LRB-0444-P2_AmusementRides: Jacque from the Senate and the Assembly, we have Callahan &
Knodl.

» The group opted to run with Knight Public Affairs and The Welch Group, offering WACO different
benefits. The strategic advantage of hiring both is ensuring we have coverage on both sides of
the aisle and both sets of relationships. They have agreed to work together, and this is the best
way to make things happen quickly. With the challenges we have with regulations and running
our businesses, this is an excellent use of funds we have appropriated for these specific projects.

Campground owners face unique challenges related to zoning, property taxes, environmental
regulations, and permitting. So many of us have faced tremendous challenges trying to expand and add
to our businesses, primarily due to zoning restrictions.

Lobbyists play a pivotal role in shaping laws and regulations that affect campgrounds. Through direct
communication with lawmakers and participation in legislative processes, lobbyists ensure that

the interests of campground owners are represented. For example, WACO's lobbying efforts have
included addressing issues related to amusement ride regulations at campgrounds and property tax
assessments, and we need people who know people who can sign on to these bills now. Our member
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A WORD FROM THE PRESIDENT, CONT'D

Campground owners have faced challenges related to unfair tax assessments and regulatory issues with
DSPS and the DNR. So much of what goes on today gets added to the budget and passed before you
even know about it. We know we need boots on the ground and think these actions will help us not only
with issues currently on the table but learning about issues early enough to battle WACQ's commitment
to strategically support our members for long-term business sustainability.

These two choices will allow us to address the regulatory problems, the tourism side of things, and
guidance that aligns with the long-term goals of campground owners. By staying abreast of legislative
developments and advocating for favorable policies, lobbyists help ensure that campgrounds can
operate sustainably and continue contributing to Wisconsin's economy and the health and well-being
of our membership. Hiring a professional lobbyist is a proactive step toward safeguarding our member's
interests and promoting a favorable business environment. Campground owners can navigate the
complexities of state and local regulations effectively by leveraging expert advocacy, influencing policy
decisions, protecting against unfair taxation, accessing industry resources, and receiving strategic
support.

Please feel free to share any ideas or thoughts you have on the direction WACO is taking. |1 am always
available to talk to you and share information. You are always welcome to come to the board meetings
and share your thoughts. As always, | am committed to getting you the answer - it might not be all you
were hoping for, but | will get the answer!

Seott
Scott Kollock, X
Ovner a vista Royalle Campground SAVE- NS i
1 Lake Delton, WI

‘DA;C& s 53940

IF YOU PLAN TO ATTEND, PLEASE EMAII.
OFFICE@WISCONSINCAMPGROUNDS.COM SO WE CAN CREATE A PA(KET'



mailto:office%40wisconsincampgrounds.com?subject=

Attending events hosted by our partners strengthens relationships and gets
our directories into the hands of more campers. We are lucky to attend some
of these events along with GBF!

September 8, 2025
Turtleback Golf Course
1985 18 1/2 Street Rice Lake, WI 54686

Hosted by the Barron County Tavern League

Hole Sponsors $100
We'll print a sign and post it at a hole and list you in our program to show your support!

Premium Hole Sponsors $500
Bring a pop-up tent and a table and start a conversation with every foursome on the course. Food and

beverage samples welcome! (Your logo is displayed on signage at the hole.)

Hole Sponsors
Wilson Golf Group, The Golf Club at Cedar Creek, The Boneyard, Captain Jack’s Saloon, Oneida County Tavern
League, Dugout 54, Door County Tavern League, Clark County Tavern League, Trempealeau/Buffalo County
Tavern League, Ready Randy's Bar & Grill, Kelly's Bleachers Big Bend, Columbia County Tavern League
Nick's, JPK Plumbing, Wason's Supper Club, Trempealeau/Buffalo County Tavern League, Tugs Bar & Grill,
Kelly's Bleachers Il, Hummers Rendezvous, Strikes, Spares & Spirits LLC

Golf Cart - Beverages - Lunch - Dinner - Awards
Reglstrataon begins at 9:00 am, shotgun start at 11:00 am
g et Hotel Accommodatton§--

OUR MISSION
Each year, the Wisconsin Tavern League Foundation (WTLF), the 501c3 non-profit charitable arm of
the Tavern League of Wisconsin, provides financial support for thousands of Wisconsin charities.
In 2021, the Tavern League of Wisconsin (TLW) members were proud to com:nbute $l7 mlllion to
support nearly 16 000 chantles across the state g i and

M“’/Méﬂm Unable to attend?
Please consider a tax-deductible donation
BADGERIic Juor to the Wisconsin Tavern League Foundation.

Contact the TLW Office at 608-270-8591 or
info@tlw.org for more information.
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our industry lost a leader with the passing of Bud Styer on April 11th,
doing what he did best - working at his campground. Seeing so many
members at his funeral demonstrated the relationships Bud built over
the decades of his involvement in the campground world. We were lucky
to have his ideas, passion, excitement, and experience in our Association,
and he will be missed. If you have any pictures you'd like to share of Bud
or stories that are near and dear to your heart, please send them here.
Our WACO staff is putting together something in his memory for the
upcoming 2026 Convention.

View Bud's full obituary here.
View Woodall's article here.




tenantAlert! $34.95

$24.95  AGoodEmployee.com
~—"

DO I NEED BACKGROUND CHECKS AT MY PARK?

Camping can be a fun and enriching way to enjoy time in the great outdoors and operating a suc-
cessful campground is dependent on keeping things safe. You want every camper to have a great
experience at your campground, which is why it’s crucial to consider the safety and security of
your guests and staff above all else. You're doing your best to protect your campers and your
business. You have a well-trained staff. You have emergency procedures in place. But there may
be a gap in your business plan! READ FULL ARTICLE HERE.

FOR GUEST SCREENING: visit TenantAlert.com/hospitality
FOR EMPLOYEE SCREENING: visit aGoodEmployee.com/

Hospitality z o%

+ Background Check Info Flyer
« Employee Background Checks Are Essential SAVQNGS

* Should Campgrounds Require a Background Check?
»  Why Should I Run a Background Check on a camper?

» About Background Checks (info article)

2ovelsen. wow (T
& ASSOCIATES GUESTS

A woman-owned business, offering a wide WITH YOUR
range of marketing, promotional, and training WATERFRONT!

options to meet your needs, big or small!

PO Box 228 | N22676 HWY 53| Ettrick, Wi 54627 @ RECREATION
(608) 525-2323 | tinaeseversonandassociates.com e
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https://a.rs6.net/1/pc?ep=ccdae9a724c443c3xMo37LLOutn8KcmPAxJzNmgg8iXVYts3N69P6bz8PrPae2yqpZ_aSJ2-PgACC99JyFodnETWQdw5xOUX5NLbuLNMvGeKtne9w2FglWzjNsS-SporESxah7WV-BnXQ8Aa83SYLh1tkS9r16fga7w1FHb4HA1hT4it45k9ZfR8GGxowjoSagI17uk9_mq4sHeP9wyIc6nXiPmILYVBBu5brRxGKEYtWH3M8qNLp5znZx6QYI5LKEupANS-Hn5VyPxW&c=${Contact.encryptedContactId}
https://files.constantcontact.com/9dbf191d901/f635bf3d-19f9-4bd0-b779-d9ecbe752eb0.pdf
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BENEFITS -

HOSPITALITY CONNECTIONS
CREATING ALLIANCES OF RV PARKS,
CAMPGROUNDS & ENTERPRISES

MEMBER BENEFITS & DISCOUNTS WITH HOSPITALITY CONNECTIONS

Members of the Wisconsin Association of Campground Owners, your association is working for YOU!

Saving on products and services from a variety of companies are available for you through WACO's affiliation with
Hospitality Connections. See the participating providers below and click the links for more information or enroliment.

Here are direct links to learn and directly We all need to send our guests emails, social

enroll in a few of the more popular ads, & use SMS marketing. Why not collect

companies and programs including the the data in one location that gives you

HC Member Savings Program. reporting information, open stats and gives

Click here for ALL participating companies! your campers the option to opt-out, keeping

AT A GLANCE: (, ‘ Constq nt you in line with th-e CAN-SPAM act?
Contact Constant Contact is available to our

Ferrellgas WACO members at a 25% discount!

Batteries Plus

Exxon CLICK THE LINKS BELOW FOR MORE

Discount Tire INFORMATION

Ace Hardware e Constant Contact Info Flyer

UP$ e Constant Contact Services at a Glance

Waste Focus ¢ Info for learning about Constant Contact (with

Staples link to webinar)

Alliant Business Insurance * Info on Plan Offerings

e Return on Investment (ROI) with links to
product tours, how to create an email, and
how to grow vour email list

Mt ns@_&iﬂ@ﬁ&m Yy

‘ ﬁaﬂﬂﬂ'@““ Properties Plus |
_C-III.'I‘-l-..-:-..‘-.i.:-'..‘-
John Jaszewski | Owner/Broker - MN & WI
Campgrounds4Sale.com
724 E. Broadway | Winona, MN 55987
507-450-5626
john@campgroundsdsale.com | www.campgrounds4sale.com

Credit Card Processing



https://hospitalityconnections.savings4members.com/programs/views/green/super.html
https://hospitalityconnections.savings4members.com/programs/views/green/external.html?id=1721
https://www.batteriesplus.com/gpo/msp
https://hospitalityconnections.savings4members.com/programs/views/green/external.html?id=840#0,1
https://fleet.discounttire.com/s/msp-inquiry-form
https://hospitalityconnections.savings4members.com/programs/views/green/external.html?id=2257
https://hospitalityconnections.savings4members.com/programs/views/green/external.html?id=2001
https://hospitalityconnections.savings4members.com/programs/views/green/external.html?id=1646
https://hospitalityconnections.savings4members.com/programs/views/green/external.html?id=3
https://hospitalityconnections.savings4members.com/programs/views/green/external.html?id=2983
https://hospitalityconnections.savings4members.com/programs/views/green/external.html?id=595
https://a.rs6.net/1/pc?ep=87b158ea54dc0351QxAEvqXCoCWbywGxtHgT_BJQjWZ-_Kgt8r-Yl8TbgqtrAImkVNG9Hp53nSVNx5-0kBlMnJ39-5gLPubo2Qhg-8BMiv5KEfm5zmp64OQAB0KQyF5x7PRHBaA7QfxNe7di2HIMoaE2Z9tOBidNNaGK3xlMOyJOcvvVc1lTpNXaygi9XEW0D7-sOGh4RN4rY3fmT9osRnlaa00ob-9I76syo6ppiVx-FMckuwAxFMfIbWXjbuLCzmRZWBvpuMg9Bd5jHiKsxtVt6lSUOMfaqAR7p9k4fwJECSxmNItk_pTvSVDsWH65-E6Orn5zS7zTEUrM-tJRcP73SQaoVNFc48DU551JqAYBcZbNdRHf9DYOOrCGChM-n4lVzK69UtpIm2FNWJud7o9IofQzWVXEcURIJHm2bU1Ibb2wxJEe58LsKbpw-SQAg_bZPfUGDtDCUOa4CVtmPBfkL6bPOTfSYdl5DQ&c=${Contact.encryptedContactId}
https://a.rs6.net/1/pc?ep=6bcc1491f9096d83aPCKDec9Tb9k930RjXMsof2MR3j3lWG_4gUId01qtHEAjQwATPFUTJaysyX1cIlpolHLnH34_IuPwrCD2tnJ8zdN8EE1rZdbJeUbILoCNLh5wZGZrNJV52zeUd_X8dJde0yMp7Zs3l5EfNkbTv9K1iVdXFYZWBvPmwE7WHXK5bozQWPYKs-hxa7LCmD-SgzCGggObPHIZEJlG-CwIBS4me9xhXf45yacZncWwkpgRNwderQboU2G_Zj0BYVKA61A&c=${Contact.encryptedContactId}
https://a.rs6.net/1/pc?ep=6577c3506f221a00wxHD9c8eKZ6V_-BNSftRjiU2qMPUNbNYHu0wMUL2453NIfkR2aPe90KPoHP2HPy3FCmqlBE-HuL4d1mg2WEb8B0m13Xt8E-KGihSeypsKZ1DxBfYfxdsA8Xrpr7TECQvLae-oJhNsqPd9bq1NcgrlL8LkrtSqIxLbXIwXVVNAYgT1-s-qxonUvzdV32Y8wWfG7wozcrCGwziSEW1eErUCjAzSqfSsLj0CxQ3h7Khz7CodIFq4BcM7fhRY7de1EJS&c=${Contact.encryptedContactId}
https://a.rs6.net/1/pc?ep=6577c3506f221a00wxHD9c8eKZ6V_-BNSftRjiU2qMPUNbNYHu0wMUL2453NIfkR2aPe90KPoHP2HPy3FCmqlBE-HuL4d1mg2WEb8B0m13Xt8E-KGihSeypsKZ1DxBfYfxdsA8Xrpr7TECQvLae-oJhNsqPd9bq1NcgrlL8LkrtSqIxLbXIwXVVNAYgT1-s-qxonUvzdV32Y8wWfG7wozcrCGwziSEW1eErUCjAzSqfSsLj0CxQ3h7Khz7CodIFq4BcM7fhRY7de1EJS&c=${Contact.encryptedContactId}
https://a.rs6.net/1/pc?ep=c80f9b117e776d55OPlclV4RAyhMtMNATpGZCCFvGX-ptWOJUxVGpdNIUU5v7hm2zHkOopKabQ6JjPFAKlWQCnSCU-Ui3VpustYz0MKfRkW1ca57b4wGYv9vjQVyHmUd--MiVMEFky-pyv2WnzGMr2uqkBqhA3522znsU2LdVyO6fW-fWUK-FjpOHo7CSguRCj7i6rqMfYIL7gC0o7Mnl3L70egJlRPXkOJ_V_2GhXROMavS_UwQT1YSz_rfO4a8XVonRJ4cvM3hLHRE&c=${Contact.encryptedContactId}
http://Return on Investment (ROI) with links to product tours, how to create an email, and how to grow your email list
http://Return on Investment (ROI) with links to product tours, how to create an email, and how to grow your email list
http://Return on Investment (ROI) with links to product tours, how to create an email, and how to grow your email list

"SAVE THE DATE

2025 FALL WORKSHOPS
September: 18*/17"* (Nortkerr Regior)
. October: 7**/8" (Certral/Soutk Regior)
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CONTACT INFO
EDUCATION

' WORK EXPERIENCE
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https://www.wisconsincampgrounds.com/wp-content/uploads/2025/03/Scholarship-YP-New.pdf

KIiM LANTTA JOINS
WITH AS VP-TREASURY MANGAGEMENT

BUSINESS DEVELOPMENT OFFICER
Respectfully submitted by WACO Sponsor, Lake Ridge Bank

Kimberly Lantta has joined the Lake Ridge Bank Treasury Management team
as a Vice President-Business Development Officer. Working out of the bank’s
Evansville location, she will serve clients throughout the Midwest, with her
primary focus on the Evansville and Janesville areas within South Central
Wisconsin.

Lantta has been in banking for 25 years, gaining experience in various

roles from personal banker to commercial lender, with the last nine years
dedicated to Treasury Management. She specializes in helping businesses

of all sizes, municipalities, school districts, and nonprofits securely and
efficiently manage their financial assets. Growing up in a family business has
given Lantta a unique perspective on the challenges and triumphs business owners go through because
she went through those same types of highs and lows with her family’s floral shop and greenhouse over
the years.

"/ feel a real connection with the clients | work with and sincerely want to help make
running a business easier by introducing banking tools that are simple to set up and
efficient to use,” Lantta explains. "One of the big reasons | was drawn to Lake Ridge
Bank is because Lake Ridge values the customer experience in the same way I do.
It’s invigorating to represent a bank that puts so much energy into strengthening the
communities we serve.”

True to her priorities, Lantta serves on the Board of Directors at Southwest Wisconsin Workforce
Development and the UW-Whitewater Rock County-Dean’s Advisory Board. In addition, she volunteers
for Agrace Hospice community events.

With a Bachelor of Business Administration from University of Wisconsin-Whitewater, Lantta has
also completed the Graduate School of Banking and earned an Executive Leadership Certificate
from University of Wisconsin-Madison. She has continued to grow her

knowledge and skillset with coursework in commercial lending through \
WBA and ongoing education through the Risk Management Association. A
Furthermore, Lantta holds her license to sell Life, Accident & Health and -
Credit Insurance in Wisconsin. \\

For more information on how Lake Ridge Bank can help your business H
thrive, contact Kim Lantta at klantta@lakeridge.bank or La ke R ! d g e

call (608) 882-1545. BG n k
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https://www.lakeridge.bank/business/products-services/treasury
https://www.lakeridge.bank/locations
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EMPOWER YOUR CAMPGROUND’S ‘\\v
WITH \\

LAKE RIDGE BANK’S BUSINESS Lake Ridge

CREDIT CARD SOLUTIONS Bank
Respectfully submitted by WACO Sponsor, Lake Ridge Bank

Running a successful campground is no small feat. Between managing day-to-day operations, maintaining
your facilities, and creating unforgettable experiences for your guests, there’s a lot to keep track of — and
your finances shouldn‘t add to the stress. As a proud supporter of WACO, Lake Ridge Bank offers business
credit card solutions that make managing your campground'’s expenses easier, more efficient, and tailored
specifically for businesses like yours.

Unlike big national banks, Lake Ridge Bank keeps it local. Our credit card program is managed right here in
Wisconsin. Approvals, underwriting, servicing — it's all handled by a dedicated team that understands the
unique needs of campground owners. You won't be routed through distant call centers or wait endlessly for
decisions. Instead, you'll work directly with local experts who know your business and your community.

) ~
) - Business Gredit c A\ iM p Business Credit

ViISA | B

BENEFITS TAILORED FORYOU

Our credit card program was built with businesses like yours in mind and offers several standout features that
make expense management not just easier but smarter:

* Local Decision-Making & Personalized Support: Fast approvals and dedicated service from people who
understand your business — because we're your neighbors.

e Internal Underwriting: Our in-house underwriting ensures quick, personalized evaluations of your
application, giving you faster access to the funds and flexibility you need.

* Personalized Employee Cards: Equip your trusted team members with customized cards featuring your
business name and logo. Set appropriate spending limits to empower your staff while keeping expenses
under control.

* Integrated Online Access: View card history and transactions directly within your Lake Ridge Bank online
banking account. Monitor spending in real time, simplify bookkeeping, and stay on top of your finances
effortlessly.

* Flexible Rewards Options: Earn rewards that work for your business, whether that’s cash back or travel
perks. Put your everyday expenses to work for you!
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e Advanced Expense Reporting: Take the
headache out of budgeting and tax preparation
with detailed reporting tools that give you clear
insights into your spending.

* Enhanced Security: Enjoy zero liability fraud
protection for your peace of mind. You can
spend confidently, knowing your business is
protected.

e Efficient Expense Management: Assign cards
to key employees for purchasing supplies,
handling maintenance needs, or managing
event expenses — all while maintaining full
control over spending limits.

With Lake Ridge Bank, you're not just signing up

for a credit card; you're gaining a financial partner
dedicated to your campground’s success. We're here
to help you streamline your operations, empower
your team, and keep your finances running
smoothly, season after season.

Whether you're investing in upgrades, managing
day-to-day expenses, or simply looking for better
control over your business spending, Lake Ridge
Bank’s credit card solutions are designed to support
your growth.

Discover how our locally managed credit card
program can benefit your campground by visiting
Lake Ridge Bank’s Business Credit Card page. At

Lake Ridge Bank, we're proud to serve Wisconsin'’s
campground community — let’s build your success

together.

For a personalized consultation or more information
about our credit cards, please contact Kim Latta,

VP Treasury Management Business Development
Office, at klantta@lakeridge.bank or (608) 882-

1545.

Member FDIC | Equal Housing Lender | Lake Ridge

Bank. Go Far. Go Together!
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https://www.lakeridge.bank/business/products-services/treasury/creditcards
mailto:klantta%40lakeridge.bank%20?subject=

CREDIT CARD FEES IN FULL BI.OM

At the WACO convention, we discussed credit card fees. It is important that you look closely at the details
of your specific situation. What we are discussing here is any credit card fees added to what is invoiced/
charged to your customer in addition to your normal camping fees. Considering each campground uses
different vendors and has different payment setups, you cannot assume you are seeing the same
transaction scenario. So please, this is one of the areas that requires an extra review to get the facts and
identify proper treatment for your business.

Wisconsin Department of Revenue’s Wisconsin Tax Bulletin #224, January 2024, article reminds retailers
that credit card fees you pass on to customers are included in the taxable sales price of the item you are
selling. If the item/service you are selling is taxable, the credit card 3% or 4% fee you add on is also going to
be taxable.

Collects Fee Directly From Your Customer

The merchant servicer may collect the fee from your customer on your behalf instead of collecting it from
you. The merchant servicer is invoicing your customer on your behalf, meaning the credit card fee is part

of your taxable sale. You are simply skipping a step of collecting the money from your customer and then
paying the merchant service company. Per an agreement, you have given the merchant servicer permission
to withhold their agreed upon fees before passing on your sales.

In this scenario, let’s walk through how you would record the transaction. When you record your revenue,
you would record 100% of the sales invoiced (including the credit card fee). If the sale was a seasonal
campsite and the credit card fee, then the entire sale amount invoiced would be reported on line 1 of the
sales tax return and it is all subject to sales tax (no deductions on lines 2-5). The amount the merchant
servicer retained is a business expense, that is the fee for their services (income tax).

Automatically Adds Fee After Transaction

Your POS systems can make taxing the fee difficult if the fee is added AFTER tax is calculated. You will need
to plan for this in your invoicing/reporting and determine which way you will address it so you remit the
correct amount of tax to the State. During an audit, you will be liable for tax on the credit card fees so it's
worth formulating a solid taxation plan to avoid risk.

Remember - if the Department of Revenue is writing about it, they are seeing significant issues. It also
means they are not going to accept excuses because they published guidance.
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SALES TAX TREATMENT OF CREDIT CARD r
“SWIPE” FEES

A retailer may charge a "swipe" fee to a customer sloe
] . ) Example: Individual purchases a new
using certain credit cards for payment. television for $599 at Retailer's store. ‘

Individual pays using a credit card.

o £ i) o/ n 2 ”
A "swipe fee" is included in the sales price, as S e e s TGS

fee on the $599 selling price. Retailer's
defined in sec. 77.51(15b), Wis. Stats. Therefore, taxable receipts from the sale of the
if the product or service being sold is taxable and television are computed as follows:
the retailer chooses to charge a "swipe" fee, sales
or use tax applies to the total amount charged by Selling price of $599.00
the retailer for the product or service, television
which includes the amount charged K\‘?
"ewine" "Swipe" fee
for the "swipe" fee. char;ed by (55252 10709); .03)
Retailer :
If the credit card is used to pay for both taxable and
nontaxable products or services, the retailer may Taxable receipts $616.97
allocate the "swipe" fee between the taxable and
nontaxable purchases. In this case, the sales tax P

applies to the total amount charged for the taxable
products or services, which includes the "swipe"
fee charged on the taxable products or services.

~

Example: Individual goes to Grocery Store
and purchases exempt food items in the
amount of $65 and taxable items in the

amount of $28. Individual pays using credit
card. Grocery Store charges Individual a 3%
"swipe" fee on the $93 ($65 + $28) total
selling price. Grocery Store's taxable receipts
are determined as follows:

Selling price of
taxable items $28.00

i | mogron 5ales Tax
+ Rotailer Advisory Network

L ] .
+ Taxable receipts $28.84 Contact Holly Hoffman, Owner of Sales Tax
Advisory Network at our new office: 1052 Main
St Ste 201, Stevens Point WI 54481
J Ph: 715-883-1299 | holly@salestaxlady.com
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Yet More Wrinkles About $ervice Animals

Campgrounds and other businesses can limit service animals to a defined area of the business to avoid
injuring guests who are allergic to dogs or miniature horses. However, the campground needs to make
a reasonable number of units or spaces available to service animals. Here are the details.

A campground noted that admitting service animals to accommodate disabled patrons risks causing
allergic reactions in other guests, whose allergies may also be a disability. How’s a campground to
choose? The answer is — reasonably.

The campground which called indicated they set aside 45 percent of their cabins and units for guests
with service dogs. [This limit would not apply to campsites because people occupy their own trailers on
campsites]. Those units are available to any guest on a first-come, first-served basis.

It is legal to refuse admission to guests with service dogs if the units reserved for dogs are full. The law
requires reasonable accommodation, not unlimited accommodation. But — be prepared to explain your
policy. So here’s what | advise:

KNOW THE RULES. You can ask two questions when a person shows up with a service animal:

1. Is the dog a service animal required because of a disability?
2. What work or task has the dog been trained to perform?

Key points:

e Emotional support animals are NOT service animals.
Campgrounds are NOT required to admit emotional support
animals.

e Service animals are not certified or required to be certified,
nor are they required to wear any vest or patch

e Service animals are allowed to go anywhere a person may go
—subject to the limits | am discussing.

* You cannot require pet deposits for service animals, but their
owners are responsible for damage they cause.



mailto:office%40wisconsincampgrounds.com?subject=Legal%20Questions%20from%20WACO

* Be Prepared. If you're going to limit access to
some cabins, have a statement prepared to
explain why there are only limited numbers of
units available for service animals.

Our Campground must balance the needs of people

with service animals and others who are allergic

to animals. We want to reasonably accommodate
both of these guests’ needs. Therefore, we will set
aside (half) of our cabins for guests with service
animals. The other half are reserved for guests
who do not have animals. We will offer these
cabins to people on a first-come, first-served basis.

We have concluded this policy is a reasonable

accommodation of these conflicting needs.

Time for Legislative Action

Wisconsin is one of a decreasing minority of states
which do not make it a crime to misrepresent the
status of an animal. Even Minnesota and Michigan
have adopted laws to crack down on fraudulent
service animal claims. The Wisconsin Legislature
needs to move on this issue.

Congress needs to step in as well. Businesses across
the nation are being victimized by spurious claims
that pets are “service animals.” The regulations on
service animals simply go too far. Service animals
are given extraordinary protection under the
regulations adopted to implement the Americans
with Disabilities Act. There should be a certification
and registration process to assure service animals
are legitimate.

Immigration Enforcement ~
Things to Know

Heightened enforcement of immigration laws may.
affect all businesses, including campgrounds. This
is a broader subject than can be covered by this
column. But, here are a few things to be aware of.
Student Visas Are Not Affected (So Far)

The student visa programs which many campgrounds
use for seasonal help have not been eliminated

or suspended. There have been some visible
enforcement actions directed against university
student visa holders, which are a different
classification of visa. We'are not aware of any issues
with the visa programs campgrounds use.

But nonetheless, be prepared to answer questions
about visa holders. Have their visas and work
documents availablefor inspection if need be. Your
workers should have ready access to their passports
and other identitydocuments. They should know
the number of the closest embassy or consulate in
case they need assistance.

CAMPGROUND EMPLOYEES

In the case of employees, campgrounds are required
to have applicants complete the I-9 form, which
requires proof of the employee’s identity and their
eligibility to work. You are required to keep a legible
copy of all the documents you review. Make sure
that file is accessible.

Federal law penalizes employers who “knowingly”
hire ineligible employees. Under the law,
“knowingly” means awareness that a reasonable
inquiry would lead a person to conclude the
individual is not eligible to work. If someone tells
you they aren’t eligible to work, that’s enough to
constitute “knowing.” If you are given documents
which do not look genuine and hire them anyway,
that might be knowing. If you have questions, ask
for more documentation.



DEALING WITH IMMIGRATION ENFORCEMENT AGENCIES

Campgrounds are private property. You are not required to allow any
government agency on to your Campground unless they have a warrant.
Many Campgrounds, however, want to have a cooperative relationship
with law enforcement. It is up to you to decide what you want to do.
But it is certainly better to have any issues which arise dealt with in a
less visible and confrontational way than would result from agencies
showing up with a task force to serve a warrant.

If you are contacted by any law enforcement agency, please remember
a basic fact. You do not have to talk to the police. But if you do talk to
them, it is a crime to lie to them. Interestingly, though, it is not a crime
for the police to lie to you. So if you are going to talk to the police or
immigration, don’t say anything that isn’t true.

You can ask law enforcement agencies to let you contact a lawyer. Even
if the lawyers can’t get to the campground, get them on speaker to
listen to what is being said. The police and immigration agencies are

not required to allow you to have a lawyer unless you are in custody. However, you are not required to
speak to them. Usually, if you explain that you just feel more comfortable with your lawyer listening in,
they will allow you to have a lawyer.

ry r r r s

AT T U T U T U Y

DON'T FORGET!

In 2025, if you need to use the GBF raffle

license, be sure to complete the JotForm

below and Carla or Lori will connect with
you on next steps! They will also follow up

with the appropriate documentation to

keep you ouft of jail if its determined that

\— SCAN HERE =~ you are able to utilize the Raffle License!
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Read full story and Q1

2025 Advocacy Updates
on OHI's website! DAVI |

SVP, Government Affairs
Centennial, CO

This year marks a new chapter in OHI’s advocacy work. After 13 years of
tireless dedication, Jeff Sims, who led OHI’s government affairs efforts,
retired in January. Jeff’s legacy of passionate representation laid the
foundation for everything we do to advance the interests of privately AN DREVI
owned outdoor hospitality businesses across the country. o e
Washington, DC

Succeeding him is David Basler, OHI’s Senior Vice President of Government
Affairs. David brings years of leadership experience within the organization
and a strong commitment to building on Jeff’s work. Under his direction,
OHl is expanding its advocacy team and deepening its presence in
Washington, D.C.

To that end, we’re excited to introduce.. ..

Andrew Mills, who has joined OHI as our lead lobbyist in the nation’s capital. Andrew will be our voice on the Hill,
working to ensure policymakers understand the unique contributions and challenges of RV parks, campgrounds,
glamping resorts, and other outdoor hospitality businesses.

Andrew is the President of Lone Tree Strategies, a Washington, D.C.-based consulting firm. With nearly two decades
of grassroots, political, and legislative experience, he has a proven track record of running impactful advocacy
campaigns and building bipartisan coalitions on complex national issues. His six years on Capitol Hill with Senator
Richard G. Lugar cemented his belief in collaboration across the aisle, and he has since served in senior leadership
roles in both industry and nonprofit spaces, including the National Audubon Society and the Audubon Action

Fund. An Indiana native and Purdue alum, Andrew brings a thoughtful, strategic approach to our policy work—and
we’re thrilled to have him on the team. If you need anything from our advocacy team, you can reach them at ohi-
advocacy@ohi.org.

With Andrew on board, we’re charging ahead with an ambitious 2025 legislative agenda that reflects your business

priorities:

* The Credit Card Competition Act — Promoting transparency and competition in the credit card processing market
to help reduce your credit card swipe fees by an average of 15% each year. With our coalition partners, we're
also actively supporting companion bills introduced in 24 states.

e The Main Street Tax Certainty Act — Making the 20% qualified business income (QBI) deduction permanent for
small businesses, including those in outdoor hospitality. Our goal here is to save you money on your taxes so you
can reinvest in your business and your people.

e The Online Accessibility Act — Seeking the reintroduction of this bill to create a 90-day cure period for businesses
addressing Americans with Disabilities Act (ADA) website accessibility claims. In the true spirit of the ADA, this
bill will help businesses like yours be more accessible to those with disabilities and will make our industry more
welcoming to campers of all abilities.

With a growing team and a focused agenda, we’re ready to take OHI’s advocacy work to the next level. Since

November, the OHI team has been on Capitol Hill three times and almost 100 of you from more than 70 OHI-

member businesses have joined us. Thank you for your continued engagement and support—together, we're

making a difference.
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THET KOUB[/E Wit MK IS

Companies big and small continue to deal with the uncertainty surrounding the latest
round of financial results and forecasts. The global trade system is severely shaken by a
shift in U.S. policy, according to an Associated Press report. What does that mean for your

business?

Consumer and business confidence remains shaky due to tariffs and big swings in policy.
Woodall's noted, "The U.S. economy shrank during the first quarter of the year, its first
drop in three years." Consumer spending did crank up in March, likely an effort to get
ahead of tariffs and price increases, but fell for the entire quarter.

Meanwhile, companies have been pulling back on hiring, and about half of the
companies in the S&P 500 have reported their latest quarterly financial results. However,
the focus has been on how they will adjust to tariffs and any change in consumers'
behavior.

So what will YOU do to ensure your campground isn't negatively impacted? Focus
on the things you can control, like:

- Expenses - cutting them and budgeting more

- Planning for inventory - buy in bulk when it makes sense and cut back where you can

- Stay rate-conscious - if the consumer feels the trickle-down impacts, you want to
remain price-attractive!

- Create marketing campaigns focusing on savings, promotions, and good price points.

Here's what companies (Caterpillar, Stanley Black & Decker, Newell Brands, Barclays, GSK,
Sysco, and First Solar) are saying about tariffs and the potential impact ... Read the full
Associated Press report.
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https://apnews.com/article/trump-tariffs-company-forecast-reaction-93474e22fcf883d9040cd8ac1adbfc67
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Mike Piersch

Mike@LSGOLFCARTS.COM
563-513-8438
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Top Posts in March 20215

Facebook/Instagram Insights ~March
FB Lifetime Followers: 10,330 (-9 from February)
IG Lifetime Followers: 615 (+10 from February)

March '15 1G

rting ot 10am! me er legend, The PACK'HB FOR EP\RLY SEﬂSOH “ wicampgrounds « Follaw
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March 2025
WEB MONTHLY SNAPSHOT

Wisconsin Association of Campground Owners

Jal Analytics wisconsincampgrounds.com...

Reports snapshot

Add comparison +

Active users @ New users @ Average engagement time per active user @ @ New users by Firstuser primary channel group (Default Channel Group)™ @ ~ Sessions~ by
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Based on device data only
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6 weeks ending Apr 19 View retention >

Gotoreport [
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© 2025 Google | Analytics home | Terms of Service | Privacy Policy | [0 Send feedback
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2,194 Total Sents in March 2025
60%

40%

19%

Open Rate Unopened Rate Click Rate

Devices by Open Rate - March 2025
7.24%

92.76%

Mobile Open Rate Desktop Open Rate

Top Emails by Open Rate for March 2025

Campaign Name Sends Opens OpenRate Mobile Open Rate Desktop Open Rate Clicks Click Rate

WACO Convention 2025 - Vendor Survey 141 103 77.40% 3.20% 96.80% 62 46.60%
WACO Convention 2025 - Campground Survey 137 100 75.80% 6.20% 93.80% 31 23.50%
WACO Members - New at convention in 2025! Part 2 258 185 75.80% 14.00% 86.00% 73 29.90%
Amusement Ride Registration & Renewal Reminder 236 156 70.00% 8.20% 91.80% 13 5.80%
March 2025 WACO Newsletter 237 150 66.70% 9.70% 90.30% 46 20.40%

WACO NEWS | APRIL 2025 | PAGE 26




akes it easy to book Your sit Camperscard.com

B CAMPERS
) CARD

Call for Demo: 800-832-3292
or email brian@sepub.com

UTILITY SUPPLY ,
G RO U P RV Resorts, Campgrounds &

Manufactured Home Communities

*Pedestals & Power Outlets
-Non-metallic Pedestals

Aol e ® BN D Your Connected Campground

- Utility Metering

N@ W Management Solution

-Transformers
*Wire & Cable

\o |
-Solar Lighting l ¥

*Water Hydrants & Meters !
*Electric Vehicle Charging Exclusive Supplier of 2
‘Replacement Parts Heritage Pedestals & Power Outlets

wwnw newtook.cloud

Ideal for Campgrounds, Backyards, & RV Parks!

(M==2=2 Fire Rings

Safe, Functional
Available & Ready to Use!
Diameters:

24" 30" 36" 42" 48"
Order Today!

Hei ght: 1(866) 356-4283

12"H Sales@WisconsinFlowgate.com

Finishing:
Rolled Top Edge

9511 Bainbridge Trail,
Wisconsin Rapids, Wi 54494

Custom sizes and quantity
discounts available upon request. N o
Pl WisconsinFlowgate.com



https://camperscard.com/list-a-campground?utm_source=Campground-Partner-WACO-June-Newsletter-623&utm_medium=email&utm_campaign=WACO-Newsletter

MEMBER
UPDATES

GBF Member Donations 2025

J 40 5,
2 TotaALsAsoF T
4/28/25 e
Campground Total Funds Raised
Duck Creek $30,000
Emrick Lake Campground &
Resort $4,940
Pineland Camping Park $4,650
Backyard Campground $2,400
River's Edge Campground
(Birchwood) $1,860
Lakeside Fire Campground $945
Grand Valley Campground $650
Hixton/Alma Center KOA Holiday $650
Hucklberry Acres $650
Indian Trails Campground $650
River Bend RV Resort $650
Lake Arrowhead $500
Snug Harbor $500
Buffalo Lake Camping Resort $295

TOTAL FUND$ RAISED $49,340




SCOTT KOLLOCK, PRESIDENT )

VISTA ROYALLE CAMPGROUND
skollock@uniontel.net | 715-335-6860
2024-2027, 2nd Term

ROB BRINKMEIER, 1ST VP h

MERRY MACS CAMPGROUND
camp@merrymacscampground.com
815-541-4934 | 2023-2026, 2nd Term

KRISTI MLODZIK, 3RD VP )

DUCK CREEK CAMPGROUND

e camp@duckcreekcampground.com
608-429-2425 | 2024-2027, 2nd Term

DENEEN PEDERSEN, SECRETARY |

STONEY CREEK RV RESORT
deneen@stoneycreekrvresort.com
715-597-2102 | 2024-2027, 1st Term

MIKE DRICKEN, DIRECTOR h

LAKE LENWOOD BEACH & CAMPGROUND
mmdricken@gmail.com | 262-334-1335
2023-2026, 1st Term y

LEA ANN GIECK, DIRECTOR |

SKILLET CREEK CAMPGROUND
skilletcreekcampground@gmail.com
608-356-4877 | 2024-2027, 1st Term

JOSEPH LEDGER A

LAKESIDE FIRE CAMPGROUND
joseph.j.ledger@gmail.com
NEED PHONE | 2025-2027 1st Term

JIM BUTTON, OHI REP D

EVERGREEN CAMPSITES AND
RESORT
evergreencampsites@gmail.com
920-622-3498

This dedicated group of members spend time and energy making
decisions for your Association. If you have ideas, questions, or want to
get more involved, reach out to one of them or the WACO office.

BUD STYER, PAST PRESIDENT |

RED BARN CAMPGROUND
mrbud@budstyerassociates.com
608-592-2128

SARAH KRAUSE, 2ND VP B

RIVER’S EDGE CAMPGROUND
camp@riversedgewisconsin.com
715-344-8058 | 2024-2027, 2nd Term n

JULIE MICHAELS, TREASURER

SCENIC RIDGE CAMPGROUND
jmmsrc@gmail.com | 608-883-2920
2025-2027, 2nd Term y

CHRISTINA KORNETZKE, DIRECTOR |

ELS/LAKE OF THE WOODS
Christina_Kornetzke@equitylifestyle.com
602-339-0698 | 2023-2026, 1st Term |

TIFFANY PARGMAN DIRECTOR |

INDIAN TRAILS CAMPGROUND

camp@indiantrailscampground.com
7 608-429-3244 | 2025-2027, 2nd Term |

BEN STEFAN, DIRECTOR h

GRAND VALLEY CAMPGROUND
info@grandvalleycampground.com
920-369-6393 | 2024-2027, 1st Term 4

- | AKE ARROWHEAD CAMPGROUND

ADAM MALSACK, CHAIR ELECT
LEGISLATIVE

adam@lakearrowheadcampground.com
920-295-3000 | Appointed 2024-2025 4
=

LORI SEVERSON, EXEC DIRECTOR |

SEVERSON & ASSOCIATIES
lori@seversonandassociates.com
608-792-5915




WACO OFFICE

PO Box 228

Ettrick, WI 54627

WACO Phone (¢08) 525-2327

SEVERSON & ASSOCIATES
Phone (¢08) 525-2323


https://www.wisconsincampgrounds.com/
mailto:office%40campgroundowners.com?subject=

