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Scott Kollock – President
Vista Royalle Campground

Email: skollock@uniontel.net | Phone: 715-335-6860

2013-2022 | 1st Term 2021-2024

Scott is a second generation owner of Vista Royalle Campground in Bancroft, Wi. The park was built by his family 

45 years ago and has been ran by them since day one. Scott has valuable long term experience with all aspects 

of the camping business.  Scott loves camping and looks forward to promoting it and WACO into the future. Scott 

is now serving as President of the WACO Board of Directors. 

Bud Styer- Past PresidentJellystone ParkTM Fort Atkinson 

Email: mrbud@budstyerassociates.com | Phone: 608-592-2128

2012-2022 | Past President 

Bud Styer, Jellystone ParkTM Fort Atkinson, is a member of both State and National professional associations, not 

only attends National and State conventions, but has spoken numerous times for the National Association of RV Parks 

and Campgrounds (ARVC), Wisconsin Association of Campground Owners (WACO), University of Illinois, Lewis 

University, IL, St. Mary's College, MN, and numerous state wide training courses. Bud is a committee member for the 

State of Wisconsin DNR, Governor's Small Business Committee, NFIB's Small Business Committee and Wisconsin's 

Business Voice Small Business Committee. At the local level, he actively participates in the Chamber of Commerce in 

five different communities in towns/cities near the Madison area. 

Wilderness Campground

Email: mweiss@wildernesscampground.com | Phone: 608-297-2002 

2018-2024 | 2nd Term 

I am a proud third generation, future campground owner, of Wilderness Campground in Montello. We have around 

390 sites and are in the Central Wisconsin Rver Country Region. I have been involved in day to day operations of the 

campground ever since I can remember. My very first memories involve the campground, and the WACO convention 

as a child.  I graduated from U.W. Whitewater with my B.B.A. in Marketing in 2008. In 2010 I moved to Appleton, 

Wisconsin with my husband and took a position at Kimberly-Clark in the Consumer Services Department. We moved 

back to Montello in 2013 and I accepted a position in the Marketing Department for Brakebush Bros. In 2014, I 

decided I had enough experience outside the family business and went back to work at the campground full-time. 

I feel that my time away from the campground has helped me to realize that my passion and my skillset alike are 

really for the campground industry. It is a highly demanding, yet extremely rewarding career in which one must wear 

multiple hats. I truly am looking forward to helping continue the growth of our family campground.

Ashley Weiss-Wegner

1st Vice President

Pride of America

Email: petehagen@camppoa.com | Phone: 800-236-6395

2020-2023 | 1st Term

Our family has owned Pride of America Camping resort since 1974. As a second generation owner I have the 

unique experience of 46 years of growing up with the RV industry. At age 8 I started my career as a “Trash Picker 

Upper” and moved on to grounds and maintenance to help finance my way through the University of Wisconsin 

where I earned a BS in Mechanical Engineering. After 8 years of designing custom machinery, I changed careers 

and began working for the UW-Madison in Information Technology. In 2001, after we bought out our final partners, 

I started managing the IT department at the campground as my second full time job. I brought my knowledge of 

Information Technology to the business just as the industry was moving towards an embrace of technology. I am 

retiring from the UW in the near future and looking to become much more involved in growing and improving our 

industry. I feel my variety of skills and experience can be of great benefit to our organization as we all need to 

adapt to the ever changing world of technology and the move towards digital marketing.

Pete Hagen

2nd Vice President

Warrens Jellystone / Jenkins Org

Email: Tricia@Jenkinsorg.com | Phone: 773-294-3364

2023-2026 | 1st Term

A lifelong Chicago resident, Tricia embraced the camping lifestyle so much that she became a seasonal at one of 

the Wisconsin parks, immersing herself in campground culture while providing “boots-on-the-ground” support for 

her team for six months of the year. Tricia holds degrees in Finance and Marketing from Loyola University 

Chicago and is a current participant in the National School of RV Park & Campground Management. While I 

bring a wealth of institutional experience to the table, I’m very aware that this industry was mostly built by mom 

and pop operators whose specialized knowledge remains invaluable. By working collaboratively - sharing 

information, resources, industry advocacy and best practices – we can continue to see guest satisfaction and 

financial rewards soar to the betterment of this industry.  

Patricia Lombardo

3rd Vice President
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Merry Mac’s Campground

Email: camp@merrymacscampground.com | Phone: 815-541-4934

2020-2023 | 1st Term (Running for 2nd Term at March 2023 Annual Meeting)

Rob owns and operates Merry Mac’s Campground with his wife Nichole for the past 4 years. They were avid 

“weekend” campers for numerous years and were then seasonals at Merry Mac’s for 5 years before purchasing the 

campground. For the prior 10 years, Rob was a propane manager for a local cooperative in northern Illinois and 

oversaw all aspects of the LP side of the business for their 7 locations. While in that position he was on the Illinois 

Propane Gas Association board. During his 7 years on the IPGA board, 5 of them he served in all positions on the 

Executive Board. 

Rob Brinkmeier

CCO at C&D Hospitality

Email: camp@riversedgewisconsin.com | Phone: 715-344-8058

2021-2024 | 1st Term

I have been the manager of Rivers Edge Campground for going on 4 years now. Before taking on the 

responsibilities of running a campground I had owned a bar in Stetsonville, WI called the Roost bar and Crazy 

Cow Grill. Prior to that adventure I had spent my whole life in customers service. I am the longest running 

employee of a bar in Weston, 29 years this year (I do still moonlight there to keep my title) have owned a clothing 

boutique, managed 2 motels, and sold insurance. I love hospitality and customer service, I thrive on making 

people smile. I also currently am on the board for our local Bowl for kids sake. I enjoy running fundraisers and 

large events. I enjoy WACO and all it has to offer and would love to be a part of helping it continue to grow and 

help others grow.

Sarah Krause - Director

Stoney Creek RV Resort

Email: deneen@stoneycreekrvresrot.com | Phone: 715-597-2102

2021-2024 | 1st Term

Deneen started her campground career in high school working the front desk at Jellystone in Warrens. She 

worked her way up to management in 4 short years. Over her 25+ years at Jellystone, she worked as 

Operations Manager and was monumental in growing the recreation program, developing a large successful 

retail store, and running day-today operations at a 1,000 site campground. In 2014, Deneen along with her 

husband, Brian, and mother, Joyce, purchased Stoney Creek RV Resort in Osseo, Wi. Deneen owns

and operates Stoney Creek RV Resort with her family, Brian, Joyce, daughters-Tia and Amber, son-in-laws-

John and Josh, and grandson- King Roy. She is excited to be welcoming her two new granddaughters this 

spring too! Stoney Creek has 200 sites and is currently undergoing an expansion to include additional RV 

sites, year-round cabins, swimming pond with inflatables, beach and new snack bar. Deneen has always 

loved the campground industry and enjoys working side by side with her family. As a member of WACO for 

over 30+ years, she is excited to share her knowledge and passion with the industry.

Deneen Pedersen – Secretary

Camping in the Clouds

Email: brianhuth22@yahoo.com | Phone: 920-422-4315

2020-2023 | 1st Term

Prior Town Board of Goodman Supervisor, Certified Restaurant Manager, Certified Pool and Spa Operator, 10 

years Food and Beverage Director. Campground is 73 acres in size, 50 sites and 2 cabins currently, 8000 Sq. ft. 

Bar, Restaurant and Heated indoor pool. Northeast region of Wisconsin. Married to wife Tracy and 4 daughters, 

Nicole, Maison, Alexis and Mieka. Previous owner of Lake Hilbert Campground in Marinette County. Member of 

WACO for a total of 7 years. Looking for the opportunity to help and assist new owners of campgrounds to get 

started and the continued networking with existing campground owners to expand and learn as much as possible 

about the industry.

Brian Huth, Treasurer

Duck Creek Campground

Email: duckcreekcrcg@frontier.com| Phone: 608-429-2425

2021-2024 | 1st Term

Kristi Mlodzik, was born and raised on a Dairy Farm in Green Lake County and always involved in 4-H, where she 

was involved in leadership programs. She loves sewing, doing Crafts and just repurposing things. After High School, 

she went to Cosmetology School in Green Bay and has been a Hair Stylist for 36 years. Kristi owned a salon for 7 

years and managed other salons while raising children and working in another business with her sister in-law, “ Jill’s 

of all Trades”. Always staying busy! When Denny and I started to look at a business to buy, we had camped for 

years with our family and Grandchildren. We had enough of working for someone else. We bought Duck Creek 

Campground after touring several Campgrounds. I have always been a people person so being in the Campground 

Industry is just perfect because it is everyone’s “Happy Place.” I would like to be on the Board of WACO. I am a firm 

believer of WACO. When we were on the hunt for Campground to buy we could tell the difference in Campgrounds 

that were WACO Members or not based on the support behind them. WACO is a wonderful organization of support 

and knowledge.

Kristi Mlodzik – Director 
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Grand Valley Campground 

Email: info@grandvalleycampground.com | Phone: 920-229-2001

2018-2024 | 2nd Term

Mark owns and operates Grand Valley Campground with his family Joan, Brad, Ben and Jackie. Grand Valley 

Campground has 221 sites and is located in Kingston WI. Mark grew up in a family business with his parents 

owning Stefan Auto Body. He worked at Stefan Auto Body until he was 18. He then went into manufacturing for 

24 years. In 2005 Mark and Joan purchased Grand Valley Campground. Mark enjoys hunting, fishing, cars, and 

working at the campground. Mark grew up camping with his family and enjoys camping with his family to this 

day. 

Mark Stefan – Director 

Lake Arrowhead Campground

Email: adam@lakearrowheadcampground.com | Phone: 920-295-3000

2016-2022 | Chair Elect – Legislative 

Adam has been in the camping industry all his life, starting with weekend garbage collection at the age of 9 and 

advancing to full time Manager at 17.  In 2009 he became co-owner of the Lake Arrowhead and Lakeside 

Campgrounds in Montello, marking the third generation of family ownership. Adam has undergraduate degrees form 

Ripon College in Computer Science and Mathematics, and received a Master of Science in Electrical engineering 

from the University of Wisconsin in Madison.  In his free time Adam enjoys being involved in theatre, photography 

and most of all, he loves to camp. Adam has become a key player in the science of expressing our legislative ideas 

to people who matter. 

Adam Malsack

Appointed Legislative

Evergreen Campsites and Resort

Email: evergreencampsites@gmail.com | Phone: 920-622-3498

2021-2022 ARVC Representative Chair Elect

Jim Button has fulfilled his childhood dream of operating and owning Evergreen Campsites & Resort. Jim has been in 

the industry for 40+ years and has owned Evergreen Campsites & Resort for 22 years. Jim is very passionate about 

the industry and is an advocate for his state association (WACO) where he currently serves on the BOD. He attends 

and teaches at conferences, and participates in fall tours and workshops. Jim is also an advocate for his national 

association (ARVC) where he has participated in advocacy day on the hill, attends and teaches at national 

conferences, graduate from the OHEP program, OHE certifications, 2017-2018 ARVC Large/Mega Park of the Year, 

and 2017-2018 ARVC Campground Partner Award, and ARVC 2020 Park of the Year & ARVC 2020 Green Park of 

the Year. He is also active on the National Group 20 #4 for the past 10 years. This group is devised of campgrounds 

throughout the USA striving to be the best they can be. Jim does not do this alone he is married to Dawn Button and 

has four children: Emily, Joey, Ricky, and Rebecca who have started to join the family business. Jim also is an active

volunteer firefighter for Saxeville.

Jim Button – 2021 ARVC 

Representative Chair Elect

Scenic Ridge Campground

2022-2025 | 1st Term

Julie is the owner of Scenic Ridge Campground in Whitewater, WI. She, along with her family, has owned and 

operated the campground for 22 plus years. Growing up in a large family and running a business with her 

siblings, as she would put it, has been quite an adventure but extremely rewarding. Family is very important to 

her so being able to pass along the rewards of providing other families a safe and enjoyable place to create 

those memorable family moments is what she believes makes her job and this industry so special. When not 

tending her responsibilities at the campground, she enjoys spending her time crafting, painting and decorating. 

In turn, she uses these talents to create a visual atmosphere throughout the campground.

Julie Michaels – Director 

Indian Trails Campground

Email: camp@indiantrailscampground.com | Phone:

2022-2025 | 1 Term

Indian Trails Campground and the camping industry have been my heart and passion. My grandparents 

Chuck & Betty Meierdirk founded Indian Trails Campground in 1965, and I am a 3rd Generation Owner. Matt’s 

family has camped at Indian Trails for almost 40 years, and yes, I married a camper boy. Matt ended his 25-

year engineering career to be a full-time campground owner, and working together is challenging and 

rewarding at the same time. We have two boys who have been fortunate to grow up at the campground, just 

as I did. My grandparents joined WACO right from the start, and our campground has benefited so much from 

being a part of WACO. In 2007 & 2008, I attended the RV Park and Campground Management School at the 

Oglebay National Training Center in Wheeling, WV. I am passionate about our industry and will give 110% to 

the WACO board, just as I do my own business. I want every campground to succeed, and I wish you all the 

best. Make it a great 2023 season!

Tiffany Pargman – Director 
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LETTER FROM THE PRESIDENT

Vista Royalle Campground

Email: skollock@uniontel.net 

Phone: 715-335-6860

2013-2022 | 1st Term 2021-2024

Dear Members,

Welcome to the season of 2023, which will be an interesting ride!  It’s undoubtedly exciting to see things 
still looking positive for the industry.  I want to talk about our budget, and while it looks great, we may see 
some differences this next year.  Everyone knows the supply chain, and shortage issues took a real toll in 
some areas.  These economic factors make all of us look a bit differently at how we do business.  The Just in 
time theory became the just-too-late theory in many cases.  Unfortunately, in our business, we have just a 
little window of time to complete new projects and make changes.  The supply issues do not look like they 
are going away anytime soon.  An Institute for Supply Management survey found that 97% of companies 
experienced some form of COVID-related supply chain disruption in 2020, and 57% reported longer lead 
times for receiving goods.  The RV and camping industry was no exception to this rule.  The COVID-19 
pandemic has increased demand for outdoor activities, including camping and RV travel, as people look for 
ways to vacation safely. As we all know, this has led to a surge in demand for RVs and camping sites.  
Managing the additional business created an opportunity for some campgrounds to expand.  It was 
challenging for several reasons, but zoning and the supply chain were two of the biggest.  That said, the 
WACO organization is experiencing some of those same issues, specifically in the print program and 
directory areas.  Postage and shipping costs are on the rise, along with the paper.  We have chosen to see 
how much we can move our customers to more website-driven options, but the RV shows still tell the story 
of our customers wanting the printed product.  If we need to go into reserves, the supply chain, cost of 
paper, and shipping will take us there. This supply chain issue made ordering everything from the 
convention challenging because we wanted to be sure to get it in time.  The key is ensuring those vendors 
know that it might make a difference in your choices if they weren’t coming to the convention and 
supporting your organization. The good news is that our WACO office has done a fine job ensuring we have

reserves.  I’ve traveled and talked with other CAMP (Campground Association Management Professionals), 
and we are doing great overall.  The Grant that Severson & Associates got us for advertising certainly 
helped, along with a convention that essentially pays for our Executive Director fees.  The other thing I’ve 
noticed attending other conventions is that I often hear the word “no” a lot.  I laugh when I think of all the 
times I’ve heard our staff say, “We will figure it out.” For the most part, they make a sincere effort to make 
things happen for the members and the organization. I’m proud of where we are and where we are going 
as an organization.  If you ever have any questions, please ask!

Thanks for your membership and support, 

Scott Kollock
WACO Board President
Vista Royalle Campground
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EXECUTIVE DIRECTOR LETTER

Dear Members,

2022 was full of exciting industry learning adventures.  It’s so easy to be in love with this industry.  Years 

ago, I left corporate America to work independently because, being a high feeler, I was not too fond of 

politics.  Ok, I hated them.  Politics are everywhere, but this industry is unique in wanting to help each other 

be the best we can be.  I genuinely don’t know other industries that can say that.  With the staff being in 

place and doing such a great job, I’ve been able to travel to more shows, gather more information, connect 

with new vendors, and continue to get educated about the industry.  We can certainly continuously improve 

Convention, but comparably we are pretty awesome.  State Associations continue to lose money or break 

even at their conventions.  I am proud to say we make great money, and it’s because our members 

understand how WACO members roll!  We know to keep our vendors providing sponsorships and attending, 

we must spend our money with them.  They need to take home orders to justify the business proposition.  

We all get that for sure!  I appreciate everyone who talks to your suppliers and brings them to the show!  

Without that, we couldn’t create an affordable convention that meets our members’ needs. 

I want to give a “shout-out” to Tina for getting us our first EVER grant.  This grant was to bring in campers 

from surrounding states to be aware of what WACO campgrounds have done.  She worked hard to make 

this happen, and the nearly $60K significantly boosted our marketing budget.  Danielle has taken our social 

media efforts to the next level and has been instrumental in traveling to other conferences to gather ideas 

and get new vendors.  Carla has been the face of our industry at the RV shows, and we all know how critical 

that piece is.  We are excited about adding Carrie to the Severson Team and look forward to seeing the new 

ideas and changes she will bring.  It’s really all about teamwork!  Let’s not forget all the others that make 

things happen at Severson & Associates!  Mary, Michelle, Laurie, Lisa, Lara, Arlene, and everyone who works 

full or part-time or volunteers at convention time.  Please take a moment to thank these folks if you can.  I 

truly believe it takes many different skill levels to make things happen. 

I believe and have evidence from all the Strategic planning sessions I’ve done this year that a great board is 

a key to success.  How cool to see people with different personality styles and passion for the industry 

working hard for the greater good!  These people are vital to creating something that everyone benefits 

from.  Please be sure to thank them for doing this job, because it’s a job.  When you think about it, this 

VOLUNTEER job allows you to hear anything negative.  Hopefully, optimistic too, but it includes driving 

hours, spending days of your time and energy monthly, and homework!  The zero-dollar pay doesn’t make it 

a great business decision for them, but it’s the main reason we at WACO are highly successful.  

Lori Severson
W: 608-525-2327
C: 608-792-5915
E: lori@seversonandassociates.com

Your board allows us to try things, fail, succeed, and experiment.  Nothing happens 

without trying, and soon, you have very little left!  I’ve seen it happen in other states. 

Thanks so much for everything you do to make WACO the 

organization it is!  I hope you see and appreciate the entire 

organization’s work in this report.  We want all our 

members to feel informed and part of our process.  If you 

have questions, please ask me or any board member and 

see you at Convention!

Lori 
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SCHEDULE

Saturday March 18, 2023

ANNUAL MEETING AGENDA:

• Scott Kollack – Call to order

• Secretary’s Report - Approvals

• Treasurer’s Approvals

• Nominations from the floor

• Nominations

• Elections for Board

• PAC Report

• ARVC update

• Any other new business

• Adjourn

Celebration & WACO Updates

Board Member Recognition

Check in 

Get your ballet

One ballet per campground  
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SECRETARIES 

REPORT

2022 ANNUAL 

BOARD OF DIRECTORS MEETING

MARCH 19, 2022

HOLIDAY INN & CONVENTION CENTER

1001 AMBER AVENUE

STEVENS POINT, WI 54481

(715) 344-0200

CONTINUED ON NEXT PAGE
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SECRETARIES 

REPORT

CONTINUED ON NEXT PAGE
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SECRETARIES 

REPORT

CONTINUED ON NEXT PAGE
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SECRETARIES 

REPORT
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FINANCIALS 

2022 P&L to Budget 

CONTINUED ON NEXT PAGE
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FINANCIALS 

2022 P&L to Budget 
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FINANCIALS 

2022 P&L to Budget 
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FINANCIALS 

Balance Sheet 2022

CONTINUED ON NEXT PAGE
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FINANCIALS 

Balance Sheet 2022
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FINANCIALS 

Balance Sheet 2022
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2022 Budget 

CONTINUED ON NEXT PAGE
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2022 Budget 
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Your WACO PAC (Political Action Committee) is making a difference in legislation that affects your 
campground business!

WACO Board members are instrumental in working with our Legislators and Mark Hazelbaker (WACO 
Attorney) to keep our members informed on all the latest information being reviewed in Madison that 
can affect the campground industry.

Politics can affect your tax rates, the wages you pay your employees, the amount you pay for insurance, 
when you can schedule teen employees to work, your licensing fees, and the list goes on!

The WACO PAC is a non-partisan fund supported by voluntary personal contributions by Wisconsin 
Association of Campground Owners members.

As a contributor to WACO PAC, your donation will be combined with those of your fellow WACO 
members to create a sizable fund with great impact.

Our PAC’s active involvement in campaigns will then help to elect candidates with small business 
experience or pro-business attitudes on the state and local level as well as help create a positive 
legislative environment.

With your contribution, you can help make WACO one of the strongest political forces in the state!

ABOUT PAC

• The Jan 1st, 2022 beginning balance was $ 7725.10 .  Report for 2021 showed an ending balance of 

$4732.00.  There were 3 checks totaling $ 3,000  that were not cashed and voided, plus the $6.90 

annual charge from US Bank didn’t get put in.  That accounts for the difference in ending balance 

from 2021 to the beginning balance in 2022.

• 2022 was a big election year and a huge race for governor along with US Senate seat and many state 

legislators were up for re-election.  Between fundraisers and donations, $14.030.00 was raised for 

the PAC Fund.  This was a record, awesome job everyone and many Thanks.

• We made contributions to committees of $10,000. We also had an annual fee from US bank of $6.22. 

(Register report of all transactions included).

• Our balance on Dec 31st, 2022 was and currently is $11,748.88.

• We are making big strides in our PAC fund, we are able to make some substantial contributions now 

and it is all because of continued membership support.   Trust me the candidates we have supported 

know who we are and come to us looking to see what they can do to help our industry.   2023 is not a 

big election year, but there are still some elections we should be keeping a close eye on.

• All candidates we contributed to were chosen by our board as those that have helped or are willing 

to help the tourism industry in Wisconsin.

• We are always open to suggestions from our members,  If you have a candidate running for office in 

your area that helps us with our issues or helps to promote tourism, let the board know. 

WACO PAC Report for 2022

PAC REPORT
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Register report of all transactions

PAC REPORT
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MARKETING

AWARDED $56,000 in DMO GRANT FUNDS 
in 2021 to be used in 2022 & 2023 WACO was awarded $56,000+ in 

the form of a Destination Marketing 
Organization Grant. 

These funds are FREE money that our 
organization can utilize to promote to 
NEW guests, NEW campers, NEW 
customers to your campgrounds in 
2022 & 2023. Reminder – these funds 
had to be focused on bringing people 
TO Wisconsin, so we targeted MN, IL, 
and IA.

• WACO Specific App for Campers
• SEO and Google Upgrade Package
• eNews Ads with Travel WI
• Distribution of Directory Nationwide 

with Anderson Brochures

VIVIAL/THRYV Digital Ads, 100K Impressions

Targeting website and IL (have adjusted to 

various regions including IA and MN

VIVIAL/THRYV Digital Ads, 10K Impressions

Targeting website and MN – adjusted to 

various location in MN 
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MARKETING

AWARDED $56,000 in DMO GRANT FUNDS 
in 2021 to be used in 2022 & 2023

In 2023, our WACO Website will be getting a 

complete overhaul!  We will be:

• Updating SEO and Google Anlytics4

• Updating Search Functionality by Region 

AND Amenity for our Camper Guests!

• Cleaning up the many pages and plug-ins 

that will “lighten” the website, making it 

respond much more quickly!

• Mobile-friendly to ensure what’s seen online 

can also be navigated on your mobile 

device

WATCH FOR UPDATES ON THIS AND 

REQUESTED TO ENSURE YOUR LISTING IS 

ACCURATE WHEN WE LAUNCH!
28



PRINT MARKETING

Print advertising in 2023 will be 
focused on driving traffic to the 
website and picking up a 
Directory.  Examples here are 
scheduled for the WI Travel Guide 
and Woodall’s.  This 
version/format produced by 
Madden is in a full tabloid 11 x17 
format.
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NEWSLETTER HIGHLIGHTS
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NEWSLETTER HIGHLIGHTS

31



E-NEWS MARKETING
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RADIO ADVERTISING

• Radio marketing using interviews and contests driving people to 
the website and our social media is important. 

• WACO has conducted interviews with these radio stations and will 
continue this process through 2023 – shifting focus to Midwest 
stations to cover more ground.  Top Stations used in Ill

Illinois:
•WBEZ (91.5 FM) - Chicago
•WXRT (93.1 FM) - Chicago
•WLS (890 AM) - Chicago
•WGCI (107.5 FM) - Chicago
•WBBM (780 AM) - Chicago
•WNIJ (89.5 FM) - DeKalb
•WCBU (89.9 FM) - Peoria
•WTVP (90.3 FM) - Peoria
•WSIU (91.9 FM) - Carbondale
•WDCB (90.9 FM) - Glen Ellyn

Sample of Radio Media Kit

WANT TO SEE 

ALL THE 

STATIONS WE 

ADVERTISE 

ON? 

Check the 

WACO Website 

in the Annual 

Report tab of 

the Members 

Only Section! 
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• We are known throughout the state using the appropriate pronunciation of our name

through….

• Sports Marketing

• Media identification program

• Gift Certificate Program

• Campgrounds participated by hosting events from April 1 – October 31

Branding was a major issue we faced several years ago. The consumer, our camping guests, 

really didn’t understand the WACO brand. We would survey people at RV shows, and they were 

familiar with the camping bible “The Directory”, but not with WACO as a name brand. We began 

exploring various avenues to create better brand recognition and even explored changing the 

name. Research showed us that brand recognition of the stature we wanted would cost hundreds 

of thousands of dollars. We looked for ways to create that kind of awareness with out the cost. We 

created programs that really seemed to help. 

1. WACO Gift Certificates – This program has helped WACO develop further into the campers

home by allowing campers to purchase, win, or donate the certificates. Further information

can be found on the next page.

2. The second piece came to us through Sports Marketing and the Charity work WACO does.

We found that many of our WACO campgrounds have been doing wonderful charity work

through the years. Unfortunately – or fortunately for us – The media is very interested in the

football phenomena in Green Bay – Our partnerships with Gilbert Brown’s Foundation have

created many media opportunities for WACO to get our name out there.

3. The Department of Tourism is helping us take a very key role in branding and supporting our

WACO name and brand.

4. We are consistently trying new programs such as a state wide bean bag tournament, Armed

forces weekend,  and Charity weekend to gather more publicity.

5. We have participated in festivals and parades to bring awareness to our brand.

6. We are working with radio stations and television to drive people to our social media sites.

7. Developed a rentals and cabins brochure to create additional excitement about how to

camp.

BRANDING THE WACO NAME

WACO PROMOTIONS
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• Called and developed a data base of Kwik Trips, BP’s and other convenience stores that
will take our directories. Need to continually develop these relationships as they change
with management.

• Leveraged our advertising dollars by teaming up with members,  Department of Tourism,
and partnering with businesses that fit our camping demographics.

• Used the player connections to get us into free local and state wide events.
• Distributed WACO Directories through Ad-Lit to the  waysides in Portage and Green

Bay.
• Called Libraries throughout Wisconsin and Minnesota for directory distribution.
• Distributed WACO directories at sporting goods stores through-out Wisconsin. Includes

Dicks Sporting Goods, Cabela's and Camping World.
• Created a data base for WACO with emails from Madison Show attendees.
• Use certificates to entice Chamber of Commerce's and businesses who have the same

customers we want to distribute our directory.

REGIONAL ADVERTISING

TRADE ADVERTISING

• WACO Gift Certificate coupons good in any WACO member campground are used to sell on

radio programs & expanded into for print & television

• WACO Gift Certificate coupons are used for contest giveaways, promotions and incentives

• Members receive credit as a  re-reimbursement for the value of the certificate

• Media venues sell them to the public, at a reduced price, or uses them promotionally

• The Association gets full price in advertising

• ARVC Survey says that State Directory is the number one  way campers find you! The WACO

Directory belongs to the members. Each campground receives one free listing.

• Campground ad options including 1/8 page, 1/4 page, 1/3 page, 1/2 page, 2/3 page, 3/4 page,

Full Page, Cover (4), Cover (2-3), coupon on center map page, add an additional listing, ATV

listing, Camping Rental listing, Canoe/Kayak/Fishing listing, and special event fillers.

DIRECTORY ADVERTISING

WACO PROMOTIONS
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Swank Motion Pictures

25% off yearly Public Performance Site License 

Your license provides you exclusive coverage for thousands of Lionsgate films, as well as thousands 
of films from Sony, Columbia and TriStar Pictures.
**Disney is not covered under the site license anymore-we can only license it on a single event 
basis (one movie for the one date you choose)

With our license you have peace of mind knowing your campground is covered for movie nights 
that: 

« Highlight new services or features
« Encourage longer stays
« Increase camper spending through stores and concession stands
« Add to the diverse amenities your property offers guests

Contact:
Kaitlyn Pollock
Senior Account Executive
Swank Motion Pictures
1.800.876.5577 
kpollock@swankmp.com

Oriental Trading / Fun Express

20% off and free shipping on orders over $125.00

The Website for the Discounted program is Fun Express and you need to contact Jeannie (info 
below) to set up an account for you. You will then get 20% off and free shipping with any order 
over $125.00. Your WACO office can also help small campground owners pool orders together in 
order to take advantage of the discount!

Below is the information for our account manager. Jeannie is great to work with! Simply email or 
call, tell her you are with WACO, and she will set you up. This benefit will save you money!

Contact:
Jeannie Carlsen
Business Development Manager
Phone: 402-939-3056 or 877-619-8497
Email: JCarlsen@oriental.com

Swank Motion Pictures, Inc.
10795 Watson 
Road 
St. Louis, MO 63127

Oriental Trading Company
4206 S. 108th Street 
Omaha, NE 68137

MEMBER EXCLUSIVE DISCOUNTS
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A WACO Gift Certificate is campground cash. The WACO Gift Certificate program is implemented 

and developed in several different ways.

• Certificates are won as prizes at most of the RV shows with the Spin-To-Win camper game or 

through Trivia during RV Show programming.

• They are used by various media to promote WACO and educate the public on the name. The 

WACO office “trades” them for promotional use to media all over the State of Wisconsin, 

Minnesota & Ill. We get the total amount of the certificate to use for advertising. For example if 

we send a $100 certificate to a TV station they would run a $100 TV ad for us. If they use it for a 

contest or sell it at a reduced price on their auction we get the additional advertising they use to 

promote their auction or contest. WACO members are paid the full value of the certificate! So 

instead of paying thousands of dollars directly to the media we get the advertising and our 

members get the money. In the beginning we had to beg radio stations to try them. Now we are 

in every market in Wisconsin, Illinois, Minnesota and parts of Iowa. Our certificates are used by 

all media including major television markets. 

• They can be purchased by calling the WACO office or by ordering online through  

WisconsinCampgrounds.com and WisconsinCampingRentals.com.

• Certificates are also used for grand prizes for events to drive our social media programs. 

• They can be used for convention expense, like treating the staff, paying the speakers, and even 

tipping the servers! Again another way to take the cash we would pay for this service and give it 

to members.

• Donations requested by Campground owners 

WACO GIFT CERTIFICATE PROGRAM

If you would like WACO to donate to a charity or cause you 

support just direct them to our website and fill out the form! 

What do I do when I receive a certificate from a customer?

Waco will reimburse you 100% of the value of the certificate

Just mail the certificate to WACO, and WACO sends you the money!

Certificate can be used to purchase anything in your campground

Accepting a certificate costs you nothing except the time to send it to 

WACO and the postage.

GIFT CERTIFICATES

37



WACO GIFT CERTIFICATES as 
TRADE ADVERTISING

• WACO Gift Certificate coupons good in any WACO  member campground are used to sell 

on radio programs & expanded into for print & television 

• WACO Gift Certificate coupons are used for contest giveaways, promotions and 

incentives

• Members receive credit as a re-reimbursement for the value of the certificate

• Media venues sell them to the public, at a reduced price, or uses them promotionally

• The Association gets full price in advertising 

GIFT CERTIFICATES

• Sports/RV shows as prizes

• Sold on radio marts for advertising use

• Sold to the public as gift certificates

• Used to “pay” speakers 

• Newspaper contest prizes

• TV Trade 

GIFT CERTIFICATES WILL BE USED FOR:
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GIFT CERTIFICATES

• Speakers at Convention - $4000.00

• Convention incentives - $2500.00

• RV shows $6070.00 to date

• Fundraisers $1050.00

• GBF Donation request relating to campgrounds $3500

• Remaining in Media $7000.00

• Purchased Certificates - $6400.00

Media Certs Sent Certs 
Redeemed

Earned 
Media

WLS (890 AM) - Chicago $200.00 $4300.00

WNIJ (89.5 FM)  Chicago area $300.00 $2900.00

WOI (640 AM) – Ames Iowa $550.00 $8950.00

Leighton Broadcasting $1000.00 $8,550.00

Capital Media Madison $1000.00 $38,600.00

Big Radio Chicago $2000.00 $59,300.00

Capital Media Group $500.00 $9000.00

Eagle River Media 
Group

$500.00 $6500.00

Post Media Group $1000.00 $17000.00

WNXB 107.3 Iron River $500.00 $2800.00

Entercom Madison $1050.00 $5750.00

Charter Media $2000.00 15,000.00

WAXX 104 $2000.00 $4500.00

TOTALS for Certificates $14,600.00 $183,150.00

CERTIFICATE PROGRAM BREAKDOWN
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GIFT CERTIFICATES

WACO IN THE 

NEWS!

With Jeff Crider

Jeff Crider is a long-time freelance writer and media relations consultant for campground and RV 
industry associations across the country.

He will be hosting interviews for any WACO Member – FOR FREE - on the following topics – stop at 
the registration desk to sign up for an interview time!

• Wisconsin Parks that are Open in Winter
• Wisconsin’s Best Parks for Canoeing, Kayaking and White Water Rafting
• Wisconsin’s Newest Campgrounds
• Wisconsin Park Improvements and Expansions for the 2023 Camping Season
• Unique Accommodations at Wisconsin Parks
• Newest Activities at Wisconsin’s Family Parks
• Green Bay Packer Appearances at WACO-Member Parks
• Fun Fall Activities at Wisconsin Campgrounds
• Wisconsin Parks that have or are planning to add EV charging stations this year.
• Wisconsin Parks that believe they offer some of the most affordable camping opportunities
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SOCIAL MEDIA & WEBSITE
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SOCIAL MEDIA & WEBSITE
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SOCIAL MEDIA & WEBSITE
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SOCIAL MEDIA & WEBSITE

Age of our visitors when comparing YTD Jan-Feb 2022 to 

2023.

44



SOCIAL MEDIA & WEBSITE

GOALS IN 2023:

• Reach 11,000 page likes
• Reach 11,500 page followers
• Determine how to best leverage Instagram
• Capitalize on the contests and engagement posts that drove the 

most traffic by duplicating them with focused markets and 
campaigns using the DMO funds set aside for contests!
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SOCIAL MEDIA & WEBSITE

Jan-Dec 2022 vs 2021

Need to mention plan with social media here 

and how updating our website will impact this 

as well with cleaner coding, lighter loads for 

searches and introduction of new social media 

platform (ask Carrie)
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SOCIAL MEDIA & WEBSITE
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SOCIAL MEDIA & WEBSITE
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SOCIAL MEDIA & WEBSITE
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SOCIAL MEDIA & WEBSITE
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SOCIAL MEDIA & WEBSITE

WACO GIFT 
CERTIFICATES & 
Directory Requests

Weekly Posts for Increased 
Engagement:

J
u

n
e

J
u

ly
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SOCIAL MEDIA & WEBSITE

Social Media
POST EXAMPLES 
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SOCIAL MEDIA & WEBSITE

GOALS IN 2022 – ALL GOALS MET!

✓ Decrease BOUNCE RATE to 10% (lowered it to 9%) 
✓ Increase CLICK RATE to 6% - industry rate is 1% (at 25%)
✓ Increase OPEN RATE to 32% - industry rate is 20% (at 47%)
✓ Capitalize on the contests and engagement posts that drove the 

most traffic by duplicating them with a new twist for 2022
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SOCIAL MEDIA & WEBSITE

GOALS IN 2023

• Hold BOUNCE RATE to 9%
• Increase CLICK RATE to 30% - industry rate is 1% 
• Increase OPEN RATE to 35% - industry rate is 20%
• Use new website to capture more accurate camper contact 

information
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2022 INDUSTRY TRENDS
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2022 INDUSTRY TRENDS

“Our industry builds a product that allows people 

to prioritize not only spending time with family 

and friends but also experiencing the many 

physical and mental health benefits of being in 

the great outdoors. With so many younger and 

more diverse buyers flocking to RV travel in the 

past few years, the long-term future of the RV 

industry remains bright,” 

Craig Kirby, 

President & CEO, 

RV Industry

Association

Results for the RV Industry Association’s December 2022 survey of 
manufacturers determined the total shipments for 2022 ended with 
493,268 shipments, the third best year on record. “As expected, we 
saw shipment numbers normalize off of those record highs in the 
second half of the year as the industry returned to production numbers 
seen pre-COVID.”

“Coming off of the all-time high in 2021, the RV industry continued to 
post strong shipments through the first half of 2022,” said RV Industry 
Association President & CEO Craig Kirby. Total RV shipments for 2022 
decreased (-17.8%) from the all-time record of 600,240 set in 2021. 
Towable RVs, led by conventional travel trailers, ended 2022 down (-
20.1%) against 2021 with 434,858 wholesale shipments. Motorhomes 
finished the year up 3.9% compared to 2021 with 58,410 units. Park 
Model RVs finished the year up 20.4% compared to 2021 with 4,723 
units shipped. 56



2022 INDUSTRY TRENDS

Know the Numbers& People:

Source: 2022 KOA North American Camping Report
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2022 INDUSTRY TRENDS

New Demographics and 

Types of Campers

Source: 2022 KOA North American Camping Report 58



Attended RV Shows by WACO
• Green Bay RV Show 10,000 directories distributed!

• Minneapolis Show 2,500 directories distributed!

• Madison RV Show 2,500 directories distributed!

• La Crosse RV Show 1,500 directories distributed!

• Kunes (Jefferson County) 2,000 directories distributed!

• Oshkosh RV & Boat Show 1,500 directories distributed!

• Milwaukee RV Show 3,000 directories distributed!

Scheduled to Yet in 2022
• Central WI RV & Camping Show (Occurring March 10-12)

• Rockford RV Camping & Travel Show (Occurring March 10-12)

• Eau Claire (March 17-19)

RV SHOW UPDATES

Key RV Show Perks at RV Shows

• We have continued to grow our relationships with the RV Dealers throughout

• Wisconsin and Beyond. 

• Our ability to draw more people to the shows with the sports marketing connection

• has made a difference.

• The Green Bay Boat Show has given us a larger booth as well as several exclusive

• programming spots throughout the weekend to do trivia with campers and give

• away certificates. They have also handed out our WACO bags with the Literature

• Distribution and Directory in them at the front entrance door. 

59



WHAT ATTENDING RV SHOWS DOES FOR WACO:

• Develop relationships with all shows to the extent we can to become more valuable to them. 

• Continue to look for opportunities to own our own RV show.

• Become a true partner with the shows to be able to communicate our ideas with them and 

gather new customers for our WACO Campgrounds. 

• Use interaction to bring value to the show and teach consumers how campgrounds entertain 

as well as show off natures beauty. 

• Interview campers to see why they camp at WACO campgrounds. 

• Use the testimonials (ones that work) on our Facebook and website  to promote camping. 

We can also use them in our TV advertising. 

• Create a sign off document for their photo and audio release.

• Use new systems to gather usable names to contact our potential customers. 

• Look for unique RV shows around the nation that make sense for us. Investigate  options in 

Iowa. 

• Partner with other States  at their RV shows to get our directories into the hands of 

customers who want to visit in the summer. 

We still continue to see some RV cancellations in 

2022 due to COVID.  

Thankfully, the partnerships forged with RV Dealers 

from last year really helped with getting our 

directories out and educating the public on WACO!

RV SHOW UPDATES

Partnered with other 

Executive Directors to 

get our directories in 

the hands of campers 

from other states. 
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DIRECTORY DISTRIBUTION

Don’t forget to pick up YOUR WACO 

Directories at Convention! 61



Ads from 2023 

Directory
Brought in more 

Directory Dollars

DIRECTORY UPDATE
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CONVENTION HIGHLIGHTS
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CONVENTION HIGHLIGHTS

Avoid the checkout line on Sunday 

morning! Settle up your bills tonight!

Your accounting team will be ready for you
to check out until 9:00pm tonight.

Please settle up prior to 9am Sunday. 

7:00pm Dinner is served!

7:30pm Silent Auction Closes

7:45pm Evening Program Begins
• Hall of Fame Inductees
• Hall of Fame Volunteer Inductee
• President’s Award
• Campground  Celebrations 
• Mentions from ARVC with Jim Button
• Board Member Introduction 
• Drawings 

8:30pm Live Music with
Knock Point –
With special guest singer,
your very own WACO
Board Member,
Sarah Krause!

2022 Hall of Fame Inductee
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LEGISLATION CONTACTS TO KNOW

James Kaplanek - Chief of Food Safety and Recreational Licensing Section with the State of Wisconsin--
Department of Health and Family Services

Currently the Chief of Food Safety and Recreational Licensing Section with the State of Wisconsin--Department of Health and Family 

Services. In the process of a merger with the Department of Agriculture, Trade and Consumer Protection - Will be the Chief of 

Technical Services for Retail Food and Recreational Businesses - Has been with the State for 15 years. •Before State employment 

spent 6 years with the Public Health Madison/Dane county - BS Environmental Public Health—University Wisconsin-Eau-Claire -

Wisconsin Delegate to the National Conference for Food Protection - Registered Sanitarian

Mary Ellen Bruesch - WI Department of Agriculture, Trade and Consumer Protection
Mary Ellen Bruesch is a Recreational Technical Specialist, responsible for the Public Pools and Water Attractions Program. She has 

been in this position for about a year, having transitioned from Campgrounds and Recreational and Educational Camps. She has a 

BS in Biology and a MS in Microbiology, and is a Registered Environmental Health Specialist and Certified Pool Operator. When

she’s not working, she can be found hanging out with her cats or on a paddle board or skis, or hiking. 

Reed McRoberts – WI Department of Agriculture, Trade and Consumer Protection
Reed McRoberts, R.S. is the Program Manager for Campgrounds with Food Safety and Recreational Licensing in the Bureau of 

Environmental and Occupational Health, Wisconsin Department of Health Services. As Program Manager for Campgrounds, he 

provides direction on campground code issues and monitors trends in the camping industry.  He has over 20 years’ experience 

working with environmental health programs.

Ted Tuchalski - WI Department of Agriculture, Trade and Consumer Protection
Ted Tuchalski, R.S. is an Environmental Health Technical Specialist with the Wisconsin Department of Agriculture, Trade, and 

Consumer Protection (DATCP).  His primary focus at DATCP is lodging, which includes: hotels, motels, tourist rooming houses, and

bed & breakfast establishments.  Ted’s environmental health career began as a food inspector in Salt Lake City, Utah and has 

spanned multiple program areas at the city, county, and state levels here in WI

DATCP contacts listed here will also be hosting speaking sessions on 

Thursday!  If you have any building, food, or pool code questions, they are your 

BEST resource.  The knowledge they share with us monthly in our newsletter 

articles can save you valuable time and money.  Be sure to take a peek at their 

sessions and join one if it makes sense for your season!
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DATCP BOARD OF DIRECTORS

LEGISLATION CONTACTS TO KNOW
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DATCP BOARD OF DIRECTORS

LEGISLATION CONTACTS TO KNOW
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DATCP BOARD OF DIRECTORS

LEGISLATION CONTACTS TO KNOW
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LEGISLATION CONTACTS TO KNOW
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LEGISLATION CONTACTS TO KNOW

2023 Senate Committee on Agriculture and Tourism

Senator Joan Ballweg
Majority Caucus Vice-Chair
Senate District 14
(R - Markesan)

Senator Cory Tomczyk
Senate District 29

(R - Mosinee)
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LEGISLATION CONTACTS TO KNOW
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LEGISLATION CONTACTS TO KNOW

Jason Culotta
President
Midwest Food Products Association
4600 American Pkwy, Suite 210
Madison, WI 53718
Phone I 608-255-9946

From 2017-2019, Jason was Director of Public 
Affairs & Industrial Development for 
Progressive Rail, Incorporated, a Minnesota-
based short line railroad holding company 
operating in eight states. He worked with 
Wisconsin Manufacturers & Commerce from 
2011-2017, rising to Senior Director of 
Government Relations.

In 2011, Jason served as a policy advisor to 
Governor Scott Walker and as a division 
administrator in the Department of 
Administration. He had worked in the 
Legislature for a decade prior, including as a 
policy advisor to the Assembly Speaker.
Currently, Jason serves on the Wisconsin DOT’s 
Freight Advisory Committee and as a board 
member of the American Fruit & Vegetable 
Processors & Growers Coalition, the Renk
Agribusiness Institute at UW-Madison, the 
Transportation Development Association of 
Wisconsin, and the Wisconsin Civil Justice 
Council.

A Racine native, Jason holds a bachelor’s 
degree from UW-Oshkosh and lives in 
Watertown.
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Governor Evers' Proposed 2023-2025 “Break Through Budget”

The Department of Health Services (DHS) is one of the largest state agencies in Wisconsin, with an 
annual budget of roughly $15 billion and more than 6,300 employees. DHS is committed to protecting 
and promoting the health and safety of the people of Wisconsin, making sure everyone can live their 
best life.

LEGISLATION CONTACTS TO KNOW

Kirsten Johnson
Secretary-Designee

Wisconsin Department of Health Services

Secretary-designee Kirsten Johnson
Kirsten Johnson has over 20 years of experience as a public health leader in complex local, state, national, 
and international organizations. She joins the administration after previously serving as the health 
commissioner for the city of Milwaukee following her appointment in January 2021. Prior to serving the 
city of Milwaukee, Kirsten led the Washington Ozaukee Public Health Department for more than a decade 
as the director and health officer, overseeing the merger of the two counties’ health departments and 
later leading a multi-county pandemic response as well as various other public health and health equity 
initiatives. Kirsten has her master’s degree in public health from Tulane University of Public Health and 
Tropical Medicine and holds certifications as a public health professional and certified education 
specialist.

Deputy Secretary Deb Standridge
Deb Standridge has spent her career working in, improving, and leading health care systems, most 
recently serving as Regional President of the North Region of Ascension Wisconsin and Chief Executive 
Officer of Wisconsin’s Alternate Care Facility. Her professional focus has been on the strategic direction 
and operational management of hospitals in a diversity of communities, including her work at Wheaton 
Franciscan Healthcare’s North Market. She is an award-winning advocate for health care systems and 
served on the Board of Directors for the Wisconsin Hospital Association.

Assistant Deputy Secretary Sarah Valencia
Sarah Valencia is a native of Wisconsin. Sarah’s professional experience includes working in health care 
administration, social work, non-profits, higher education, and local government. After graduating with 
her bachelor’s degree from Carroll University, she served two years in the United States Peace Corps in 
Honduras. After returning, she earned her master’s degree in social work from University of Wisconsin 
Madison, where she is currently a Long-Term Lecturer. Sarah worked as Director of Medical and Patient 
Services at Access Community Health Centers in Madison and most recently was the Director of 
Population Health and Addiction Services at UnityPoint Health-Meriter and Vice President of the UW 
Health Accountable Care Organization. She has served on numerous boards including non-profit and local 
government.
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SUPPORT FROM WACO MEMBERS
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“Supporting over 156 children’s charities in Wisconsin”

The Gilbert Brown Foundation’s mission is to service youth in an environment 

that promotes structure and life skills awareness, by introducing team building 

skills and promoting diversity in the community.

The Foundation is a 501(c)3 non-profit organization supporting over 156 

children’s charities throughout the state of Wisconsin.

Gilbert is partnering with the Wisconsin Association of Campground Owners 

and making appearances throughout the summer to raise funds for kids with 

cancer and other illnesses. Campers truly enjoy spending time and talking 

with the former Super Bowl Champion while raising money.

The Gilbert Brown Foundation has events each quarter and works with 

organizations like Make-a-Wish and St. Jude's. The Foundation puts on a 

free football camp for inner city youth, hosts a turkey giveaway, and supplies 

coats and toys for children during the holidays. The Foundation has provided 

necessary school supplies for kids, sends footballs to the troops, and has 

passion for taking the anti-bullying message to schools.

WHAT DOES GILBERT DO FOR WACO?

• Madison Show pricing 

• Green Bay Show 

• Special event networking 

• New campground memberships 

• WACO Brand Awareness

• Youth Development within Campgrounds 

• Continued link between  WACO and Green Bay Packers

• Community & School out reach 

• Other player connections 

• Use of his social media reach 

• Attends conventions at no charge and is a sponsor

• Anti-bullying awareness 

• Kids Kamps for free 

• Presenter for convention 

• Assists with the Auction 

• Creates an avenue to fundraise & raffle with 501C3

GBF MISSION
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 Gilbert Brown works with WACO and does fundraising events in various campgrounds to raise 
money for his foundation. 

 Prior to working with WACO Gilbert personally funded his foundation and did one large event – a 
free football camp for intercity kids. This was a huge undertaking and required over $100,000.00 of 
funding.  He funded other charities, but to a lesser degree. 

 Today with WACO & other partners he not only runs a yearly free football camp, but contributes to 
over 156 Children’s Charities throughout Wisconsin. 

Gilbert’s Foundation works hard to support the Foundations efforts by using a team of volunteers to 
manage the association. The following is a listing of projects the Foundation is currently supporting. 

• Brett Favre’s Fourward 

• The Foundation funds Scholarship programs to schools in Wisconsin.

• We provide gas cards for kids with cancer enabling them to get necessary medical care. 

• We provide gas cards for breast cancer patients. 

• School supplies are purchased and delivered to inner city children.

• St. Jude’s Hospital 

• Donate auction items for various charities, raising over $40,000 for youth sports groups, individual 
cancer kids & families, memorials, area golf tournaments, breast cancer walks & runs, area 
football camps and scholarship fundraisers annually. 

• Teddy Bear Fund – provides supplies for inmates to create items that can be used within the 
Foundation. Gilbert himself visits the institutions and speaks about respect & mistakes. 

• The Foundation makes donations to area Churches including providing meals for those in need. 
Gilbert & his friends have attended and promoted these events. 

• Donations to The American Red Cross.

• Gilbert puts on FREE football camps for inner city youth.

• Over 200 Autographed footballs are sent to the troops on a semi-annual basis. 

• Supports Make-a-Wish Foundation on a yearly basis. 

• The Foundation contributes to the MS organization. 

• Gilbert and other former NFL players have delivered speeches and worked with the Boys and Girls 
Clubs in addition to contributing funds.

• Along with Bart Starr, The Foundation supports Raw Hide Boys Ranch.

• The Foundation provides funds to Children’s Hospital In Milwaukee.

• Gilbert has taken on an Anti-bullying program to deliver to schools. 

Total of 156 charities are served. Gilbert believes that the money raised in Wisconsin stays in 
Wisconsin. He also holds other fundraisers that benefit Michigan Charities, and St. Jude's in 

Pennsylvania.

WHERE DOES THE MONEY GO?

GBF RELATIONSHIP WITH WACO
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The Foundation’s Responsibility: 
• Players will conduct phone press interviews for you prior to the event. Contact Lori for details. 

• Collect funds at the event.

• Supply merchandise prior to the event and during the event. 

• Be sure WACO and campground is named in all press conducted prior, during and after the event. 

• Use the campgrounds name and logo whenever possible. 

• Assist with compiling press releases. 

• Provide tickets for events as needed. 

• Provide likeness to use at your event. All other uses of likeness must be pre-approved. All pictures 
used in any advertising must be approved. 

The Campground Responsibilities: 
• Provide the Foundation with flyers and proof of advertising efforts – listing of where posters are placed, 

and media variations.

• Create a fundraising outline to be approved prior to any advertising of the event.

• Display the raffle license and follow State of Wisconsin Rules. 

• Submit a copy of your advertising plan and flyer you plan to use. 

• Appearance requirements are $2500.00 raised per player per activity. ( A deal or no deal, football camp 
is an activity) 

• Gilbert has waived this in many cases, if you do a weekly raffle etc. 

• Gather as many donated items as you can. 

• Have any pre-sale moneys collected at the end of the event and turned into the foundation at the event.  
All moneys should be calculated with your total no later than the end of the weekend.

How much does WACO pay for this? 
The WACO organization does not pay for any of the appearances or fund any of the Foundations 
work as an Association. In fact for 5 years running Gilbert Brown has personally been a $2500.00 
sponsor at our convention. No appearance fee is paid to any of the players.

How about the Executive Directors time? 
Severson & Associates donates office space and answers the phone for the foundation. No fee of any kind 
is paid to them. S&H Ad Specialties has the clothing contract for the foundation, and Severson & Associates 
has benefited through business relationships that Gilbert Brown himself has introduced us to. Severson & 
Associates has a data base that tracks time and projects so this can easily be identified. Just as the 
Campground Owners do not get paid for putting on fundraisers, never does Severson & Associates. 

FOR ALL GILBERT BROWN FOUNDATION EVENTS

GBF RELATIONSHIP WITH WACO
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What do you get?

A Team not a person.  Severson & Associates has the equivalent of 7 full time employees and 29 

volunteers. WACO pays no payroll and has no employee expenses. 

Services include: IN - HOUSE

• Graphic artist services

• Web design & development – Content Creation 

• Client Liaison 

• IT services

• On site server & back-up data

• Social media maintenance and Content Creation 

• Develop Social Media Platforms  - Facebook, Twitter, Instagram, Google+, and Pinterest

• Answering service – 24 hour cell access-independent  WACO line – Credit Card machine 

• Shipping Facilities 

• Office management and equipment 

• Warehousing, services, including fork lift and loading dock

• Sales department 

• Data base management 

• Convention set up, preparation and execution

• Food -Space -Contracts -Donations -Registrations -Speakers -Sponsorships -Programing 

–Hotel rooms, Trade member sales , communication 

• Member Benefit connections 

• Attendance of all Board Meetings and Membership Meetings

• Membership outreach  - Text Club – Private Facebook Group-

• member section website- Constant Contact Email & survey –Newsletter 

• Bulk Mailing program 

• Media Connections 

• Emergency action plan 

• Coordinate bulk purchasing programs 

• Printing Program – coordination-printing –storage 

• Manage consumer requests for directories and piggy back program 

• Assist Membership Committee in Fall workshops

• Creation of  a prominent role in RV shows – Madison – Green Bay – Wausau speaking

• Soft skills seminar training 

• Attending Legislative educational meetings and fundraisers.

• Personal visits to campgrounds – Joint ARVC when possible 

• Google calendar events for consumers and WACO members 

• Secretary of CAMP – Campground association management professionals 

• Attend Tourism  meetings and events 

• Attend  State Tavern League Conventions – 2 a year 

• Attend NBA every other year 

• Work with RVIA & Wisconsin RVIA 

• Attend ARVC Meetings 

• Attend IAAPA - International Association of Amusement Parks and Attractions

• Attend other State Association Meetings. 

• Share Severson & Associates networking connections 

SEVERSON & ASSOCIATES
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• Provides signage for the building that identifies WACO.

• Created & paid for a data base to update member information and provide timely service to the 
members. We can also collect information about our members, track directories, create checklists, 
and pull reports that help us run the business more effectively. We are able to track time on 
individual projects and customers. 

• This system allows us to keep our data safe on a server and backed up. 

• WACO currently does not pay for data storage either physically or electronically. 

• Quick Books and financial bill pay and book keeping. 

• Use Severson & Associates training staff to teach at convention at no cost. Severson & Associates 
bills out training to other campground conventions at $2500 per day plus expenses. 

• Attend fundraisers at individual campgrounds to work with players and campground owners. This 
program is a player requirement.

• Attend political fundraisers and contribute personally, representing WACO.

• Attend local and State Department of Tourism Meetings. 

• Attend Wisconsin Fair Association 

• Attend Wisconsin Towns Association

• President of CAMP – Campground Executives in the National Organization. 

• WACO distribution of directories over and above RV shows such as Family Fest, Showcase 
Galesville,  Cranfest, Iola Car shows, Madison Races, Gander Mountain Campground Promotional 
Days, Oktoberfest, & Oshkosh.

• Speak at group 20’s for members.

• Warehouse directories, store directories and printed materials. 

• New requirement for many welcome centers.

• 5500 square feet used for fulfillment includes dock & fork lift

• Attended 9 Political fundraisers and contributed personally to these.

• Joined the tavern league and attended both  conventions and local meetings to learn how they 
conduct business and specifically how they are so successful legislatively. 

SEVERSON & ASSOCIATES
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Lori Severson – President & Owner

• Corporate experience working for Heileman Brewery & WinCraft

• Director of sales at Heileman – 550 thrift stores – large convention arrangements –

responsible for 55 million in sales 

• WinCraft responsible for negotiating contracts with licensed properties, Director of 

sales & training. 

• 25+ years experience in the camping industry

• 19 years as WACO Executive Director

• Conducted strategic planning sessions for 11 other State Associations

• VP of CAMP – Campground Association Management Professionals 

• Voted ARVC Director of the year twice

• 19 years  Association Management – Apple & Berry Growers

• Board of Directors positions at 3 Banks and a Credit Union 

• Board member on the Red Cross for 7 years. 

• 20 years in professional fundraising

• VP of Gilbert Brown Foundation  - responsible for raising 400K a year

• Avid camper all her life

• Wisconsin campground owners for the past 11 years 

SEVERSON & ASSOCIATES STAFF

excellence will inspire, challenge and encourage you to take action toward continuous 
improvement in yourself and your organization.

Speaking from proven knowledge gained as a success in the sales, training, operations and 
marketing arena, she will leave you with ideas that will remain with you long after her 

thought provoking sessions end.

Lori works closely with the campground industry as the Executive Director of Wisconsin 
Association of Campground Owners (WACO) as well as owning her own campground, 

Champions Riverside Resort and Bar & Grill in Galesville, Wisconsin.
Lori has also worked with companies like Disney, Jellystone Parks, Camp Snoopy, IBM, TRW, 
Ho-Chunk Nation, over 200 Manufacturing companies, trade associations and Foundations 

including acting as the Executive Director for the Gilbert Brown Foundation.

Your WACO Executive Director brings the following experience:

Lori Severson is a management-training consultant who has inspired 
thousands to pursue success in their organizations. Lori’s motivational 
presentation style brings phenomenal energy and inspires participants to 
be the best they can be. Her passion for success and management
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SEVERSON & ASSOCIATES STAFF

WACO Executive Director  
Lori Severson 608-792-5915

WACO Staff
Danielle Todd 608-386-0752
Tina Severson 608-386-3673
Carrie Geary 651-356-5404
Lisa Black 608-317-9238

Registration 
Laurie Smith 608-399-4817

Vendor Set-up And Direction
Ryan Lipke 608-484-1045

Kids Kamp
Becky Black 608-317-9237

General Convention Questions
WACO Office          608-525-2327

Michelle ForsythCarla BrownBecky Black Karen 
Radomski

Mary 

Zeigler

Bonnie & Mickey Wood

Lisa Black Laurie 

Smith

Tina 

Severson

Danielle 

Todd

Ryan LipkeCarrie 

Geary

Contacts During CONVENTION 

are listed below – have a 

question, give us a call!
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Severson’s Team Proficiency's 
TOGETHER OUR TEAM IS PROFICIENT IN:

• QuickBooks
• Record keeping
• Data-base management
• Meeting management
• Communication methods
• Financial preparation
• Cash management
• Meeting Coordination 
• Office skills 
• Fundraising 
• Membership support
• Conference planning 
• Administrative Support
• Board Support Services 

• Mobile App and Online Phone system offering quicker 
connection to the proper WACO staff contact

• Cell phone system
• 12 Computers
• 2 professional copy/print/fax machines
• 20,000 square foot facility 
• Office space 
• Warehouse space with loading dock & fork lift

• Strategic planning experience 
• Training creating 
• Industry connections 
• Celebrity Connections 
• Social Media Services
• Marketing Plan Development and 

Execution

SEVERSON & ASSOCIATES STAFF

Severson’s Facility
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• Perform all administrative duties such as providing a PO Box, record keeping, e-mail services, 

fax service, automated answering system, etc.. 

• Attend all Board Meetings and Membership meetings:

▪ Create agendas, provide minutes and providing reports as needed. 

▪ Secure meeting space, or prepare virtual space via online options such as Zoom.

• Handle all correspondence and communications typically within one business day. 

• Assist officers, directors, and committees with association activities. 

• Develop all print materials, promotional materials, and communication memo’s. 

• Mail requested literature from campers and press. 

• Create and compile a directory of all campground members. 

• Organize and execute Fall Workshops in coordination with Membership Committee.

• Utilize database specifically created for WACO that tracks communication for efficiency and 

record keeping.

• Utilize email communication software to track email statistics including open rate, bounce rate 

and click rates.

• We have a healthy track record educating WACO members on other organization benefits such 

as ARVC, Small Business Association, Score, Wisconsin Fairs, WMC (a legislative group) The 

Tavern League of Wisconsin, Wisconsin Towns Association, Wisconsin Institute for Law and 

Liberty to name a few. 

• Build relationships with State officials so we can be a resource to our membership. 

• Severson has extensive experience working with both large corporations and small business 

people. We have a proven track record in navigating the red tape and politics of every 

organization.

• We study the industry and watch the trends to look for opportunities for our members. 

• Personally created & presented over 50 seminars that have been delivered to campground 

owners on profitability, shoulder season, snack shack, game rooms, customer service, preparing 

to sell, restaurant, bar, craft rooms, activities, guest services and social media. 

• Created and conducted guest services training for campground owners and their team members, 

they can attend at no charge as part of the membership.

• We attend conferences like IAAPA, Fair Association, State Conferences and ARVC to keep on 

the cutting edge of what’s happening in the industry. 

• Created bulk printing programs to offer printing solutions to our members with bulk purchase 

discounts.

• Formed relationships with RV dealers to get booth prices reduced from $600 to $350 per booth 

for our membership. 

• Working on a program to bring J1 students to the US already trained for our industry. 

• Produce an annual report for the membership. 

• Identify, assess, and inform the Board of Directors of internal and external issues that affect the 

organization

• Act as a professional advisor to the Board of Director on all aspects of the organization's activities

• Act as a spokesperson for the organization

• Represent the organization at community activities to enhance the organization's community 

profile

• Participate in fundraising activities as appropriate

• Provide IT assistance at convention. 

SEVERSON & ASSOCIATES DUTIES
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• Build social media platforms for our members to exchange ideas and information. We have included 

our attorney and accountant to help with the tricky answers! 

▪ This platform allows members to ask questions day or night and just compare their best 

practices. 

• Created a Kids Kamp that educates our campground owners children at an early age. 7 of our 

members are now running their own campgrounds! 

• We have a Young Professionals group where members can talk about issues that relate very 

specifically to them, such as raising a family on a campground, advanced social media etc. 

• Severson & Associates has compiled more than 1000 ways to raise funds in campgrounds. 

▪ We understand the relationship between philanthropy, guest satisfaction and creating an 

experience that becomes valuable to the campground owner.

• Severson & Associates has mastered the art of using celebrities to enhance the experience for the 

guest and create revenue streams for the campground. 

▪ We can expand and work with other organizations and their State celebrities. We brought 

Rocky Bleir to PA for their conference. 

• We can source local and National music talent.

• Create sponsorships that are valued by the suppliers and association. 

▪ Create a successful campground  convention event building from 36 vendors to 192

▪ We understand how to coach campground owners on getting sponsors during the time they 

are closed so they have time to develop solid relationships that last for years, grow their 

community awareness and develop partnerships. 

• Vast experience networking with legislators, attending special events and fundraising for PAC 

money. 

• Developed and implemented Media & marketing plans creating additional nonpaid advertising. 

▪ Created press releases and have a good working relationship with media throughout the 

State. 

▪ Use PSA’s to create more excitement for the industry. 

• Work with employer partners to distribute camping guides and gain interest ion the industry. 

• Call on partners to distribute camping guides such as gas stations, sporting goods stores, special 

events and festivals. 

• Attend RV shows, creating opportunities to partner and become important to the show. 

• Visit member and prospective campground owners. 

• Create and send out surveys to members, prospects, & suppliers. 

• Create monthly newsletters with information that campground owners can use. 

• Create and update member only website information.

• Update and keep a campground owner booklet with valued information. 

• Oversee the planning, implementation and evaluation of the organization's programs and services.

• Coordinate information to the WACO attorney. 

• Ensure that sound bookkeeping and accounting procedures are followed.

• Work the financial committee to prepare a comprehensive budget.

• Work with the Board to secure adequate funding for the operation of the organization.

• Research funding sources, oversee the development of fund-raising plans and write funding 

proposals to increase the funds of the organization. 

SEVERSON & ASSOCIATES DUTIES
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STRATEGIC PLANNING REPORT

● Creating a convention

● Motivating our members to show up

● Legislative support

● Willingness to share information

● Helping other members

● Dealing with government regulations - combating unreasonable regulations

● Diversity of all of the members as well as the board - old, new, young, big, small, etc.

● Mutual respect among members

● Love of the industry

● Connections with the right people

● Everyone seems like family

● Providing educational opportunities

● Advocacy for the support of the industry

● The ability to maintain good leadership - ie and Exec. Director

● Longevity of our organization - willingness to adapt

● Educating consumers/non-campers on the industry

● Mentoring between members

● Communication

● Fundraising

● Providing an effective advertising platform

● Family run businesses supporting each other

● Connecting with vendors

● Consistency (board, etc)

● Helping each other to grow in the industry

● From one generation/administration continuity - learn from the past - history

● We're the recognized authority in the industry

● Financially solid - loan free

WACO ORGANIZATION STRENGTHS:
(This category was not voted on for most important to least important.)

OUR OFFICE WILL GO OVER THESE WITH THE NEW FULL 
BOARD AFTER CONVENTION From that conversation we 

will make adjustments, review completed items and 
determine what successes we’ve seen – and where we can 

improve and keep moving forward!
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STRATEGIC PLANNING REPORT

● Getting people to understand what WACO is (general public)

● Communication with the membership

● A lot of understanding on the board but not necessarily conveyed to membership

● Lack of a plan to transition from the directory - eventually paper will be less important

● How to find the validity of the complaints from members

● Demonstrating the value proposition

● Outgrown our “fish tank” at Convention

● Hard to talk to some owners - seems to be some cliques

● Too busy

● Major pride in our organization - sometimes you're not willing to see the weaknesses

● We try to please everyone and that's not always possible and sometimes hinders our

growth

● Because we are so close, sensitivity can happen

WACO ORGANIZATION WEAKNESSES:
(Listed from most important to keep focusing on to least important)

WACO ORGANIZATION OPPORTUNITIES:
(Listed from most important to keep focusing on to least important)

● Finding free money/grants

● App for finding campgrounds in Wisconsin (WACO App)

● Opportunities of education for prospective new owners

● Potential vendor education on who we are

● Outreach to higher education to address labor

● Change over in Government - PAC Fund

● Continuing to grow membership

● Partnership for labor with southern states/Internship program

● Creating peer review groups (20 groups but local)

● More cost-effective advertising options (low / no-cost)

● Generational succession

● Opportunity for mid-year networking/cracker barrel

● Lifestyle changes - people selling houses and going to RVs full time

● Growth of new vehicles - what will we do?

● Growth within campgrounds and campers

● Opportunities for new board members OUR OFFICE WILL GO OVER THESE WITH 
THE NEW FULL BOARD AFTER 

CONVENTION From that conversation we 
will make adjustments, review completed 
items and determine what successes we’ve 

seen – and where we can improve and keep
moving forward!
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STRATEGIC PLANNING REPORT

● Local Government

● Government regulations

● Work ethic in the up-and-coming generations - Lack of employees

● Electric vehicles

● Public - local public relations - neighbors

● Supply chain - Rising costs of everything

● Corporate consolidation of the industry - Growth of mega resorts - competition

● Surge of new and unfamiliar campers

● Negativity - Members wanting to stay stuck - how can we help?

● Lack of high-level general manger pool

● Changing demographics

● Lack of campsites versus campers

● Taxes - always new ones

● Viable financial opportunities

WACO ORGANIZATION THREATS:
(Listed from most important to keep focusing on to least important)

OUR OFFICE WILL GO OVER THESE WITH THE NEW FULL 
BOARD AFTER CONVENTION From that conversation we 

will make adjustments, review completed items and 
determine what successes we’ve seen – and where we can 

improve and keep moving forward!
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STRATEGIC PLANNING REPORT

SEVERSON & ASSOCIATES STRENGTHS:
(Listed from most important to keep focusing on to least important)

● Expertise - Having the #1 Exec. Dir. - getting on RVAI was a homerun

● Relationships with KOA, COE, CAMP, GBF etc. brings a lot to the table

● Unity you have with the campgrounds

● Directory - Advertising options - Free pens

● Government relationships

● Conscious behavior - thinking through everyone's feelings/views when making 

decisions

● Newsletter

● Convention - Fall Tours

● Teamwork - Everyone is very diverse in their own skill sets - All the girls - Lori's 

large family

● All the time put in for WACO

● Vision and collaboration

(These items were not voted on for most important to least important.)

SEVERSON & ASSOCIATES WEAKNESSES:
(Listed from most important to keep focusing on to least important)

● Could be hindered by the same things as WACO (negativity, etc.)

● Lack of lower-level task do-ers

● Too much paper

● Too many tasks to do

● Too nice

OUR OFFICE WILL GO OVER THESE WITH THE NEW FULL 
BOARD AFTER CONVENTION From that conversation we 

will make adjustments, review completed items and 
determine what successes we’ve seen – and where we can 

improve and keep moving forward!
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• Membership is retained once members come to “something”. Our goal is to help new members

discover the benefits of belonging to WACO.

• With this, WACO has created a binder full of information to help a campground member

succeed. This binder will be available to all new members of WACO. Information included in the

binder covers all aspects of the campground world including:

• Legal Topics (New campground code,  service animals, shore land zoning, personal

property tax, etc..)

• Job Description examples

• Campground forms (rental agreement, seasonal agreement, termination letter, check-

in and out slips, necessary new hire documents, etc..)

• Creating your mission

• Themed Weekends

• Advertising opportunities

• Branding

• Online presence (Website, social media, reviews, etc..)

• And much more!

• Leaders and membership are helpful to other members when they have issues. The concept is

that many times a member will be forced to become the “expert” because of a problem they

have. The goal is to share the information and be able to give that information to other

campground owners who have the same issues.

• WACO has developed several ways to keep all campground members informed and able to ask

each other questions. Tools such as email blasts, private Facebook groups, convention round

tables, cracker barrels, fall workshops are a perfect example of giving campground members the

opportunities to ask other owners for opinions or ideas.

• Board Members who are willing to donate their time and energy to make things work.

MENTORSHIP PROGRAM

New Owners Meet Up: 15 minutes prior to each meal time!
Location: New Owners Table in the Banquet Room

Calling all rookies and newcomers! This quick meet up is hosted
by the WACO Young Professionals group. Meet, greet and network
with others in the same new position as you are! Find a mentor and
see who knows what, and how you can get the most out of your WACO 
convention experience! Chat about what you’ve learned so far and what’s up 
next for the day!

89



WACO attends the Wisconsin Towns Association with Gilbert & 

other players, along with several Board Members.

WACO attended the RVIA conference and are working with RV 

Dealerships to become better partners with them and work on our 

legislative synergies. 

Both Executive Directors are working together and attending each others 

conferences. Data is a powerful thing, that allows us to make great 

decisions. 

WRVDA - The Wisconsin Recreational Vehicle Dealers 

Alliance is a trade association newly formed to address the 

business interests of the RV industry. They are  advocates 

for any issues that arise at the Capitol, they hold a 

convention every winter, provide educational offerings for 

industry members and are looking into a discount program 

for insurance.

If you have any suggestions or would like to join the 

WRVDA, contact Amy Bliss at (608) 255-3131.

• WMC

• Wisconsin Towns Association

• WI  Housing Alliance & WI RVDA

• Tavern League

• Wisconsin Counties Association

• ATV Association

• WAA - Wisconsin Department

of Natural Resources

• State Inspector Conferences

• Department of Tourism

• Membership Services

• Snowmobilers Association

PARTNERING WITH OTHERS

90



Mark Hazelbaker

Provides Association Legal Services to WACO and Members

WACO is introducing an important new service for members through 

arrangement with Hazelbaker & Associates, S.C., a Madison law firm.  

The firm, headed by 30-year veteran attorney Mark Hazelbaker, will be 

advising the Association board on association business.  But the firm will 

also answer member questions about legal issues through a new legal 

hotline.  And, WACO members will be eligible for discounted legal 

services from the firm dealing with individual legal issues encountered by 

campground owners.

Hazelbaker & Associates has a strong emphasis on employment, zoning 

and local government law, areas WACO members often deal with.  “I 

started out my career advising county officials, and I’ve been involved in 

zoning and employment cases ever since,” Hazelbaker said.  “It’s exciting 

to work with WACO and its members because I share their experience and frustrations as a 

small business owner myself.”

The legal hotline, which starts immediately, is a service under which Hazelbaker and his team 

will answer short questions about legal topics.  Legal hotline information is not legal advice, but 

it can help resolve simple issues or identify the need for legal counsel.  

In order to obtain legal hotline information, email tina@seversonandassociates.com.  The 

service is free for WACO members, and includes a short consultation and information.

Mark will also be working with WACO on improving zoning of campgrounds and building more 

effective member services. Mark has also created and advised the membership with job 

descriptions, seasonal agreements, termination letters, and more.  

Mark also works hard for us on zoning and regulatory issues at the County level, which 

unfortunately seems to be more and more popular as our industry grows.  Those updates and 

information are available in the newsletter archives in the Members 

only section of the website.

WACO ATTORNEY | MARK HAZELBAKER
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• Spike Horn Camps

• Benson’s Resort

• Evergreen Park & Campsites

• Conroys Bear Lake

• Lake Lenwood Beach & Campground

• Lynn Ann's Campground

• Safari Downs

• Springstead Family Campground

• Dells Camping Resort

• Shady Oaks Travel - Trailer & Camping Resort

• Klondike Campground

• Pleasant Lake Lodge

• Leesome Pine Lake Campground

• Weavers Campsites

• Holiday Shores Camp Resort

• Wilderness Campgrounds

• Lake Arrowhead Campgrounds

• Vista Royalle Campground

• Maple View Campsites

• Lake Chippewa Campground

2012 HALL OF FAME

• Silver Springs

• Indian Trails

2013 HALL OF FAME

• Pride of America

2014 HALL OF FAME

• Sky High Camping

2015 HALL OF FAME

• Vista Royalle Campground

2016 HALL OF FAME

• Buffalo Lake Campground

2017 HALL OF FAME

• Evergreen Campsites

2018 HALL OF FAME 

• Smokey Hollow Campground

2019 HALL OF FAME 

• Scenic Ridge Campground

2020 HALL OF FAME

• Milton KOA

2021 HALL OF FAME

• Crazy Horse Campground

2022 HALL OF FAME

• Beantown Campground

WACO HALL OF FAME MEMBERS
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• Mr. & Mrs. Edward C. Augustine Milwaukee 

• Spike Horn Campground Baileys Harbor

• Mr. & Mrs. Keith Kindschi Klondike Campground

• Wallace Plzak

• Mr. & Mrs. Lynden E. Duescher McHenry Ill.

• Fred Becker Brookfield

• Pleasant Lake Lodge John Kaishian Frankline

• Safari Downs Lac Du Flambeau

• Springstead Family Campground Park Falls

• John J. Sciacco Harvard, Ill. 

• Mrs. WM. J. Benson Century Camping Resort, Inc

• Mr. Philip H. Chase Evergreen Park and Campsite

• Mr. Robert R. Conroy Bear Lake Campground

• Mr. & Mrs.  Dricken Lake Lenwood Beach Campground

• Mr. and Mrs. R. Helpap Shady Oaks Campground

• Leesome (Pine) Lake Campground  Spooner

• Mr. Vernon Gruenwald Dells Camping Resort

• Mr. & Mrs. H. Weaver Weaver’s Campsites

• Lynn Ann’s Campground St. Germain

CHARTER MEMBERS

WACO CHAPTER MEMBERS
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