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AVUGUST 2023 we're almost there, folks! Heading into the in S 1 d e...
end of summer and as we brace ourselves for the last major holi-
day of our seasons, let's take a moment to say, "DANG, we sur-
vived!" This month's issue includes reminders and event updates
for the Directory Deadlines, Fall Workshops, Convention, and the
new WCA opportunity! WACO finally got a space at their con-
vention and is hosting a hospitality event to educate the Counties
on what our member campgrounds are and what they aren't. See
you all soon!

SIGN UP FOR FALL WORKSHOPS! P.7 &17

Letter from the Executive Director

Lori Severson, Executive Director of WACO " g1

Dear Members,

Yikes, what a summer! Your WACO office has been B WACO DIRECTORY DEADLINE
moving and shaking these past couple of months! It’s SEPTEMBER 1st

been great talking with members and focusing on areas critical to our
industry. There are several issues our office will be focusing on in the
months leading into Fall/Winter.

Letter from Your E.D. P.1
WCA Hospitality Event P.5
President’s Letter P.6
Fall Workshop Speakers P.7

Developing a better relationship with DSPS is : ;
Directory Ad Deadline 9-1 P.7

going to be a top priority. Many times, when

members have an issue with the State, and it’s _ , Does WI Tax Labor? P.8
a question | can’t get a great answer to - it falls ] ARVC Updates P.10-11
within the scope of DSPS. This division of the —3F Financial Forte from CSAW P. 12
State, The Department of Safety and Profes- Kunes Keeps Info Safe P. 10&15
sional Services (DSPS) covers many areas, but the top 4 that affect our @R sz tTe): B P. 16-23
industry most often are: Fall Workshops

Labor Shortage Trends P.24
Camping Units from Blackhawk
The Division of Industry Services (DIS) provides consultation and edu- IO/ RS BN BT M SN Y/
cation concerning camping unit construction standards and inspection Sl Wi, S hste P. 29-32

procedures. This code applies to camping units set in a fixed location GBE Updates
in a permitted campground. These camping units will contain a sleep-
ing place for seasonal overnight camping. This code also includes the

P. 34
Board Listing P. 35



https://form.jotform.com/231875143941055

electrical, HVAC, plumbing, and camping unit transfer a history and whose names are recognized, a
tanks for these camping units. long-term management company, and mem-
bers of DATCP who stay at their positions! This
relationship must be valued and recognized as
unique - let’s remember the work we put in here
and where we are now!

Private Onsite Wastewater
Treatment Systems (POWTS)
The Division of Industry Services & :
(DIS) Private Onsite Wastewater
Treatment Systems (POWTS)
Program protects public health

The same thing needs to happen with the pow-
ers that be at DSPS. DSPS has a much higher

and the waters of the State by turnover rate with employees than DATCP, and
regulating onsite wastewater treatment and recycling leadership has changed often - so this relation-
systems and by promoting the use of the best avail-  ship will require a lot of work. The first step is
able technology to provide onsite sewage treatment  getting these folks to fall workshops and, hope-
system solutions for property owners. fully, the WACO convention. We need to work
harder on our education about what a camp-
Soil Erosion ground is. Not only with our State officials but
The Division of Industry Services indeed our communities, which brings me to the

' (DIS) provides education and con-  next big order of business.
sultation concerning soil erosion
control for construction sites in- Wisconsin Counties Association — this is our

E, volving one- and two-family dwell- connection to all county boards. | ran to be on
& ings. Complaints are investigated = my county board because | care about county
E relative to violations and failure to control measures. government (I could hardly type that!). You all
<M Credentials are administered to erosion control know better; the sole purpose of running was
'g inspectors. This one is usually on tourist rooming to figure out a great strategy to educate county
288 houses and some cabins in some counties. boards about campgrounds. When we identified
= threats to our industry at our strategic planning
% Last but not least, our current issue... session - zoning was at the top. Expanding and
Z growing our businesses is critical to many and, to
§ Amusement Rides some, the difference between a business and a
= The Division of Industry Services (DIS) establishes hobby!

and enforces standards to protect the design, con-

struction, and operation of amusement rides and As you know, working with the Wisconsin Coun-

attractions. DIS reviews plans for new installations of ties Association has been difficult because we
non-portable amusement rides and provides consul-  couldn’t get a booth at their convention or be

tations and inspections to ensure safe operations. involved. Thanks to our Gilbert Brown connec-
Staff inspects ski lifts and tows. Apparently, this tion, we are at the table this year! We are host-
one has been on the books forever but never really  ing a hospitality session on Sunday, Sept 17th,
enforced. from 5-7 pm to

educate board
Our end game is to develop the kind of relationship ~ members on

we have with DATCP. This one took several years what a camp- - CHECK OUT THE
to build and nurture. That relationship proved its ground is and is )
importance during covid and was critical to camp- not. The Wis-

grounds in Wisconsin opening as quickly as we did!  consin Counties HOSPITALITY
Now these relationships need a bit of star aligning! Association

(WCA) i giving EVENTON P. 5

We have been lucky to have developed a board with




us space at the Kalahari, and we are hosting food
and some beverages. Thanks so much to those of
you who donated money for this event. Planning
for the event is a great reminder about what things

can cost! The food includes pizza and walking tacos

to the tune of about $5000! We could work in
some donation magic by using our Packer connec-
tions.

We are able to serve Leap Vodka — we have to
provide a licensed bartender, and we can serve
loaded and unloaded lemonade — this is a big deal
as a drink is a hefty $10 per serving! The plan is to
use Gilbert Brown, Leroy Butler, and Dorsey Lev-
ens to help draw attendance. We will have a brief
program with campground industry facts and then
a trivia session where attendees can earn signed
jerseys for giving the correct answers. | hope to
break down some of these crazy county rules and
regulations that are snowballing across the State!
Unfortunately, one township or county adopts an
ordinance, and other counties copy it.

If this is successful, we will likely need to do the
same concept with the Wisconsin Towns Associa-
tion (we have had some luck here). | can certainly
use some help. If our members are serving lem-
onade, talking to board members one-on-one, and
making a big deal out of them, we can make this
work! If you can help, please get in touch with us
at the WACO office! This project will take a village
to make it work! There are some real concerns out
there.

Carla was traveling up north to visit campgrounds
and came across some non-members/prospects
who, unfortunately, represent precisely what some
of these board members are discussing. She sent
me pictures of unattended campgrounds loaded
with old mobile homes and 30+-year-old trailers. |

think it’s important that our county board members

see that WACO members are getting educated and
running good businesses. This hospitality event

is one opportunity to train them. | believe every
county sends some representatives from what |
can see. We also have a chance to have a booth at
this convention so we can see and talk to as many

people as possible. This Sunday night spot is great
because it’s the first session, and nothing else is
happening then - just our event!

We must recognize and appreciate our connection
to the Packers marketing arm. The Gilbert Brown
Foundation has helped us in so many ways. This
latest connection is the biggest one. It’s important
to recognize that charitable organizations all over
Wisconsin realize the potent relationship between
the Packers and the community. Companies and
charities spend an incredible amount of marketing
money to blend philanthropy with sports enthu-
siasm, and whether you like it or not, the Packers
are a religion in Wisconsin. | think sometimes we
take for granted what a fantastic opportunity we
have. Woodalls agrees and is writing a lengthy
article on our ability to partner in Wisconsin. This
Woodall article came about from the articles that
was a side-bar to a Jeff Crider press release - “The
Gilbert Brown Foundation
stands as a shining ex-
ample of how a dedicated
individual can harness
their influence and passion
to effect lasting change.
Through its commitment
to education, community
engagement, and char-
acter development, the
foundation has become a beacon of hope for Wis-
consin’s youth. Gilbert Brown’s legacy extends far
beyond his remarkable football career, inspiring
those who aspire to uplift their communities and
leave a legacy of impact. As the foundation con-
tinues to shape futures, one tackle at a time, one
campground appearance at a time, its influence
will undoubtedly endure for generations to come.”

| ENErsein

& ASSOCIATES

See Jeff's
article by

clicking -
here!

A woman-owned business, offering a wide
range of marketing, promotional, and training
options to meet your needs, big or small!

PO Box 228 | N22676 HWY 53| Ettrick, WI 54627
(608) 525-2323 | tinaeseversonandassociates.com
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https://rvbusiness.com/disabled-teen-receives-his-first-car-at-wis-campground/

can’t thank you guys who do fundraising enough. We all know it’s hard to make things happen when
we are busy! It makes it much easier to ask for favors when | have to! Whether you do a big fundrais-
er, several small ones, or purchase a Reggie White autographed bike ticket for $100 - it ALL adds up!

One of our strategies is to develop a great way to talk to the press about the crazy amount of commu-

nity support and philanthropy our campgrounds do! Jeff will do a story about our campgrounds at the
end of the season, and | know that will help a ton! Using Jeff to help get out to the media has made a

difference this year! Thanks so very much to all of you who gave interviews and gave him materials to
use. Gather your pictures; he will do that again at the convention this year!

We will continue to work on important issues for you and are excited about making Wisconsin the
place to camp!

Lori

Lori Severson,
Executive Director, WACO

SHOUT OUT TO O'NEIL E‘L
CREEK CAMPGROUND Q‘
FOR MAKING AN IMPACT! CAMPGROUND

MAKING AN :AOCS;-BESOFII:?:QAGL{-IEIR (EHIPFE‘N‘AF&LLS%WISEUNSIH

ﬂ M ‘ I A@ ‘ ‘ "Saturday, August 19th, we had the honor of sharing in
the gifting of a new and bigger trike on behalf of a joint

project between the Gilbert Brown Foundation and the
Western Wisconsin Wheels to an adorable 8 year old

girl, right here at O'Neil Creek Campground. Her name is
Trinity. Trininty has a rare genetic mutation that less than
200 people on the world are known to have. Affecting
her muscles, development delay and she is non verbal.
Cassidy, a volunteer from the Western Wisconsin Wheels
presented it to her and assisted with the fitting of Trinitys
new trike. The afternoon
continued with many of our
campers participating and
cheering her on, as Trinity
took her new trike for a test
drive around the camp-
ground.

Thank you to all our OCC
visitors, supporters and vol-
unteers who showed up for
Trinity's new trike day."




THE WISCONSIN ASSOCIATION OF
CAMPGROUND OWNERS (WACO)

PRESENTS AN OVERVIEW OF THE
CAMPING INDUSTRY!

Held at the Wisconsin Counties Association
Annual Conference | Kalahari Resort &
Convention Center, Wisconsin Dells
Located in the Hospitality Suite

Join us to secure your ticket to have
your picture taken with these Green
Bay Superbowl Champions!

See what you learned by
playing Team Trivia with
Autographed jerseys for prizes!

‘T.'q.

o . INEAP SEPTEMBER
Join us and enjoy... 17,2023

« FREE Lemonade - Loaded or unloaded

with LeRoy Butler's own Leap Vodka! R&
4

v Light appetizers! "
« Cash bar! .2 [ U = Room

The Guava
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From the Office of the President
Scott Kollock, WACO Board President

Dear Members,

It’s certainly been a busy summer! It’s been
encouraging to see things we still get done
together while everyone has been so busy. The
industry truly needs some unity, and it’s essen-
tial to pull all campgrounds together to be sure
our membership is as powerful as possible! In a
state as diverse as Wisconsin, organizations can
leverage their collective strength to advocate for
causes that matter to their members and com-
munities. We can engage with policymakers,
mobilize public support, and amplify our impact
by coming together. This collaborative approach
creates a louder and more compelling voice and
fosters a sense of camaraderie among mem-
bers. We see this camaraderie at the convention
and the fall workshops. Unfortunately, we are
preaching to the choir, right?

Campgrounds around the state
— \\'//‘ must understand the impor-
m%? tance of being a WACO member.
N The best way to get that mes-

sage across is from member
to member. Talking to other campgrounds and
recommending your state and national associa-
tions makes a much more significant impact on
other owners than a WACO staff member who
might be perceived as selling something. The
two-punch approach is the perfect way to get it
done.

The Wisconsin Tavern League underscores the
significance of uniting individuals with com-
mon interests, values, and goals. The power of
numbers can particularly affect change in critical
areas such as policy reform, economic develop-
ment, and community engagement. In the land-
scape of Wisconsin organizations, the concept of
power in numbers is a compelling force that can

potentially drive transformative change. The
Wisconsin Tavern League is a shining example
of how collective action can amplify advocacy
efforts, facilitate knowledge sharing, and im-
pact industries and communities. They boast
over 5000 members and can get things done
legislatively because of their power in numbers
and the business model of getting members
elected to key positions. We can take a page
out of their playbook and recognize the same.
They boast community support, charitable giv-
ing, and making relationships with the legisla-
tors a big part of their mission.

The Tavern League offers
updates on legislation

issues they are tackling
on their website often.
Check it out here:

https://www.tlw.org/issues-wins/

In late July, Lori Severson and | met with Sec-
retary Hereth of DSPS to see what we could do
to navigate the registration process and under-
stand what is behind the Amusement Ride is-
sue. We got the date due moved to November
1st and will have representatives from DSPS to
teach us what is and is not an amusement ride
and how to manage the registration process.

These are the types of issues that truly make
a difference to an organization! Individual
campgrounds that would need to do all the
research on these various issues would be
stretched thin, and it would be challenging to
run your own business. Making our industry
stronger, giving all of us a voice, and making
things happen that are important to our indus-
try - This is what WACO is all about.

| sure hope you will take the time to reach out


https://www.tlw.org/issues-wins/

to one neighboring campground or just give the contact information to the WACO office. Membership
and numbers make such a difference when trying to get things done. Please plan to attend the fall work-
shops! You won’t want to miss our fantastic lineup of speakers. Better yet — invite a non-member!

As organizations continue to navigate the challenges and opportunities of the modern

world, harnessing the power of numbers will remain a strategic imperative. By uniting
individuals under a common purpose, WACO can shape the course of our industry, cham-
Can pion meaningful causes, and contribute to the growth and well-being of state tourism as

, awhole. Do just one thing today to contribute to this organization, attend the fall work-

~ shops, ask a member to join, take out an ad in the directory, and sponsor the WCA event.
Everyone can help on some level. Your help doesn t have to be money; you can vqunteer

or help us get members. =

Together we can and do make a difference!

See you at the Fall workshops!

Scott Kollock,
WACO Board President
Owner at Vista Royalle Campround

2023 WACO
Fall Workshops

Directory
pigh GUEST SPEAKERS
. Check the Sept/0Oct Itineraries for Specifics!
Deadline
« Jason Culotta, President at Nidwest Food Products Association, experienced
o/1/23 i
We know a lot of folks are full and have waiting « Dan Bahr, Wisconsin Counties Association (HCA), Government: Affairs Associate
lists for everything, but don't forget that even » Zac Dolan, Revenue Agent 5 of the Wisconsin Department of Revenue Alcohol &
Tobacco Enforcement Unit

when you're full, advertising is still important

to keep your campground in people's minds ) ) of the PeFS B oppem

« Andrew Amacher, Occupational Safety Inspector for the Division of Industry

for when you do have openings! Plus, you help Services at DSPS
support our Association in keeping the direc- « Steve Schmelzer, Director at the Bureau of Parks and Recreation
tory printing each year and supplying it free of Hanagement for the Wisconsin Department of Natural Resources
charge to campers. DIRECTORY ADS ARE DUE . ﬁumﬁmmwﬁhmu;wm'mmawﬂﬁmmm
. n, rance
SEPTEMBER 1, 2023! - DATCP g Jim Kaplanek, Mary Ellen h Reed
McRoberts & Ted Tuchalski
Contact us today if we can help with putting N i Sows il ier et Extivto hauwt Oormear i edale vow /
your ad together! = Mark Hazelbaker & Anders Helquist, Attorneys for NACO/HACO
% « Lori Severson, Executive Director of WACD

If you aren't interested in directory ads, there B y!
are plenty of other advertising options that help e b £ o
support the Association including: "‘:-Q \ ‘ a

[ ﬁi\ A E\ \ '\l)
¢ Website Side and/or Banner Ads
e Wisconsin Campers Facebook Posts WE ARE ONLY WEEKS AWAY FROM THE
e Coupon Ads SEPTEMBER WORKSHOP

*  Printing Program - art due by 12/1/23 SIGN UP FOR THE FALL WORKSHOPS TODAY!
* Piggy Back Program https://form.jotform.com/231875143941055

e RV Distribution Program - due to our office
by 12/23/23
ADVERTISING OPTIONS AND

e Certificate Donations
e Scholarship Program Donations DEADLINES AVAILABLE HERE!



https://form.jotform.com/231875143941055
https://www.wisconsincampgrounds.com/wp-content/uploads/2023/07/2024-Campground-Member-Full-Advertising-Options.pdf
https://www.wisconsincampgrounds.com/wp-content/uploads/2023/07/2024-Campground-Member-Full-Advertising-Options.pdf

DOES WI TAX LAB(

Respectfully Submitted by our Sponsor, Holly Hoffman

epends.
Of course itis not a

straight forward answer,
this is sales tax after all!

If you recall our sales tax trainings at the WACO
conferences, all tangible personal property is tax-
able unless an exemption applies but the opposite
is true for services in Wisconsin. Services are non-
taxable unless specified as being subject to tax.
The taxable sales price for services would include

labor, materials, installation (if applicable) and any
fees necessary to complete the sale.

So the point in explaining
what services are taxable
is to say that if labor is
related to any of the above
specified services or
providing repairs/cleaning/
maintenance/painting/
etc. to tangible personal
property then that labor is
subject to sales tax.



A

Admission

Even if the service is not one of the specified services listed on the previous page, but is necessary to
complete the sale of a taxable product then it becomes part of the taxable sales price and is subject
to sales tax. Example is computer network development consulting is nontaxable but if it results in
the sale of taxable hardware and software, it becomes part of the taxable sales price.

Another example for a heating and cooling company. A diagnostic service charge for no heat call
can result in either taxable or not taxable charge depending upon whether the source of the issue is
furnace (taxable repair) or electrical (nontaxable).

Sometimes you can have a labor charge with no parts or materials. Maybe you provided the fixture
and just hired a contractor to install the fixture. The labor may or may not be taxable depending
upon what is being installed/repaired. A water heater is a real property install and so the contractor’s
labor is nontaxable. However, if you purchased parts and hired a contractor to provide labor to repair
a water heater, that labor would be taxable. Yes, taxable even if they did not provide the parts.

If your own employees install the fixture or erect a building, there is no labor purchased as far as a
sales and use tax transaction is concerned. There is only a concern of tax on labor if you are hiring
someone from outside of your business to provide the labor.

Your purchase of the parts/materials/fixture will be taxable because
it is a purchase of tangible personal property. You are the consumer
of those materials. When the contractor is the one purchasing and
installing the materials, then they are the consumer. So the contrac-
tor pays the tax on the materials. If you purchase your materials
instead of buying through the contractor, you don’t save sales tax.
What you save is the contractor’s markup on the materials.

There are many different scenarios, and it is good to verify that your Contact
vendors are charging you properly. That is why having Sales Tax Au- Holly@SalesTaxLady.com
dit Protection Plan is smart! Don’t overpay and don’t have audit risk @

because vendors are not properly charging you sales tax. &%SH IES Tﬂ){

Advisory Network

For questions or to purchase Sales Tax Audit Protection Plan with
unlimited advising, contact Holly Hoffman at
holly@salestaxlady.com.



mailto:holly%40salestaxlady.com?subject=

- ™ ) ARVEC's MUSIC licensing
:‘f AI'VC  program is NOW available
for renewal!

mNKE M@ﬁ@

Invoicesmustbe paidby
December 20,2023 to
ensure your discount for
the 2024 calendar year.

ARVC's music license

program offers deeply

discounted rates on licenses from the
four PROs that collect licensing fees,
and, in turn, pay royalties to the song-
writer, publisher or performer of that

music. These licenses protect your park = _ e ez by
from liability and costly fines. Music ' resultinthelossof the
7 National ARVC

licenses are available for purchase for
active members in the National ARVC
store.

Not a member, but want the license? National ARVC staff are happy to assist at

membership@arvc.org or 303-681-0401.

Learn More About the
Music Program Here
Kunes Auto & RV Group Prioritizes

Customer Data Protection with Kunes Auto & RV Group, operating

over 40 auto and RV dealerships across

mosuic compliunce Truining nheud Of the Midwest, has initiated its first week
FTC Rule Changes of compliance training with Mosaic.

More than 1,000 management execu-
tives, sales professionals, and customer service representatives will participate in the training ahead of
the new FTC Safeguards Rule amendments, which take

effect June 9.
The amendments strengthen the requirements for non-  *As a customer-first dealership, we ve been enhancing
banking financial institutions, including dealerships, to our practices and systems for some time now to meet

protect sensitive customer data and maintain a com- .
prehensive security program in the same manner that a these new requirements and ensure consumers are

bank would, according to the company’s press release. protected withus,” said Chief Operating Officer of
“We partnered with Mosaic to make sure our dealer- Kunes Auto & RV Scott Kunes.
ships and sales staff are thoroughly prepared to imple-

WNB CONTINUED ON PAGE 15
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mailto:membership%40arvc.org?subject=
https://arvc.org/Music-Licensing
https://shopkunes.com/
https://www.ftc.gov/business-guidance/resources/ftc-safeguards-rule-what-your-business-needs-know

Area 3 - ARVC Update

A
@ arvce

National Association of RV Parks & Campgrounds

POSSIBILITIES _
START, _ |

.

We want you at OHCE
Scholarships to Attend for Free!

OHCE2023 REGISTRATION
% . NOW OPEN

=

Your AREA 3 ARVC Rep.

OHCE2023 Registration is OPEN
And Early Bird Pricing Is Available

https://arvc.org/ohce

Music License Invoice Payment Due December 20, 2023
December 20, 2023
Music is a great way to elevate the atmosphere at your park or
even drive revenue, but if you play music at your park you
must have a license to avoid copyright law infringement.

Jim Button, OHE
Evergreen Campsites & Resort

Get Jazzed for November 6th!
CLICK HERE

Campfire session sign-up
CLICK HERE

The irresistible power of storytelling_can

growth in business and life. And when it

OH Handboc.. ........._ _......_ .se
this to train employees as this is your i comes to business, those who tell the best
stories win. Whether in sales, marketing_or

outdoor hospitality 101 KEY NOTE leadership, Kindra will show us how to
SPEAKER maximize our stories to reach our goals.
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August Campfire Session:
Unpacking Advocacy with Jeff
We're always looking to Sims
cheer for you, and one of August 24, 2023
the best ways to do that is || From the bathhouse to the state
house, National ARVC is
advocating for you. But what
does that mean? How does
A\{var(.js o peslbice advocacy affect you? And who's
nominations are open now the one on capitol hill? Join
through August 31. National ARVC'’s Senior Director
of State Relations and Program
Advocacy, Jeff Sims, CPO, OHC,
for our August Campfire Session,

MAKESURETO CHECK L Unpacking Advocacy. He'll

I am up for re-
election this Fall for
National ARVC
Board of Directors
and would love your

by recognizing you through
our awards program. Our

support again.
Voting details will
be out this
upcoming summer.

NOLLNA AL1LO0OA

YOUREMAILTO VOTE!IF answer your burning questions

. Iy ™ on public affairs and provide an

YOU DIDN'T RECEIVE - A ® % [ update on what he’s seeing at a
YOUR EMAIL FEEL FREE state, national, and local level.

TO EMAIL ME! August 24, 2023 at 12:.00PM EST

REGISTER HERE


https://tools.eventpower.com/reg/search_user?show_id=2437
https://my.arvc.org/s/login/?ec=302&inst=4U&startURL=%2Fidp%2Flogin%3Fapp%3D0sp2E000000TNIe%26binding%3DHttpRedirect%26inresponseto%3D_366b4378-eafc-4f46-b83c-ae38e943c8c5
https://arvc.org/ohce
https://arvc.org/ohce2023schedule
https://www.loewshotels.com/kansas-city-hotel/group-2023-arvc-ohce
https://arvc.org/node/997
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FINANCIAL FORTE

Financial strategy, insurance, legal, and HR are the four most common pain points busi-
ness owners wrestle with every day. The WACO Association is here to provide helpful
tidbits wherever we can. Fortunately, we have Christine Metcalf and her staff at CSAW
Associates to assist with our accounting concerns! Her last seven years of experience,
specific to the campground industry, gives her a lot of insight, which translates to a lot
of help for you.

8
&

e’re about halfway through
w“n- 2023 camping season and

many owners are beginning
to think about year end and upcoming
tax filings. One of the best things you
can do to make your year end activi-
ties go smoothly is to ensure that your
books are ready to go. With that in
mind, here are some of the biggest
bookheeping mistakes small businesses

make (and How to Avoid Them).
2. ERRORS OF SIZE OR IMPORTANCE

1. IGNORING YOUR BOOKKEEPING/
PROCRASTINATION




FINANCIAL FORTE

3. NOT PREPARING FOR THE WORST

5. NOT REVIEWING YOUR BOOKS
AND ACCOUNTS

4. IMPROPERLY CLASSIFYING PEOPLE
WHO WORK FOR YOU

Conclusion of FINANCIAL
FORTE on next page!




FINANCIAL FORTE

6. MIXING BUSINESS AND PERSONAL

THE SOLUTION:

7. NOT PROPERLY SETTING UP YOUR
CHART OF ACCOUNTS
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If you find yourself needing an extra hand,
need help working on your integration or
rule making, or any other bookkeeping
software or best practice questions, CSAW
Associates is here to help. We here at
CSAW Associates have a wealth of experi-

ence helping new owners get their books .
set for success as well as helping veteran CSAW Associates
owners get their books back on track. If Christine & Andrew Metcalf
you're interested in learning more about
how you can set your books up for success
or have any other bookkeeping, payroll, K% "
or integration questions don’t hesitate to X
reach out to us at 608-779-2143 or by email

at couleebookkeeping@gmail.com.



mailto:couleebookkeeping%40gmail.com?subject=

KUNES CONTINUED FROM PAGE 10

CKUNES

ment the assessments, policies and procedure tem-
plates, training and mandatory services needed to
adhere with the updated rules”

All Kunes dealerships fully comply with the obliga-
tions under the newly amended rule and are commit-
ted to providing impeccable service. While there may
not be a tangible ROI, it will help strengthen custom-
er service satisfaction and reputation.

66

“In today’s market, reputation and brand
loyalty can make or break a business. To stay
competitive and continue providing award-
winning service, we're dedicated to
improving every aspect we can at Kunes,”
said Kunes.

29

Kunes Auto sold 17,875 used vehicles in 2022, nearly
double the 9,233 new vehicles sold last year, resulting
in a used-to-new car sales ratio of 1.94, surpassing the
average dealership goal of a 1:1 ratio.

The dealership group offers second-chance financ-
ing for its customers who may not qualify for tradi-
tional loans. “We believe that when we help people
afford reliable cars to get to work, we’re simultane-
ously boosting the economy of our local communi-
ties,” said Kunes.

For more information about Kunes Auto & RV Group
and to find your nearest dealership, visit their website.

Founded in 1996 in Delavan, Wisconsin, Kunes Auto
Group has since grown to over 40 locations spanning
across the Midwest. Previously Kunes Country, Kunes
Auto & RV Group lives up to its motto —— Faith,
Family, and Giving Back —- by employing over 1,800
people and donating 10% of its yearly net profits to

v

local charities.

Kunes’ dedication to
its employees, custom-
ers, and communities
is shown through its
countless “Automo-
tive News’ Best Dealerships to Work For” awards,
which are given to 100 dealers nationwide every
year. Kunes receives as many as ten such awards
each year with over 30 total awards dealership-
wide.
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As RV dealers navigate the ever-evolving land-
scape of customer data protection and regulatory
compliance, it is essential to stay informed and
proactive in implementing best practices.

Investing in comprehensive compliance training
programs, like the one undertaken by Kunes Auto
& RV Group, not only ensures adherence to in-
dustry regulations but also builds trust and loyalty
among customers.

In an increasingly competitive market, prioritiz-
ing data security and transparency demonstrates a
commitment to customer satisfaction and fosters
long-term relationships.

RV dealers should consider evaluating their cur-
rent compliance measures and exploring educa-
tional resources, partnerships, or training pro-
grams to stay ahead of the curve and maintain a
strong reputation in the industry.

Originally published on Modern Campground:
https://moderncampground.com/usa/wiscon-
sin/kunes-auto-rv-group-prioritizes-customer-
data-protection-with-mosaic-compliance-train-
ing-ahead-of-ftc-rule-changes/
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WACO 2024
CONVENTION
REGISTRATION

NOW OPEN!

We are excited to welcome you back to
Stevens Point, Wl on Narch 13-17, 2024, for another
fun-filled WACO Convention & Trade Show!

NEW in 2024: We now have a convenient online
registration link - Easily register and pay online
so you can check it off your list!
CAMPGRAUND
AWNERS - >

Y HERE TA BECICT AV AN W EXHIBITBRS
https: ~ TRADE SHBW INFERMATIBN

Serving lowa, Illinois, Nebraska & Wisconsin

zkapler@harrisgolfcars.com
WITH YOUR

155 N. Crescent Ridge
GOLF CARS Dubuque, 1A 52003
M e Sales Direct: 563-538-6331
o : Store: 563-582-7390
COMMERCIAL F @a\YAM AHA Office: 563-538-6650
RECREATION 4 . ERA_ERD.
@ SPECIALISTS rr Fax: 563-582-6863

www.harrisgolfcars.com

WATERFRONT!
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2023 September
Fall Workshop
Registration

September 12-13, 2023

Bear Lake Campground & Resort

Your Hosts: Bob & Sarah Kahlscheuer

N4715 State Road 22 - 110, Manawa, Wl 54949
kampkbearlake@gmail.com | (920) 596-3308

Camping Option:
Camp at Bear Lake Campground & Resort

Sites with Full Hook-Up and standard W/E available ranging
from $45-5860/night & Cabins for $160/night (limited cabins,
call for those quicklyl) Call (320) 596-3308 and tell them
you're with WACO Fall Workshop/Tour to reserve.

Hotel Options:

Cobblestone Inn & Suites:

WACO rate is $99.00+ tax/night, Baoking code is W.A.C.0. &
Discount ends Sept 3rdl

J02 West Main Street Fremont, Wl 54940 | (920) 551-5055

Eric Haun, CIC
Vice President - Leisure & Hospitality

~
COve rra

Covering you comes first

f 535 Industrial Driv 608-269-2127
Sparta, WI 54656 Fax: 608-269-2130

ehau @ nsurance.com 800-947-1075
www.coverrainsurance.com Cell: 608-343-6563
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2023 September

Fall Tours/Workshop Itinerary
Tuesday - September 12, 2023

Host Campground: Bear Lake Campground & Resort
N4715 State Road 22 - 110, Manawa, Wl 54949
kampkbearlake@gmail.com | (920) 596-3308

8:30-9:00am:  Registration with Coffee & Donuts

9:00-10:00 am: 0&A with State Officials from DATCP: Jim Kaplanek, Reed McRoberts, Ted
Tuchalski & Mary Ellen Bruesch
* Campground Code / Lodging Requirements Review, Senate Bill 319 related to
Campgrounds on Farms, New Pool Code Updates & Ways to Work on Zoning
Issues NOW, before its an emergency

10:00-11:00 am: Tour at Bear Lake Campground & Resort

11:15-1215pm: Tour at Wolf River Campground
E8041Cty Rd X, New London, WI 54961 | (320) 982-2458 | (820) 585-1608

12:30-2:00 pm: Lunch at Hucklberry Acres Campground
E9005 Hucklberry Lane, New London, Wl 54961 | (920) 982-4628
Hand-tossed, homemade Pizza from Jolly Roger's Pizzeria and Dessert -
$12/person with drinks sponsored by Stefan Technologies & Grand Valley
Campground

* Vote for Your Region 3 ARVC Representative

* Meet Jason Culotta who will speak to understanding how to work with
your legislators on both sides of the isle to assist in vital projects.

» Secretary Hereth of the DSPS scheduled to appear and introduce
Andrew Amacher, Occupational Safety Inspector for the Division of
Industry Services at DSPS will update our group on the newly
enforced codes surrounding Attractions and what it will cost your
campground if you aren't properly registered!

2:00-3:00pm:  Tour at Hucklberry Acres

3:30-4:30 pm:  Tour at Blue Top Campground & Resort
1460 Wolf River Dr, Fremont, Wl 54940 | (920) 446-3343

5:00-6:00 pm:  Meet at Bridge Bar & Restaurant
101 West Main Fremont , W1 54940
¢ Legal Updates on Trusts and Zoning Issues in the Counties: Mark
Hazelbaker & Anders Helquist
» Adding Revenue to Your Bottom Line: Lori Severson, Phil Whitehead of
Blackhawk Bank & John Jaszewski of Campgrounds4Sale
» Social hour/dinner to follow.

€:00-7:00 pm:  Dinner at Bridge Bar & Restaurant - $3$ order off the menu




2023 September
Fall Tours/Workshop Itinerary
Wednesday - September 13, 2023

8:30-9:30 am: Donuts/Refreshments Provided by Fremont RV Campground
Tour at Fremont RV Campground
E 6506 WI-110, Fremont, W1 54940 | (920) 446-3420

10:00=11:00 am: Tour at Rustic Woods Campground
E2585 Southwood Drive, Waupaca, Wl 54981 | (715) 942-2863

11:30-1.00 pm:  Lunch & Learning at Rose's Enchanted Forest Campground
W56395 County Rd A, Wild Rose, Wl 54984 | (920) 622-3500
Lunch catered from Main Street Station includes soup, slider
sandwiches, pasta salad, fruit & dessert, Sponsored by Coverra
Insurance with drinks sponsored by Stefan Technologies &
Grand Valley Campground
e Insurance Trends in the Industry, Eric Haun: What do you
need to know about your policy, what are common issues in
the campground industry and coverage you should carry at
your park!

o Steve Schmelzer, Director - Bureau of Parks and Recreation
Management at the Wisconsin Department of Natural Resources will
give us an update on the State Parks and what private business
owners should know!

1:00-2:00 pm: Tour at Rose's Enchanted Forest

2:00 pm:  Goodbye everyone! See you in October!
Thank you for joining us and of course...
THANK YOU TO ALL OF OUR SEPTEMBER HOSTS!
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If you took any great pictures during this event, we Cove r ra
would love for you to send them to Insurance Services

tina@seversonandassaociates.com for use in the WACO

Rovyalle RV.

8025 Isuerwoon Ro.
" Bancrorr, W1 54921
715-335-6860

Central Wisconsinis Park Model Authority:

our lunch sponsor!



2023 October
Fall Workshop
Registration

October 10-11, 2023

Merry Mac's Campground

Your Hosts: Rob & Nichole Brinkmeier
E12995 Halweg Rd, Merrimac, Wl 53561
camp@merrymacscampground.com
(608) 493-2367

Camping Option:
Camp at Nerry Nac's Campground — 850 Rental Units and Free

Sites if you'd like to bring your RV! EMAIL to reserve at:
camp@merrymacscampground.com

Hotel Option:

Best Western Resort Hotel & Convention Center — $87.99 +
tax/night, Booking Code: W.A.C.0. & Discount ends SEPT 9th!
2701 County Road CX Portage, Wisconsin 53901

SIGN UP ONLINE & PAY
s/ form.jotform.com/23187¢

http i jo 1875143941055

HERE:
aoiln
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2023 October

Fall Tours/Workshop Itinerary
Tuesday = October 10, 2023

Host Campground: Merry Mac's Campground
E12995 Halweg Rd, Merrimac, Wl 53561
camp@merrymacscampground.com | (608) 493-2367

8:30-9:00 am: Registration with Coffee & Donuts from your hasts!

9:00-10:00 am: State Updates from DATCP: Jim Kaplanek, Reed McRaberts, Ted Tuchalski &
Mary Ellen Bruesch
¢ Review the campground code and make sure you know of the changes; Campgrounds
on Farms? What does Bill 319 mean for our industry?; Ask about New Pool Code
Updates for your next season; Ways to Work on Zoning Issues NOW!

10:00-11:00 am: Tour at Merry Mac's Campground

11:00 - 12:30 pm: Lunch at Merry Mac's - Sandwich Platters from Milios, Spensored by: Blackhawk Bank;
Beverages provided by Stefan Technologies & Grand Valley Campground
Dessert provided by Merry Mac's Campground

« Meet your ARVC Area 3 Rep, Jim Button, and Vote!

» Phil Whitehead/Kim Lantta from Blackhawk Bank will discuss current Al scams and
check frauds to be aware of, interest rate trends, and how proper financing can
help you improve your bottom line.

* Dan Bahr, Gavernment Affairs Associate with WCA: Zoning/Codes/Ordinances and
how they can vary between Towns, Townships and Counties AND how they directly
impact your business's ability to grow.

» Steve Schmelzer, Director - Bureau of Parks and Recreation Management at the
Wisconsin Department of Natural Resources: updates on State Parks, their plan for
2024 & beyond, and what we should know as private business owners.

1:00-2:00pm: Tour at Fox Hill RV Resort & Campground
E11371N Reedsburg Rd, Baraboo, Wl 53913 | Phone: (608) 356-5830
2:30-3:30 pm: Tour at Skillet Creek horkYoU ty e

E11329 State Rd 136, Baraboo, W 53913
(608) 356-4877 Blackhawk

Bank
4:00-5:00 pm: Tour at Wisconsin Dells KOA Holiday our lunch sponsort 858N
$235A Stand Rock Rd, Wisconsin Dells, Wl 53965 | (608) 254-4177

5:15-7:30 pm: Tour at River Bay Premier Camping Resort with Buffet Dinner Sponsored by
Blackhawk Bank and Cracker Barrel to follow
W1147 River Bay Rd, Lyndon Station, Wl 53944 | (608) 254-7193

Cracker Barrel Note
These will be in a structured format with a specific time spent on each topic. Ask any question you'd
like and learn how other campgrounds handle issues! To be sure we have time to get your questions
answered, send them in ahead of time to Danielle Todd at danielletodd425@gmail.com!
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2023 October

Fall Tours/Workshop Iltinerary
Wednesday - October 11, 2023

9:00-10:00am:  Donuts/Coffe/Water Sponsored by Sky High Camping Resort
Tour at Sky High Camping Resort
N5740 Sky High Drive, Portage, Wl 53901 | Phone: (608) 742-2572

10:45-1215pm:  Tour at Holiday Shores
3300 River Rd, Wisconsin Dells, Wl 53365 | Phone: (608) 254-2717

12:15-145pm:  Lunch at Holiday Shores = Sponsored by Blackhawk Bank
Prinks sponsored by Stefan Technologies & Grand Valley Campground

« Jason Culotta, who will speak to the importance of knowing
what's happening in Legislation and how that will impact your
business

» Zac Dolan, Revenue Agent 5 of the Wisconsin Department of
Revenue Alcohol & Tobacco Enforcement Unit: What You NEED to
Know About Changing Liquor Laws!

o Secretary Hereth of the DSPS scheduled to appear and
introduce Andrew Amacher, Occupational Safety Inspector for
the Division of Industry Services at DSPS will update our group
on the newly enforced codes surrounding Attractions, and
services available from the DSPS for campground owners.

145pm:  Goodbye everyone! See you at convention in March!
Thank you for joining us and of course...
THANK YOU TO ALL OF OUR OCTOBER HOSTS! # — o

+TC

, If you took any great pictures
Mo during this event, we would
love for you to send them to

tina@seversonandassociates.com
for use in the WACO newsletter!
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John Jaszewski | Owner/Broker - MN & WI
Campgrounds4Sale.com
724 E. Broadway | Winona, MN 55987
507-450-5626
john@campgrounds4sale.com | www.campgrounds4sale.com
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2023 Fall Workshop Registration Form

Please be sure to pre-register for this event!
Mail To: PO Box 228 | Ettrick, Wl 54627
Email To: tina@seversonandassociates.com, CC:
michelle.seversonandassociates@gmail.com

You are welcome to bring family and employees to this event. The fee is
the same no matter if you have 1 or 20 members from your campground!

WACO MEMBER FEE: NonN-MEMBER FEE:
$40 FOR ONE WORKSHOP $55 FOR ONE WORKSHOP
$75 FORBOTH SEPTEMBER AND $105 FOR BOTH SEPTEMBER AND
OCTOBER WORKSHOPS OCTOBER WORKSHOPS
**MEALS ¢ LODGING COSTS ARE NOT INCLUDED ™
Registration Information:
Campground Name:
Contact Name:
Contact Phone:
Email:

Number of People Attending In Your Group:

Workshop Choices:

(] September Workshop Only

() October Workshop Only

(] Both September & October Workshops
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Total Amount Due: $

Payment (_]Please Invoice Me

Method: () Check Enclosed Credit Card Number:
Check #:
Expiration Date: LLE
Card Type: (MasterCard [ JVISA  Expiration Date c

()biscover [ JAmEx Billing Zip Code:
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Meeting America’s Labor
Shortage: Three Winning
Mrategies

Respectfully Submitted by our Sponsor, Blackhawk Bank from
Author Sheila Magee is the Founder and President of
Antrim Consulting, LLC.

o

The greatest danger in fimes of

turbulence is nof the furbulence,

I¥'s acting with yesterday's logic!

Peter Drucker with their jobs, six in 10 said their work is stress-
1909-2005

ful”[1]
__ 9
THE GREAT RESHUFFLE

Turbulence in America? Yes, we all agree. But what
are the causes? After decades of low birth rates, a
severe labor shortage hit the American workplace.
While facing a shortage of workplace talent the
2020 COVID Pandemic triggered early retirements,
deaths, long absences, and resignations. Two chal-
lenging events occurred as Boomers began to retire
and organizations relied upon generations known as
X, Millennials, and Zs to meet workplace demands.
The Pandemic disrupted America’s workplace and
workforce in ways unseen since World War Il. Re-
sult: a societal and economic tsunami.

To combat the spread of COVID, organizations
created millions of remote positions, despite a
support system. Consequently, employees with
varying levels of experience were required to
manage tasks and become decision makers — for
better or worse! Understaffed organizations
and overworked employees remain exhausted
despite increased supervisor training and the
redesign of job tasks and responsibilities. PTO
policies have expanded, and many organizations
have begun to explore a four-day work week.
Still, many organizations continue to struggle.
The labor shortage remains.
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THE GREAT RESIGNATION

As the Pandemic surged, Congress funded a stimu-

lus package. Its impact on society, business, and BUILDING A COMPETITIVE
the global economy remains. While the stimulus WORKPLACE AND WORKFORCE

created a financial cushion, it also allowed millions
to consider new careers. Exit interview data has re-
vealed that younger employees wanted less stress,
fewer responsibilities, reduced travel, and a better
work-life balance.

For decades American business has faced many
challenges. Leaders have always responded with
solutions despite significant barriers and con-

A recent Post-Ipsos Poll of 1,148 workers, aged
18-64 found that “demands for flexible work, bet-
ter pay, opportunities for mentorship, job advance- TURBULENCE CREATES CHANGE
ment, and a lack of interaction with managers OPPORTUNITIES.

caused the Great Resignation.” The Post-Ipsos Poll GREAT LEADERS ARE CHANGE READY!
found that, “While eight of 10 workers are satisfied '




straints. It can be done again! However, business
leaders know they can’t do it alone. They recog-
nize that “knowledge workers” [2] are essential for
success. As before, only a willingness to change is
required! Rapid implementation of the following
three strategies will meet and beat your competi-
tion.

SERVICES
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STRATEGY # 1: OBJECTIVES AND GOALS BUILD
PROFITABILITY AND PURPOSE FOR EMPLOYEES

Strategic Plans are your organization’s roadmap for
growth and stability. Not only will it create long-
term financial success, but it will define your com-
pany brand. Recent reports show that employees
want to work with a sense of purpose and fulfill-
ment, and they find that sense of purpose largely
through their employment. So, by focusing on your
objectives, purpose, and growth, you are also at-
tracting people to your mission.

To meet and beat your competition, your Strategic
Plan will set Goals and:

e Build leadership collaboration and decision mak-
ing

e Reveal organizational strengths and weaknesses

¢ Identify and evaluate marketplace competition

e Develop opportunities for new products

e Develop budgets that increase profitability

e Build operational efficiencies

STRATEGY #2: BUILD AN ENGAGED WORK:-
FORCE

Today’s workplace requires knowledge leaders and
knowledge employees!

Human Resource professionals are challenged as
never before. In a tight labor market, they must
hire and develop curious and resilient minds com-
mitted to workplace excellence. While a formida-
ble task, the payoff is great: workforce excellence is
contagious!

If your company doesn’t already prioritize men-
torship, start by implementing an innovative and
robust talent acquisition strategy, intentional
onboarding programs and DEI procedures. Build
workforce knowledge with individualized train-
ing/career plans and set measurable performance
goals which include a cadence of mentoring and
coaching milestones. Encouraging a culture of in-
novation and creativity means allowing mistakes to
happen.

Understanding the needs of each individual, and
affirming those needs, will lead to a workforce that

feels heard and ready to work towards a common
departmental Succession Plan and Goals.
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STRATEGY # 3: LEADERS LEAD!

Establish a change ready culture of leaders
throughout your organization with traits that ques-
tion, reframe issues, communicate solutions, cour-
age, and character to do what is right and encour-



Meeting America’s Labor Shortage:
Three Winning Strategies

Respectfully Submitted by our Sponsor, Blackhawk Bank from Author Sheila Magee is the
Founder and President of Antrim Consulting, LLC.

age others to do the same. True leadership traits:

e Curious, perceptive, flexible, and innovative

¢ Build collaborative and cohesive teams

¢ |dentify cost-effective change opportunities

¢ Implement rapid solutions

¢ Self-confident, resilient, and focused during times of turbulence
e Develop similar qualities in many others!

While every organization needs both leaders and followers, it’s possible to create a culture of
leaders -- at every level. By instilling values of creativity with accountability, your employees will
be willing to make strategic decisions that are well-thought out and participate in a collaborative
environment.

Author: Sheila Magee is the Founder and President of Antrim Consulting, LLC. Sheila has served mul-
tinational financial institutions, Fortune 1000, and medium sized corporations, non-profits, family-
owned businesses, and startups for over 20 years.
Sheila provides clients with strategies to reinvent — R G e
themselves and thrive in highly competitive markets, Blackhagg/!g Is it time
especially in challenging times. Sheila is known for to speak with
her commitment to servant leadership and the sig-

g J a banker

nificant benefits it brings to employees and corpora-
that understands

tions alike.
Sheila graduated from Loyola University, Chi- the campground
industry?
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cago where she earned a B.A. (History), a M.S.,

OD & HR (Organization Development and Human
Resources),and a J.D. (Law).

She can be reached at 773-293-1600 or via email at
sheila@antrimconsulting.org You're invited to visit
Antrim’s website: www.antrimconsulting.org for
more information.

[1] Washington Post, Post Ipsos Poll, (2023, May 23),
American Workers Mostly Happy With Their Jobs,
WWW.ipsos.com

[2] Drucker, Peter, The landmarks of tomorrow,
Harper & Row, 1957

Phil Whitehead CExP™
608.713.1997
pwhitehead@ blackhawkbank.com

¢ Alternative Payment Plans & Customized
Financial Terms

* Quick Approval Process
* Treasury Management & Merchant Services

¢ Business Transition / Succession Planning

Member FDIC | Equal Housing Lende

blackhawkbank.com/business/financial-guidance-for-campgrounds-and-rv-parks

MEMBER FDIC T2} EQUAL HOUSING LENDER




Tax Business

BUSINESS.
LIFE.

Respectfully Submitted by WACO partner Hawkins Ash, Author: Charlie Wendlandt, CPA

f you own an unincorporated small which only falls on the employee. Therefore, the
business, you probably don’t like combm.ed emplc.)yee ar.1d employer FICA tax ra.te for
the size of your self employment the Social Security tax is 12.4%, and the combined

) rate for the Medicare tax is 2.9%, increasing to 3.8%
(SE) tax bills. No wonder! at higher compensation levels — same as the cor-

responding SE tax rates.
For 2023, the SE tax is imposed at the painfully
high rate of 15.3% on the first $160,200 of net SE  Note: In this article, we’ll refer to the Social Se-
income. This includes 12.4% for Social Security tax  curity and Medicare taxes collectively as federal
and 2.9% for Medicare tax. The $160,200 Social employment taxes whether paid as SE tax for self-
Security tax ceiling is up from the $147,000 ceiling  employed folks or FICA tax for employees.
for 2022, and it’s only going to get worse in future
years, thanks to inflation. Above the Social Security STRATEGIC STEPS TO BECOMING AN S CORPORA-
tax ceiling, the Medicare tax component of the SE  TION AND LOWERING YOUR TAX LIABILITY
tax continues at a 2.9% rate before increasing to
3.8% at higher levels of net SE income thanks to While wages paid to an S corporation shareholder-
the 0.9% additional Medicare tax, on all income. employee get hit with federal employment taxes,

any remaining S corp taxable income that’s passed
THE S CORP ADVANTAGE: REDUCE YOUR TAX through to the employee-shareholder is exempt
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BURDEN FOR SMALL BUSINESS OWNERS from federal employment taxes. The same is true
for cash distributions paid out to a shareholder-em-
For wages paid in 2023 to an S corporation em- ployee. Since passed-through S corporation taxable

ployee, including an employee who also happens  income increases the tax basis of a shareholder-

to be a shareholder, the FICA tax wage withholding  employee stock, distributions of corporate cash flow
rate is 7.65% on the first $160,200 of wages: 6.2%  are usually free from federal income tax.

for Social Security tax and 1.45% for Medicare tax.

Above $160,200, the FICA tax wage withholding In appropriate circumstances, an S corp can follow
rate drops to 1.45% because the Social Security tax the tax-saving strategy of paying modest, but jus-
component is no longer imposed. But the 1.45% tifiable, salaries to shareholder-employees. At the

Medicare tax wage withholding hits compensa- same time, it can pay out most or all of the remain-
tion no matter how much you earn, and the rate ing corporate cash flow in the form of federal-em-
increases to 2.35% at higher compensation levels ployment-tax-free shareholder distributions. In con-
thanks to the 0.9% additional Medicare tax. trast, an owner’s share of net taxable income from a
sole proprietorship, partnership and LLC (treated as
An S corporation employer makes matching pay- a partnership for tax purposes) is generally subject

ments except for the 0.9% Additional Medicare tax, to the full ravages of the SE tax.
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WATCH FOR POTENTIAL NEGATIVE SIDE EFFECTS OF
S CORPORATION STATUS

Running your business as an S corporation and paying
modest salaries to the shareholder-employee(s) may
mean reduced capacity to make deductible contribu-
tions to tax-favored retirement accounts. For example, if
an S corporation maintains a SEP, the maximum annual
deductible contribution for a shareholder-employee

is limited to 25% of salary. So the lower the salary, the
lower the maximum contribution. However, if the S corp
sets up a 401(k) plan, paying modest salaries generally
won’t preclude generous contributions.

OTHER LEGAL AND TAX IMPLICATIONS TO CONSIDER
WHEN CONVERTING TO AN S CORPORATION

Converting an unincorporated business into an S cor-
poration has other legal and tax implications. It’s a big
decision. We can explain all the issues.

CHARLIE WENDLANDYT, CPA
715.384.1986
cwendlandt@ha.cpa

ampspot.com

@PcampspoT

You deserve the industry’s top rated
campground management software

Fill reservation gaps, avoid gridlock, and maximize occupancy.

zarvce

2027 SUPPLIER OF

THE YEAR AWARD

spotcom
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Facebook/Instagram Insights
Total FB current likes: 10,189
(+78 from June) ALLINEEDIS A
Total IG current followers: 566 CAMPFIRE
(+9 from June) B /0
Top Facebook Posts in Past 90 (et Compary
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Facebook followers (1) nstagram followers (1)
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ULY 2023 WEBSITE STATS

.|! Analytics Al Web Site Data Gotoreport [2

Acquisition Overview

AllUsers
100.00% Lisers

Jul 1, 2023 - Jul 31, 2023

Age 0 7Inedl
Primary Dimension: Conversion:
Top Channels  « All Goals  «
Top Channels Users
(=) W Social ® Users
o M Direct
5 M Display 30
g Organic Search
— M (Other) 200, oo = i
o M Emall
g M Referral 100 -
~ Y- [T
'—
(%] Jul3 Jul 10 Sl 17 Jul 24 Jul 31
2
O
2
<
; Acquisition Behavior
; Users 4 Mew Users Sesslons EBounce Rate Pages | Avg. Sesslon
] Sesslon Duration
2
o 4,093 4,000 4,668 33.50% 252 00:01:04
Q B New Visitor W Returning Visitor
3 @ Display 847 - 2.44% I
4 10 Organic Search 529 - 42.67% _
5 m (Other) 452 - 0.40% |
7 m Referral 76 | 42.05% _

To see all 7 Channels click here
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1

Wisconsin

Camping Caralinas

Al Analytics A Web Site Data

Audience Qverview

All Users
+000% Users

Overview

Gotoreport [

Jan 1,2023 - Jul 31, 2023

oimpare 1o: Jan 1, 2022 - Jul 31, 2022

Jan 1, 2023 - Jul 31, 2023: ® Users
Jam 1, 2022 - Jul 31, 2022: ® Users
400
200
February 2023 March 2023 April 2023 May 2022 dine 2023 July 2023
B Mew Visitor Wl Retuming Visitor
Users Mew Users Sessions Number of Sessions per User Jan1,2023 - Jul 31, 2023
-18.57% -19.90% -23.15% -5.63%
15.285vs 18,770 15.000 vs 18,727 17.225v8 22415 1.13vs 179
N e, 1 PR L e
Pageviews Pages / Session Avg. Session Duration Bounce Rate
7.06% 39.31% -43.05% -69.41%
43925 vs 45700 2.84vs2.04 00100 vs DO:01:45 20.09% vs 65.66%
s dtbsabledbabiks | idocp M ctbatsios | e osditothsiodnimnctn | AT
Jan1,2022 - Jul 31, 2022
Language Users % Users
1. enus
Jan 1, 2023 - Jul 31, 2023 15070 [ o5 26%
Jan 1, 2022 - Jul 31, 2022 1108 [ o575
% Change -16.78% 1.55%
2. enrgbh
Jan 1, 2023 - Jul 21, 2023 35 | 0:23%
Jan 1, 2022 - Jul 31, 2022 64 | 034%
% Change -45,31%  -33.27%
3. de-oe
Jan 1, 2023 - Jul 31, 2023 32 | pa%
Jan 1, 20272 - Jul 31, 2022 8 | 0.04%
% Change 300.00% 388.07%
4. enca
Jan 1, 2023 - Jul 31, 2022 3 | 0.20%
Jan 1. 2022 - Jul 31. 2022 23 | 012%
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July 2023 Email S¢ats

2429 Total Sends in July 2023

48%

Open Rate Unopened Rate Click Rate Bounce Rate

July 2023 Open by Device

Devices by Open Rate July 2022

7.98%
'-‘":|'|

WACO NEWS |AUGUST 2023 | Page 32

Mobile Open Rate  m Desktop Open Rate

Top Emails by Open Rate for June 2023
[Compsgntame — Tsends [opens [open ate [Wioblis OpanRawe [ouskvop open rate [cicks [cickmave |

2023 Membership Renewal 232 153 70.50% 8.60% 91.40% 27 12.40%|
2023 Membership Renewal - Link Update 231 116 67.60% 6.10% 03.60% 33 15.30%
ICYMI: Seasonal Agreement Forms 229 142 66.70% 11.90% 88.10% 62 29.10%
Amusement Ride Registration with DSPS - UPDATE 229 133 62.10% 1.70% 095.30% 9 1.20%)
July 2023 WACO Newsletter 117 276 61.71% 11.00% 89.00% 76 18.10%

ar? T Ff_r:_rj Your Connected Campground

Management Solution

wherw. newbook.cloud
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Y'SITES

kes it easy to book Your sit Camperscard.com

Call for Demo: 800-832-3292
or email brian@sepub.com

[%w CAMPERS
CARD

UTILITY SUPPLY

lar Lighting
ter Hydrants

‘Replacement P

Phones Open 8:30am-500pm | UtiltySupplyGroupispartoffexeltSA | Visit Our Website at:

800-800-2811 | "> <cepes erar~ | gO-USG.COM

Ideal for Campgrounds, Backyards, & RV Parks!

(M= Fire Rings

Safe, Functional

Available & Ready to Use!
Diameters:
24" 30" 36" 42" 48"

WACO NEWS AUGUST 2023 | Page 33

Order Today
Height: : %
12"H

Finishing:
Rolled Top Edge

and quantity

le upon request. - .
Eoleae WisconsinFlowgate.com


https://camperscard.com/list-a-campground?utm_source=Campground-Partner-WACO-June-Newsletter-623&utm_medium=email&utm_campaign=WACO-Newsletter

WACO MEMBERS KEEP

CAMPGROUND : Ot:I s H OWI “ G
unds

Raised 'H EI n

2m | SYPPORT!
River Bend RV Resort $15,214

THANKYOU
@
MEMBERS!

Yukon Trails / ELS
Buckhorn Campground & Resort As Carla would say, "WOWZA!"

Harbor Village The WACO members continue
Grand Valley Campground to show their support dur-
ing the busy summer months
Hickory Hills Campground of their seasons! Totals are
Soker ol over $98,000 for the year and
foKey HOTOW : continue to climb. The events
impact the 156 charities in WI.
Jellystone Park Warrens
THANK YOU for all you do
Lake Arrowhead
e Arowbead WACO!
Spur of the Moment
Oakdale KOA
Neshonoc Lake / ELS
Evergreen Campsites
Blue Bird Family Campground
Hick  Famil . - Remember to check this listing for
Whiskey Creek Family RV Par $126 accuracy, and email

tina@seversonandassociates.com if
GRAND TOTAL $98,916 something doesn't look right.
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Board of Directors

The WACO Board of Directors consists of dedicated members focused

on determining the best options for your association. If you have ideas,
questions, or want to get more involved, reach out to one of them or the
WACO office.

Scott Kollock, President
Vista Royalle Campground
skollock@uniontel.net
715-335-6860

2021-2024 1st Term

~ \ABud Styer, Past President
*  Jellystone Park™ Fort Atkinson
mrbud@budstyerassociates.com
608-592-2128

3§ 2023-2024

Wilderness Campground
awegner@wildernesscampground.com
608-297-2002

M 2018-2024 2nd Term

Ashley Weiss-Wegner, 1st Vice President

Patricia Lombardo, 2nd Vice President
Jenkins Org/]Jellystone Park - Warrens
Tricia@Jenkinsorg.com

773-294-3364

2022-2025 2™ Term

E—] Rob Brinkmeier, 3rd Vice President
] Merry Macs Campground

il camp@merrymacscampground.com

815-541-4934

2020-2025 2nd Term

Julie Michaels, Director
Scenic Ridge Campground
jmmsrc@gmail.com
608-883-2920

2022-2025 1st Term

&, [Deneen Pedersen, Secretary
L] Stoney Creek RV Resort
deneen@stoneycreekrvresort.com
715-597-2102

2021-2024 1st Term

Mike Dricken, Director

Lake Lenwood Beach & Campground
mmdricken@gmail.com

9 262-334-1335

2023-2025 1st Term

. | Christina Kornetzke, Director
| ELS/Lake of the Woods

Christina Kornetzke@equitylifestyle.com

602-339-0698

2023-2025 1st Term

Il Sarah Krause, Director

River’s Edge Campground
camp@riversedgewisconsin.com
715-344-8058

2021-2024 1st Term

Kristi Mlodzik, Director
Duck Creek Campground

i camp@duckcreekcampground.com
608-429-2425
2021-2024 1st Term

4| Tiffany Pargman Director

] Indian Trails Campground

el camp@indiantrailscampground.com
608-429-3244

2022-2025 1st Term

Mark Stefan, Director
Grand Valley Campground
info@grandvalleycampground.com
920-394-3643

2018-2024 2nd Term

Jim Button, 2022 ARVC Representative
Evergreen Campsites and Resort

evergreencampsites@gmail.com
920-622-3498

Adam Malsack, Chair Elect — Legislative
Lake Arrowhead Campground
adam@lakearrowheadcampground.com
N 920-295-3000

i Appointed Term 2016-2023

' e Lori Severson, Executive Director
Severson & Associates
lori@seversonandassociates.com
608-792-5915
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WACO OFFICE Severson & Associates
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https://www.wisconsincampgrounds.com/
mailto:lori%40seversonandassociates.com?subject=

