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OUR
MISSION

promote, usage, growth
and improvement of
private campgrounds in
the State of Wisconsin. 



WACO represents some
of the largest and best-
run campgrounds in
Wisconsin, located in
every region of the state.

WHO WE AREWHO WE ARE

THINK OF US AS THE COLLECTIVETHINK OF US AS THE COLLECTIVE
VOICE OF OUR 215+ MEMBERSVOICE OF OUR 215+ MEMBERS



WHAT WE DOWHAT WE DO

AN EXCELLENTAN EXCELLENT
RESOURCE FOR THERESOURCE FOR THE
CAMPING INDUSTRYCAMPING INDUSTRY

Host annual trade show including a 4-day
convention that boasts 192 suppliers and over
53 educational seminars, keeping our
members informed of best business practices,
campground code, marketing ideas, and
community involvement.

Conduct Fall workshops to tour parks &
discuss best practices twice per year.

Provide valuable information about
campgrounds and the impact their business
makes on their communities.

Offer perspective on a wide variety of
industry-specific topics like building codes,
structural and engineering changes, seasonal
camping, rental units (cabins, lodges, yurts,
etc.), ponds, fire rings, and more.

 



OUR GOAL IS TO ENSURE AOUR GOAL IS TO ENSURE A
SAFE, POSITIVE VISITORSAFE, POSITIVE VISITOR

EXPERIENCE FOR WISCONSINEXPERIENCE FOR WISCONSIN
CAMPERS AND TOURISTS.CAMPERS AND TOURISTS.

Our member campgrounds focus on
creating a successful experience through
owner & employee education,  best
practice sharing, collaboration with
other associations, relationships with
DATCP officials and other regulators. 

We work hard to align ourselves with
other associations to share ideas and
information. 

We use this collaboration and
information to educate our communities
on what campgrounds provide their
families.

We grow tourism dollars, create
employment opportunities, and
contribute to four of the five sections of
visitor spending in the state of WI.

WHAT WE DOWHAT WE DO



RVIA RECENT SURVEY SHOWS:
CAMPGROUND SUPPLY DURING PEAK SEASON 

NEARING FULL CAPACITY
RVIA, in partnership with CHMGS made it possible to estimate the current

supply and demand position of the campground industry based upon the
industry segments defined in their 2021 Report.

CHMGS combined the supply data from this report, camper nights demand
data from the 2021 North American Campground

Report and other relevant data sources to develop an estimated peak and
off-peak occupancy profile for the campground industry.

BY THE NUMBERSBY THE NUMBERS

https://www.rvia.org/reports-trends



BY THE NUMBERSBY THE NUMBERS

https://www.rvia.org/reports-trends



BY THE NUMBERSBY THE NUMBERS

https://www.rvia.org/reports-trends



BY THE NUMBERSBY THE NUMBERS

THE NUMBER OF CAMPGROUNDS INTHE NUMBER OF CAMPGROUNDS IN
WI INCREASED 30% FROM 2017-2019WI INCREASED 30% FROM 2017-2019  

In 2O21, camping accounted for 4O% of all leisure trips taken with more than
half of travelers (53%) including camping in some or all of their travel.
Higher-income earners are becoming campers. Nearly 4-in-10 campers
report a household income of $100,000+, which is DOUBLE the percentage
since 2019 (19%.)
93.8 MILLION Active Camper Households in the U.S. in 2021
56.9 MILLION Number of Households who Camped at Least Once in 2021
9.1 MILLION Number of First-Time Camper Households in 2021
Previously, most campers stayed within 50 miles from home. But IN 2020,
MORE CAMPERS VENTURED 100 TO 150 MILES FROM HOME TO CAMP.

Does not include State/Municipality run parks, or those without site categorization, which total 99 in 2019.

SUPPORT THE BUSINESSES BRINGINGSUPPORT THE BUSINESSES BRINGING
VISITORS TO OUR STATE!VISITORS TO OUR STATE!  

Source Cite: The Eighth Annual Survey of the General Population Conducted by Cairn Consulting Group | Sponsored
by Kampgrounds of America, Inc.



THE IMPACT WE MAKETHE IMPACT WE MAKE

WACO MEMBERS ARE ACTIVE INWACO MEMBERS ARE ACTIVE IN
THEIR COMMUNITIES.THEIR COMMUNITIES.

WACO participated in the 
 Campground Code Rewrite
and is committed to educating
our members on the
importance of safety and
changes to campground
regulation. 



WACO campgrounds contribute to their local community
through fundraising and donations. The Gilbert Brown

Foundation, with over 31 other former & current Green Bay
Football players, assist in the efforts to promote the camping
experience and raise money for worthwhile causes all over
Wisconsin. Unlike other foundations, the WACO Members,
WACO Executive Director, and Gilbert himself donate their

time and effort to these causes that bring visitors to our towns. 

Gilbert has partnered with other celebrities like
Jared Blake & Colt Ford to broaden the appeal and

add a broader demographic, bringing new visitors to
Wisconsin.  Gilbert and friends visit 15 schools every
year, bringing a message of respect and the value of

getting along with our communities.

THE IMPACT WE MAKETHE IMPACT WE MAKE



http://industry.travelwisconsin.com/research/economic-impact

The direct visitor spending impact of $12.9 billion generated
a total economic impact (total business sales) of $20.9 billion
in Wisconsin in 2021 including indirect and induced impacts.

This economic activity sustained 169,700 jobs and generated
$1.4 billion in stateand local tax revenues in 2021.

http://industry.travelwisconsin.com/research/economic-impact


THE IMPACT WE MAKETHE IMPACT WE MAKE

https://assets.simpleviewinc.com/simpleview/image/upload/v1/clients/wisconsin/Economic_Impact_o
f_Tourism_in_Wisconsin_2021_06_06_002_FINAL_fccb7f21-4688-492a-9e39-30d1563b673e.pdf



Campgrounds in WI directly
and indirectly impact the

Visitor Spending in the State in
Lodging, Food & Beverage,

Entertainment/Recreation and
Retail.

 
Lodging and Recreation

showed the most growth in
2021 at 45.1% and 34.5%.

THE IMPACT WE MAKETHE IMPACT WE MAKE



Campgrounds employ thousands of
people, offering opportunities for
students and seasonal work.  

Many of the children who work at
campgrounds stay in the state and run
their own business.

Lodging industry sales tax
collections grew 64% in

2021 after being cut nearly
in half in 2020. Collections in
the industry have recovered

to 84% of 2019 levels. 
 

Restaurant sales have
nearly fully recovered with

sales tax collections up
29% in 2021 and at 98% of

prepandemic levels,  by
$380 million.

 

MANY
CAMPGROUNDS

INCLUDE
RESTAURANTS AND  

MOST PROVIDE
RENTAL

UNITS/LODGING.

THE IMPACT WE MAKETHE IMPACT WE MAKE

Campgrounds around
Wisconsin pay millions
of dollars in property,

sales, and other taxes. 
 We’re proud to support

town government. 

https://assets.simpleviewinc.com/simpleview/image/upload/v1/clients/wisconsin/Economic_Impact_of_Tourism_in_
Wisconsin_2021_06_06_002_FINAL_fccb7f21-4688-492a-9e39-30d1563b673e.pdf
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WACO is managed by Severson & Associates.
Severson & Associates began in 1997 as a training and consulting company
focusing on personality style of employees, increasing stability with staff

training, strategic planning, and improving a company as a whole to be more
efficient. In 2000, the company added in the component of association

management after seeing the need with the state campground associations.
Severson & Associates has grown to include promotional merchandise

services, marketing and public relations, convention and travel planning,
social media management, and non-profit growth. The company has worked

with over 12 other state campground associations, several small and large-
scale campgrounds, 45+ NFL players, established numerous client rebrands,

planned and managed 1,000+ people events, and so much more!

LORI SEVERSON
Owner & President

TINA SEVERSON
Chief Operating Officer

DANIELLE TODD
Director of
Marketing & Events

CARLA BROWN
Vice President
Regional Shows

CARRIE GEARY
Director of Brand
Management
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