MARCH 2013
Things are rockin' here at the 60th Annual WACO Convention!
We hope you're here and sharing all the knowledge and excite-
ment with your fellow members. Check out some of the high-
lights for today and tomorrow, and remember the Annual Meet-
ing Saturday morning! We look forward to spring and seeing
everyone in our state getting busy for the 2023 season!
2023 HALL OF FAME INDUCTEE

WISCONSIN ASSOCIATION OF CAMPGROUND OWNERS

Letter from the Executive Director ‘ prmp——
Lori Severson, Executive Director of WACO A N 5 w CO
' CONVENTION

Dear Members, h I AND TRADE SHOW
‘ MARCH 15-19, 2023
60th WACO CONVENTION p 7, 15, 19-21, 27

2022 was full of exciting industry learning adventures.

It’s so easy to be in love with this industry. Years ago,

| left corporate America to work independently because, being a high
feeler, | was not too fond of politics. Ok, | hated them. Politics are Letter from Your E.D. P.1
everywhere, but this industry is unique $ President’s Letter P.3

in wanting to help each other be the best g \ | / 2 ARVC Updates P.3, 6-7
we can be. | genuinely don’t know other .."\\ //“' Seed e inees P. 4-5
industries that can say that. With the staff ™~ ), Maximize Your Revenue p g
being in place and doing such a great job, — == from Newbook

I’ve been able to travel to more shows, — :\ Hall of Fame Inductee P.9
gather more information, connect with Codl | i Thank You Sponsors P. 10-12
new vendors, and continue to get educated =
about the industry.

Convention Previews Entire Issue

WACO Interviews P. 14

We can certainly continuously improve Convention, but comparably Sales Tax on P.17
we are pretty awesome. State Associations continue to lose money Reservations

or break even at their conventions. | am proud to say we make great Social Media & Website  P. 18
money, and it’s because our members understand how WACO mem- GBF Updates P. 23
bers roll! We know to keep our vendors providing sponsorships and
attending, we must spend our money with them. They need to take
home orders to justify the business proposition. We all get that for

Board Listing P. 29




sure! | appreciate everyone who talks to your suppli-
ers and brings them to the show! Without that, we
couldn’t create an affordable convention that meets
our members’ needs.

thing that everyone benefits from. Please be
sure to thank them for doing this job, because
it’s a job. When you think about it, this VOLUN-
TEER job allows you to hear anything negative.
Hopefully, optimistic too, but it includes driving
hours, spending days of your time and energy
monthly, and homework! The zero-dollar pay
doesn’t make it a great business decision for
them, but it’s the main reason we at WACO are
highly successful. Your board allows us to try
things, fail, succeed, and experiment. Nothing
happens without trying, and soon, you have very
little left! I've seen it happen in other states.

| want to give a “shout-out” to Tina for getting us

our first EVER grant. This grant was used to bring

in campers from surrounding states to be aware of
what WACO campgrounds have done. She worked
hard to make this happen, and the nearly $60K signif-
icantly boosted our marketing budget. Danielle has
taken our social media efforts to the next level and
has been instrumental in traveling to other confer-
ences to gather ideas and get new vendors. Carla
has been the face of our industry at the RV shows,
and we all know how critical that piece is. We are ex-
cited about adding Carrie to the Severson Team and

Thanks so much for everything you do to make
WACO the organization it is! | hope you see
and appreciate the entire organization’s work

look forward to seeing the new ideas and changes
she will bring. It’s really all about teamwork! Let’s
not forget all the others that make things happen
at Severson & Associates! Mary, Michelle, Laurie,
Lisa, Lara, Arlene, and everyone who works full or

in annual report presented at the Annual Busi-
ness Meeting. We want all our members to feel
informed and part of our process. If you have
guestions, please ask me or any board member
and see you at Convention!

part-time or volunteers at convention time. Please
take a moment to thank these folks if you can. | truly
believe it takes many different skill levels to make
things happen.

Lori Severson,
Executive Director, WACO

| believe and have evidence from all the Strategic
Planning sessions I've done this year that a great
board is a key to success. How cool to see people
with different personality styles and passion for the
industry working hard for the greater good! These
people are vital to creating some-
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Blackhawk Bank , Campgroundsédsale.com,
Coverra Insurance, Harris Golf Carts, Jim's Golf
Cars, Newbook, Severson & Associates/S&H Ad

Specialties, Utility Supply Group



From the Office of the President

Scott Kollock, WACO Board President

Dear Members,

Networking and attending association conven-
tions are critical components to the success of any
business professional. Not only do they provide
valuable education and insights into industry
trends, but they also offer an opportunity to con-
nect with like-minded individuals and potentially
form partnerships or business relationships. You
want to network and pick the brains of the best of
the best? Come to WACO! Seriously, whether you
are new to the industry or are a seasoned pro,
you will be thrilled you took the time to invest in
your business. WACO is one of the strongest orga-
nizations in the United States and we are strong
because of the members. Everyone is willing to
share, make the effort to learn and give and take
ideas! Consider a few things when making your
decision to come to convention or not....

THE VALUE OF NETWORKING AND INDUSTRY
EDUCATION

Networking and industry education are essential
for individuals who want to succeed in business.
According to a survey conducted by LinkedIn, 85%
of all jobs are filled through networking, making

it a vital component of any professional's career.
Networking also helps build relationships and
establish trust, which can lead to new business
opportunities and increased sales. For example, a
study conducted by HubSpot found that compa-
nies with active blogs generate 97% more leads
than those without. Our members tell us that net-
working is one of top reasons they attend! There
is nothing better than putting a face to a name
and being able to call and ask for valuable advice
when you need a quick answer!

THE IMPORTANCE OF INDUSTRY EDUCATION

The importance of industry education cannot be
overstated. According to a survey conducted by

Harvard Business Review, compa-
nies that invest in employee education outperform
those that do not. Specifically, companies that

invest in employee education see a 24% increase in

profit margins, a 6% increase in productivity, and a
26% increase in employee satisfaction. WACO gives
you opportunities to educate yourself, and your
employees. Whether it’s in much needed licensing
areas like, serve safe, pool school, or in soft skills
we work hard to make sure we have something for
everyone. Our awesome Young Professionals are
working with the teens this year to being to edu-
cate them on how to start their career, and even
the youngest future campground owners get edu-
cated in kids camp. Your board of directors and the
WACO staff have tried very hard to listen to what

you want to see at convention. We are satisfied that

will be able to continue our overall rating of 4.75%
satisfaction rate in the seminar areas this year as
well. This is a satisfaction rating out of 5, that’s
pretty phenomenal within this industry. It’s gotten
better and better over the years because you our
members work so hard to contribute your knowl-
edge and ideas.

THE IMPORTANCE OF INDUSTRY TRADE SHOWS

We have over 160 booths filled with new products,
basic supplies, special deals, and entertainment
you need in your park. | really hope you will take a
minute to look at those trade show members that
support your association! Just think about what we

currently pay for convention. Where can you go and

eat for 5 days for that price? We can not do that

if our suppliers don’t leave this show with orders.
We all run businesses we know how it works! We
support people who support us. Any business can
be at least a trade member for only $300. If you
buy from them, ask them if they are a card carry-
ing WACO trade member. Ask them to show youl!
The staff will tell you they are hearing from suppli-
ers who say they have your information and they

don’t need to come to the show. Give these folks an
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incentive to come! Make them earn your business, because without them we simply pay more! Hat’s
off to so many of you who tell suppliers you will do business with them but you want them to support
the industry too!

THE IMPORTANCE OF FELLOWSHIP AND FUN

Not to be missed is the chance to get that final get together with all your friends before season starts.
The entertainment is always fun and worth hanging out for! I'll end with my usual saying, “If you have
a question, ask it! I'll always give you the answer, it might not be the exact one you’d like, but you will
always get the answer!” Looking forward to seeing you all today and tomorrow at Convention.

s s residen DON'T FORGET

WACO ANNUAL Yok
MEETING ke

Saturday, March 18th ‘<\y

8-9:30 am

Complimentary Breakfast prior to
the meeting provided by Jim Button,
Scott Grenon, & Scott Kollock!

Using our DMO grant funds, we are working towards a redesigned website!
Changes include the ability to search based on amenities offered, improved SEO,
which gets us more views, and mobile-friendly improvements! The site will be
faster, more user-friendly, and easier to navigate. Watch for updates, and if you
have suggestions on how you'd like to see the website laid out, feel free to send
them to the WACO office.

ﬁ Password Recovery J#€ Support

CAMPGROUND QWS




ARVC News

@ arvce
National Association of RV Parks & Campgrounds

Jim Button currently is your Area 3 Board of
Director with ARVC. Jim has been involved in the
industry since 1983 and currently owns Evergreen

Campsites & Resort which is Nationally
recognized in the industry as a leader. Jim is part
of your National ARVC Excom Board and
currently holds the treasurer's position, he holds a
seat on ARVC Foundation and is the current
education chairman. Jim is known for being an
industry advocate and is here to help guide you to
sucesses.

Your AREA 3 ARVC Rep.

Jim Button, OHE (Treasurer)
Evergreen Campsites & Resort

M
@ arve

National Association of RV Parks & Campgrounds

OTE

BUTTON

I am up for re-election this Fall for
National ARVC Board of Directors and would love your support
again. Voting details will be out this upcoming summer.
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&&— Board of Directors Nominees

Rob Brinkmeier
Merry Mac's Campground
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We Wisconsin

ml“ Leah Bright

Did you know Leavitt Rec has

access to over 20 campground-carriers? Direct: 605.423.4361

Cell: 307.296.6142

Call for Demo: 800-832-3292
or email brian@sepub.co




&&= Board of Directors Nominees &

Christina Kornetzke
ELS/ Lake of the Woods
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Mike Dricken
Lake Lenwood Beach and Campground
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@ arvce

Hufionol Assotiaticn of Y Parks & Compgrounds

As a leader in the outdoor hospitality industry, The National Association of RV Parks and Campgrounds (National ARVC) is deeply committed to providing

members exclusive access to professional development, networking, business and marketing tools, and advocacy at the local, state and national levels. We
look forward to welcoming your RV park/resort, campground or glamping business into the National ARVC community!

ADVOCACY + LOBBYING

National ARVC has strength in numbers, making us better equipped to fight
off legislative and regulatory threats.Our Government Affairs team reviewed
over 15,000 pieces of legislation in 2022 and is working to establish our
industry as an essential business, which will benefit you if/when another
pandemic or natural disaster occurs. We retain a dedicated DC-based
lobbying firm focused on issues affecting our industry.

GROW YOUR KNOWLEDGE

We create industry-leading professional development opportunities, both
in-person and online. Grow your knowledge with National School, Campfire
Sessions, NFPA 1194 certificate of completion, our renowned annual
Outdoor Hospitality Conference and Expo (OHCE2022) and more. Join us
at OHCE2023 in Kansas City, MO November 6-9, 2023!

MARKETING + PR

National ARVC has significantly increased our investment in digital
advertising to reach RVers and campers each year, driving business to
member parks. Members receive a listing on the industry-leading RV
park/resort and campground database and mobile app,
GoCampingAmerica.com

SOLUTIONS + NETWORKING

Looking for solutions and year-round networking with fellow industry owners
and operators?

Join the conversation now at facebook.com/ groups/CampfireVoices

wcw “What's New?” |
GUESTS S

WITH YOUR

WATERFRONT!

COMMERCIAL
RECREATION
SPECIALISTS

EXCLUSIVE MEMBER DISCOUNTS

Save on propane, music licensing, Office Max/Office Depot, Leslie’s Pool
Supplies, Sherwin-Williams, Club Car, John Deere, TenantMagic, RMS, up
to 10% off select products with NEWLY ADDED LOWE’S and more!

See all the ways you can save at arvc.org/member-discounts

RESOURCE DATABASE

Don't recreate the wheel! Save time with National ARVC's resource
database, your one-stop-shop for a plethora of business toolkits, SOPs,
ADA guides, how-fo videos, ready-to-use templates and more. New
resources are added weekly at arvc.org/resources

INDUSTRY REPORTS + TRENDS

Make informed business decisions! We're proud to offer members
convenient access to 15+ years of Industry Reports and economic impact
data, PLUS access to GoRVing's Industry Portal. See our full line up
invaluable data and reports at arve.org/industry-reports

Have Questions? Ready to Join?
Send us an e-mail at membership@arve.org, chat with us at
arvc.org or call 303-681-0401 (ext. 2 for membership).

Join today at arvc.org/join



https://arvc.org/aha23q1

NATIONAL ARVC
MEMBER BENEFITS

Join National ARVC today to take advantage
of exclusive member benefits, discounts,
resources, support and more!

BENEFITS

o ve

National Association of RV Parks & Campgrounds

-~ R N : 7
@C’anm{.'
/ ERIA 0N - -_
- ’ L \
ADVOCACY & LOBBYING MARKETING + PR EDUCATION RESOURCE DATABASE

arvc.org/ PublicAffairs

Our dedicated Government Affairs

team has already reviewed 15k+ pieces of our investment in digital advertising to reach

legislation in 2022 and is working
with industry leaders to establish our
industry as an essential business, which
will benefit you if /when another
pandemic or natural disaster occurs.
We also retain a dedicated DC-based
lobbying firm focused on issues
affecting our industry.

arvc.org/GoCampingAmerica

National ARVC has significantly increased

RVers and campers each year, driving
business to ARVC-member parks. Members
receive a listing on the industry-leading RV

park/resort and campground database
and mobile app, GoCampingAmerica.com.

arve.org/education

We create industry-leading
educational opportunities, both
in-person and online. Grow your
knowledge with National School,
webinars, NFPA 1194 certification, our
renowned annual Outdoor Hospitality
Conference and Expo and more. Join
us for OHCE2023 in Kansas City,
MO November 6-9, 2023.

urvc.org/resources

The newly improved National ARVC
Resource Database is your
one-stop-shop for SOPs, how-to
videos, templates, toolkits, operational
resources and much more. New
resources are added weekly!

Looking for solutions and year-round NETWORKING? Join the conversation at facebook.com/groups/CampfireVoices

+ DISCOUNT PROGRAMS

EXPANDED EXCLUSIVE DISCOUNT PACKAGES

Q]

PROPANE

Exclusive member only
rates/per gallon (average
10-40% discount) with the

following providers:
Suburban Propane, Global
Gas, Ferrell Gas and
AmeriGas.

6

MUSIC LICENSING
Save 50% when you purchase
ARVC's ASCAP/BMI Combined
Music License. Save an average
of 26% off a SESAC license

(3-month minimum req).

MOVIE LICENSING
Save 20% off the MPLC license
fees: $389 per year for
umbrella license. Save 25% off
the SWANK license fees: 6
months: $195; 1 year: $435.

NEW!

(Lowes

BUSINESS SUPPLIES
Save on every day items with
Office Max/Office Depot,
Leslie’s Pool Supplies,
Sherwin-Williams, Club Car, John
Deere, and up to 10% off select
products with NEWLY ADDED
LOWE’S, and more!

AND MORE!

Calculate your savings on these items and more at arvc.org/savings

Questions? Contact us at membership@arvc.org or 303-681-0401
Q085 E. Mineral Circle, Suite 200, Centennial, CO 80112 ¢ 303-681-0401 ¢ Fax: 303-681-0426 ¢ www.arvc.org



0
()
00
©
a
o
o
(=]
N
=
)
[~
<
=
%
=
w
2
O
X
=

TOP 5 TIPS FOR MAXIMIZING REVENVE

Respectfully submitted by Gemma Todd-McVinish of Newbook, a WACO Sponsor

s a campground operator, you’re so busy in your day-to-day that often discover-
ing new ways to generate more revenue can feel out of reach. But, we’ve got
you covered! Newbook recently hosted an online event with revenue expert
Kathleen Walsh, and the tips are too good not to share. So, let’s countdown from five

to one...

TIP 5: RENTALS:

Offering rentals like bicycles is a low-cost invest-
ment for a high-value profit margin. You’ll even
be providing a better guest experience! Bikes can
be purchased for as little as $100 each and hired
out for about $15 each. So let’s take a look at this
example...

$1,000

Investment

To purchase 10 bikes

Each bike is rented for 1
hour, 5 days a week

$750

per week

Your yearly revenue
from bike rentals

$39,000

TIP 4: EXTRA FEES FOR PERSONS, PETS AND
VEHICLES:

When it comes to pets, most guests would rather
bring their furry friend on the family vacay instead
of paying for a pet sitter. So, as an RV Park, you can
research local boarding rates and match that fee per
pet per night! Let's take a look at an example charg-
ing $35 per pet per night...

80%
Occupancy per year

TIP 3: SITE TYPES:

Not all sites are created
equally. Traditionally,
operators would class
their site types as pull-
throughs, back-ins and
cabins. Kathleen tells us
this is a bad way to go
about your approach.
Kathleen says, “When |
look at a site map, | can

20%
of annual bookings
bring 1 pet

usually seek out five or six different site types.

If you don’t have any neighbors behind you and
you’re in a quieter area, you're in a different site
type. If you're near the pool, you’re poolside rather
than back-in”.

When it comes to pricing the different site types,
Kathleen doesn’t raise the rate dramatically. She
recommends starting with a difference of $2, $5,
S8 —it’s very incremental but when you multiply
that by the number of nights you sell, it creates and
enormous revenue stream”.

TIP 2: ACTIVITIES:

Tie-dying shirts are a classic campground activity
that you may provide for free. But the guest won’t
often come to the park with a plain white t-shirt.
So, this offers an opportunity to make an extra $6-8
for every person who takes part in the activity just
by selling white t-shirts!

TIP #1 MANAGING RATES:

Kathleen explains that if you're not constantly
monitoring rate, pick-up, demand, occupancy, aver-
age daily rate and minimum length of stay, you're
leaving real dollars on the table.

“If you would have a peek into my back end New-
book, you would see... Friday and Saturday might
be my higher rates. Sunday, | might go down a
little, but not really because | get a lot of three-
night weekends. Monday | might go down a little
bit more, but not a lot because I still get some long
weekends. Tuesday and Wednesday | go lower
because those are my off days. But Thursday | start
creeping back up again because they’re coming in
for the weekend.”

SPEAK TO THE CAMPGROUND MANAGEMENT
EXPERTS AT NEWBOOK TO LEARN MORE
ABOUT MAXIMIZING YOUR REVENUE.



@ campspoT

You deserve the industry’s top rated
campground management software

Fill reservation gaps, avoid gridlock, and maximize occupancy.

Reservation

4P ﬁrz\l\rvc‘

2027 SUPPLIER OF
THE YEAR AWARD

ftware.campspot.com 6 26 sales@campspotcom

Your Connected Campground —
Management Solution FRIDAY 8- 9 30 am

wwrw. newbook.cloud

WACO NEWS | MARCH 2023| Page 9
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THANK YOU TO ALL
OF OUR SPONSORS!

I

: —sealecoll
% dsdﬁﬂlﬂ.
Wﬂ!ﬂ%yg:@mtie.s,*glus'
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Cj newbook

—
Coverra G UTLITY SupPLY

Insurance Services GROUP -
S Royalle RYV.
"; Wg@m ‘8025 Isserwoon Ro. -

)

& ASSOCIATES B;"f;gg'ag,'_ggg%' |
R Gentral Wisconsiris Park Model Authority
PRESENTING SPONSORS
(" CSAW Associates, LLC

Q Coulee Region Bookkeeping and Tax

neuman pools inc.




THANKYOU TO ALL
OF OUR SPONSORS!

SUPPORTING SPONSORS 4
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A WILDER KIND OF
rpppiEnc®

5
Park & Play Sign Solutions
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GOLD SPONSORS —
@Pcampspor &L

FIREFLY

RESERVATIONS L

A

Wisconsin (K) ﬁ;{sﬁuﬂl;r

Lake & Pond Resource LLC
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THANK YOU TO ALL
OF OUR SPONSORS!

su.vsn SPONSOR VA eavitt Recreatlon

‘ COMMERCIAL N I I & Hospitality Insurance
RECREATION '
' . SMART INDUSTRY PRODUCTS, LLC

SEECLALLSTS

==

rce” for industry supplies

@Yale

Realty & Capital Advisors

BEER SPONSORS EVENING MEAL
SPONSOR
FIREFLY
/. GAMA SONIC®
Sena Mice®* SOLAR LIGHTING AccessParks

Refreshment |ajke LenwoodBeach  North Camp
Sponsors & Campground Properties

Bailey's Woods Lake Road Scenic Ridge
Campground Campground Campground




To include a rockin'
\ good band and

. special guest, our very
own Board member,
Sarah Krause!

Ideal for Campgrounds, Backyards, & RV Parks!
o ®
(@yzzsw Fire RiNgs

Safe, Functional
Available & Ready to Use!
Diameters:

24" 30" 36" 42" 48"
Order Today!

Height: 1 (866) 356-4283

12"H Sales@WisconsinFlowgate.com

Finishing:
Rolled Top Edge

9511 Bainbridge Trail,
Wisconsin Rapids, Wi 54494
Custom sizes and quantity

discounts available upon request. . .
c Sopened WisconsinFlowgate.com

WACO NEWS | MARCH 2023| Page 13



BUILT TO HELP Is it time

YOUR BUSINESS )
to speak with
a banker
2 oS that understands
Plainscraft.net the campground
AWILDER KIND OF info@plainscraft.net -
“rpepien® (785) 748-14588 ind ustry?

Phil Whitehead CExP™
608.713.1997
pwhitehead@ blackhawkbank.com

ENEFsGIN

& ASSOCIATES

A woman-owned business, offering a wide Alternative Payment Plans & Customized

range of marketing, promotional, and training Financial Terms

options to meet your needs, big or small!

PO Box 228 | N22676 HWY 53| Ettrick, WI 54627
(608) 525-2325 | tinaeseversonandassociates.com

* Quick Approval Process

e Treasury Management & Merchant Services

Business Transition / Succession Planning

blackhawkbank.com/business/financial-guidance-for-campgrounds-and-rv-parks

MEMBER FDIC T2} EQUAL HOUSING LENDER

eff Crider is a long-time freelance writer and media relations con-
sultant for campground and RV industry associations across the
country.

WACO NEWS | MARCH 2023 | Page 14

He’s here looking to interview parks for the following topics — stop at
the registration desk
to sign up for an interview time!

e Wisconsin Parks that are Open in Winter

e Wisconsin’s Best Parks for Canoeing, Kayaking and White Water
Rafting

e Wisconsin’s Newest Campgrounds

e Wisconsin Park Improvements and Expansions for the 2023 Camping
Season

¢ Unique Accommodations at Wisconsin Parks

o Newest Activities at Wisconsin’s Family Parks

e Green Bay Packer Appearances at WACO-Member Parks

e Fun Fall Activities at Wisconsin Campgrounds

e Wisconsin Parks that have or are planning to add EV charging stations this
year.

e Wisconsin Parks that believe they offer some of the most affordable

camping opportunities




UTILITY SUPPLY
GROUP

USG Interactive

Tutorial Workshop

Heidi Doyle, Utility

Supply Group .

FRIDAY, 9:45 - 10:45 am

Let USG SHOCK YOU with all their answers to your
electrical problems. See what I did there?

; UTI Lll I SUPPLY Phénés&lpeansiaanz—éi;ﬂ;m | Utility Supply Group is part of Rexel USA Visit Our Website at:
- - _exer | S Gexprd PLATT 0-usg.com
Q\ GROUP o

Pe

5 5
Park & Play | Sign Solutions

— USA—— — USA——
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FRIDAY LUNCH & LEARN with Matt Heller
"The Cause and Effect of Leadership”

...  Additional Breakout Sessions on Friday include:
AL \‘Q 9:45 am: Caring for Not-So-Happy Campers
11:00 am: ABC's of Employee Engagement
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Campgrounds4Sale.com

specializes in marketing >
commercial properties for
sale and developing
winning partnerships with
sellers, buyers, and bankers
for the benefit of all!

SERVING
BOTH WI and MN
for 20 years!

. Properties Plus |

E 5 U ] ..-:—'1 - ;-- N .-"_

John Jaszewski | Owner/Broker - MN & W1
Campgrounds4Sale.com
724 E. Broadway | Winona, MN 55987
507-450-5626
john@campgroundsd4sale.com | www.campgrounds4sale.com

Becoming a
POWERHOUSE Sl e
11 AM -NOON

Campground



SALES TAX ON ONLINE RESERVATIONS

Respectfully Submitted by Sponsor Holly Hoffman of Sales Tax Industry Network
o you have a line Marketplace Sellers are Liable for Wisconsin Tax on
D reservation Third-party Sales" in Wisconsin Tax Bulletin 192 (Janu-
service that ary 2016) for additional information.
both advertises your
campground sites on WHO IS A MARKETPLACE PROVIDER?

its website AND pro- A marketplace provider is any person who does both
cesses the customer’s of the following:

Contact

Holly@SalesTaxLady.com

@ payment .(even if the 1. Facilitates a retail sale on behalf of another seller
Sﬂ IES Tﬂ)( payment is pr?cessed by listing or advertising for sale, in any manner,
% Advisory Network through a third-par- the seller's taxable products or services, and
ty merchant such as 2.

Who directly or indirectly, processes the payment
from the purchaser, regardless of whether the
person receives compensation or other consider-
ation in exchange for their services.

Stripe)? If yes, Wiscon-
sin sales tax law calls that reservation service pro-
vider a “marketplace provider.” The marketplace
provider is 100% liable for the sales tax on all tax-
able sales through its reservation service. The mar-
ketplace provider is the only one who can be audit-
ed for these sales. You cannot be held liable during
an audit for sales through a marketplace provider.
Also, Wisconsin room taxes follow the same tax
treatment/liability as sales tax.

When is a marketplace provider required to collect

and remit tax? Prior to 2019 Wis. Act 10 taking effect,
Wisconsin law provides that a marketplace that sells
taxable products on behalf of a third-party seller is liable
for Wisconsin sales or use tax on its Wisconsin sales. A
marketplace is considered a retailer, as provided in sec.
77.51(13)(c), Wis. Stats., and liable for sales and use tax
on taxable sales, unless the marketplace can show the

JOIN ME tax was remitted by the third-party seller.
Friday, March 17th | 8 am
Learn more about details of what a marketplace The law change that takes effect on January 1, 2020
provider is, how to report sales through a marketplace (2019 Wis. Act 10), clarifies that a marketplace provider
provider, and how these sales are addressed in audit at . . . . .
the March WACO Convention. is required to collect and remit Wisconsin sales or use

tax on all sales of taxable products and services that the
marketplace provider facilitates on behalf of a mar-
ketplace seller, as provided in secs. 77.52(3m)(a) and
77.523(1), Wis. Stats.

~
i
@
(1)
©
a
o
o
o
N
I
o]
3
<
2
v
S
w
2
O
<
S

Effective January 1, 2020, 2019 Wis. Act 10 clarifies
that a marketplace provider is required to collect
and remit sales or use tax for all sales of taxable
products and services in Wisconsin that the mar-
ketplace provider facilitates on behalf of a market-
place seller, as provided in secs. 77.52(3m)(a) and
77.523(1), Wis. Stats.

Note: A marketplace provider with no physical presence
in Wisconsin (i.e., remote seller) is required to collect
and remit Wisconsin sales or use tax on taxable sales
made on behalf of a third-party seller on and after Octo-
ber 1, 2018, unless it qualifies for the small seller excep-
tion in sec. 77.51(13gm), Wis. Stats. See Remote Sellers
— Wayfair Decision

for additional

The Act also reverses the effect of the decision in
Orbitz, LLC vs. Wisconsin Department of Revenue,
(Wisconsin Court of Appeals, District IV, Febru-
ary 11, 2016) by requiring marketplace provid- . .
information.
ers that facilitate sales of all services under sec. Visit me at the
Z7.52||(2):£V\2(s:|. rStr::;c.s;., |r|1cludr|ng Iotdglniiirwcs;,r More information Expo Friday &
o collect and remit sales or use tax o | e e. e regarding market- Saturday
amount charged to a purchaser, as provided in sec.
77.52(3m)(a), Wis. Stats.

place prowders can Learn more about getting your

be found on my campground/business in compliance
website hl‘tQS' “ and protecting yourself from a

Note: For sales made prior to January 1, 2020, Wisconsin sales and use tax audit.

both the marketplace and third-party seller may be
liable on taxable sales. See the article titled "On-

salestaxlady/train-
ing-videos.



http://docs.legis.wisconsin.gov/2019/related/acts/10
https://www.revenue.wi.gov/WisconsinTaxBulletin/192.pdf
https://docs.legis.wisconsin.gov/statutes/statutes/77/iii/51/7i
https://docs.legis.wisconsin.gov/2019/related/acts/10
https://docs.legis.wisconsin.gov/2019/related/acts/10
https://www.revenue.wi.gov/Pages/Businesses/remote-sellers.aspx
https://www.revenue.wi.gov/Pages/Businesses/remote-sellers.aspx
 https://salestaxlady/training-videos
 https://salestaxlady/training-videos
 https://salestaxlady/training-videos
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Facebook/Instagram Insights
Total FB current likes: 9,557 (+23 from January)
Total IG current followers: 520 (+11 from January)

Top Facebook Posts in Feb 2023
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Here gt posts thet have perlrmed well geer the bast S0 doys Uinderstenchng what's wmorking can help you decde what 1o crepbe and share nesd, so s can keep i the great
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February 2023 Social Media Referrals to Website
SM_ \ﬂﬂhr.
Sessions: 6,921 iliion 201 — 000

AN ____~A__~__~ Sessions via Social Referral: 261

TT""""~"" Conversions: 2,622

S~ _~~_ ~ Contributed Social Conversions: 131

S A_-—~__~ LastInteraction Social Conversions: 117
Feb 2022 vs Feb 2023
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Instagram Feb 2023

Sessions: 4.40% L ——

6,921 v8 6,629

o N Sessions via Social Referral:-21.15% 1 a ~Eon B

281 ys 3

Conversions:-5.99%
2633 vs 2789

L am P s Contributed Social Conversions: 24.76%

A n pmter e

131 va 105
Ao A P n Last Interaction Social Conversions: 24.47%
117 wp 94
Social Network Sessions % Sessions

1. Facebook

Feb 1, 2023 -Feb 26, 2023 201 I
Feb 1, 2022 - Feb 28, 2022 323 I
% Change «19.20% Z.48%

2, Instagram
Feb 1, 2023 - Fab 28 2023 0 | 0.00%
Feb 1, 2022 - Feb 28, 2022 3 | 09%

% Change ~100.00% -100.00%
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FEB 2023 WEBSITE STATS

.l February 2023 Monthly Audience Overview
°

Continent i Region v Channel * Device * Feb 1,2023 - Feb 28, 2023 bt

Your audience at a glance

@ New Visitor @ Retumning Visitor

w— sers

o
Feb1 Feb3 Feb5 Feb7 Feb9 Feb11 Feb13 Feb15 Feb1? Feb19 Feb2Z1 Feb23 Feb25 Feb27

Users Mew Users Number of Sessions per User Sessions
5,850 5,579 1.18 6,921
NN AMNAANT i T S VA
w— Nt Uns
Pageviews Pages / Session Avg. Session Duration Bounce Rate

20,563 297 00:02:42 56.99%
W‘/\ v—""‘/\/\—lwv/‘ Mw AAm AN Feb1  Febs Feb11 Feb16 Feb21 Feb26

- 2 8 8
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Let's learn a bit more about your users!

Age breakdown Where do our website visitors come from? What device are people using?

B Users [ New Users

35-44

55.64 [ @ thot set)
@ chicego
@ Milwaukes
45-54 8 @ Madison
@ Lppleton
@ Ashbum
25.34 @ Green Bay
| @ Colurmbus
@ Minneapalis
@ athers
&5+
@ movile @ deskicp @ tabet
18-24
s00 Device Users New Users
1. mabile 3047
2, desktop 2,343

3, tablet 191




OREONE 7ML

15000

Lakes Campgrounds Days of Summer Wlscnnsm

FEB 2022 vs 2023 WEBSITE STATS

i " YTD (Jan-Feb) 2023 Audience Overview

Continent - Region x Channel bt Device » Jan 1, 2023 - Feb 28, 2023 -

Your audience at a glance

User Type Sessions %4
— LG0T Users (Jan 1, 2022 - Feb 28, 2022) 5 S 14733 1576%1
2. Returning Visitor 3238 114.9%:

\.———/‘/\/\w\_a T ) I Note the increase of NEW visitors in

Jan-Feb YTD 2023 vs 2022 - 30%
increase in traffic!

J:nl Jané Jan 11 Jdan 14 Jan 21 Jan26  Jan 31 Feb 5 Feb 10 Feb 15 Feb 20 Feb 25

Users New Users Number of Sessions per Liser Sessions

14,920 14,726 W2 17,971 1212 <)
f\_,/\.‘__,\_, L,_,-f\w orortie dhuciind T N New Users (Jan 1, 2022 Feb 26, 2022
Pageviews Pages / Session Avg. Session Duration Bounce Rate 500 k

49,335 2.75 00:02:32 58.99% | B g, TG

t 13.6%

6% q
M"M“-‘\"‘ .‘M.W H‘NUW Jan1 Jan11 Jen21 Jan31 Feb10 Feb 20

o
N
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Age 29.99% of total users

Where do our visitors come from since our
25% Digital Ads & SEO with Vivial?
(June 2022 - January 2023

20%

@ chicagn

@ (not set}
@ Milwaukee
@ Madison
@ iainneapolis
@ Appleton
@ Denver

@ Green Bay
@ New York
@ others

18%

10%

Here we see new cities listed in the ‘where areour
29594 1544 4554 5564 65+ visitors coming from’ pie, including Chicago, Denver,
Minneapolis, and even New Yori!
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Feb 2023

Feb 2023 Email Stats

3572 Total Sends in February 2023

Open Rate Unopened Rate Click Rate Bounce Rate

Feb 2023 Open by Device

Devices by Open Rate February
2023

~ 9.97%

Top Emails by Open Rate for February 3

Campaign Name Sends Opens |Open Rate |Mabhile Open Rate |Desktop Open |Clicks |Click Rate
WACO Convention - Schedule Updates 225 148 69.20% 9.20% 90.80% 37 17.50%
WACO Convenlion - Auction [tem Challenge 234 126 57.00% 7.00% 03.00% 13 5.90%
I ehruary 2023 Newsletter 4349 M7 L2305 11.10% HH.Y0% m 21.90%
From Jeff Sims - What Do Death, Taxes, & AHA! Moments Have In Co 225 105 19.50% 8.00% 92.00% 12 5.70%
WACO Convention - Are you registered? {Campgrounds) a50 251 34.70% 15.00% 85.00% 84 11.60%
WACO Convention - Arc you registered? (Trade Members) 1499 343 30.20% 9.50% 90.50% 52 4.60%

Eric Haun, CIC
Vice President - Leisure & Hospitality

~
Coverra

Covering you comes first

535 Industrial Drive 608-269-2127
Sparta, WI 54656 Fax: 608-269-2130
ehaun@coverrainsurance.com 800-947-1075
www.coverrainsurance.com Cell: 608-343-6563
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¢ WHY AMINOT GETTING
WACO EMAILS?

Sometimes a member accidentally "unsubscribes" from our
WACO email lists. When that happens, the office is able to
send a ONE TIME link to add you back to our distribution
listing. This does require you to "accept” the link and we
cannot do it without you accepting it on your end.

IF YOU FEEL LIKE YOU'RE NOT GETTING INORMATION,
GIVE US A CALL AND WE WILL CONFIRM WHAT

. EMAILS WE HAVE ON FILE FOR YOUR CAMPGROUND!

L

MISS A SEMINAR?

Head to the tables right next to
the registration desk to find
any available extra handout

materials from seminars!

If you're looking for something you don't
see, ask a staff member to put you on our
list to email you the presentation and/or
handout you're looking for!

Stop at the
registration desk
to grab your
limited edition
60t" Annual
WACO
Convention
commemorative
t-shirt!

Just $20 each!

Gﬂ"!'gu{]ﬂs
ROQKN'

A,




Total
CAMPGROUND Funds

Raised o
Great River Harbor $50,195 b

Duck Creek $29,145
Champions Riverside Resort $29,100 In 2022, our Members generously raised over
: $230,000 for the GBF foundation! Your efforts
River Bend RV Resort $20,000 help those in need across 156 charities in Wisconsin
) - please pat yourself on the back!
Kinney Lake Campground 9,840 P
These numbers will be used for recognition at the
Stoney Creek $7.909 WACO Conventl.on.m .March!
Remember to check this listing for accura-
Scenic Ridge $7,012 cy, and email tina@seversonandassociates.
Chetek River Campground $5 682 com if something doesn't look right.
Wilderness Campground 55,665 Rose's Enchanted Forest $1,580
Fond du Lac Kettle Moraine KOA $4,850 DuFour's Pine Tree Campground $1.562
Grand Valley Campground 54,561 Whiskey Creek Family RV Park $1,550
Di d Lake C d 4,200
Sand Haven Campground 51,535

Rock Lake Resort & Campground $3,900
Merry Mac's Campground $1,500

Maple Vlew Campsites $3,831
Hitts Wildwood Resort $3,709 Little Creek 51,330
Pineland Camping Park $990

Dell Pines Campground $3,532
Fremont Jellystone RV Resort & $700
Campground

Buffalo Lake $3,513
Stand Rock Campground $3,478
Whispering Pines

SRAND TOTAL

WACO NEWS | MARCH 2023| Page 23

TOP GBF CONTRIBUTORS

will be recognized during our FRIDAY
NIGHT program! THANK YOU for all
you've done in 2022!




&= Schedule - Friday (3/17) %%

Your Friday night entertainment lineup!
Hosted by: Gilbert Brown & Santana Dotson

m Banquet Room Opens - Suppliers are welcome!

7:00pm Dinner is served!

* GBF Supporter Recognition - Top Campground
Fundraiser Award

* Dates for the 2023 Camping For Kids
Fundraiser Weekend!

GILBERT
BROWN

Ask the President everything you ever wanted
to know about WACO but were afraid to ask!

With Scott Kollock & Lori Severson
SANTANA
Foundation Awards

Campground Awards Presentation

L

Live Auction Begins! Many items including things like...
Packer tickets for the 2023 season! Autographed memorabilia!
A three-night employee retreat at Champions Riverside Resort! ...And more!

Rockin’ What’s In Your Wallet Game!

Purchase tickets for S5 each or a Wingspan for $20! Get a chance to be one of
twelve contestants. PLUS! Play the musical chairs game with Gilbert Brown and
Santana Dotson! Grand prize consists of a large helmet with Superbowl Champ
signatures, $300 in Kwik Trip gas cards and a football autographed by Gilbert and
Santana! Losers get to go see Carla in the 360 photo booth!

WACO NEWS | MARCH 2023 | Page 24

Trade Show Shopper Drawing - 51000 to spend at the trade show - $500 to spend
at any show sponsor — Must be in room at time of drawing to win!

Silent Auction Closes & Campground Basket Winner Announced - See which
campground wins $1000 to spend at the Trade Show for having the best basket!

Purse Raffle Fun Trade Show Shopper winnings can be
$20 per ticket — limited tickets sold spent at any of these Show Sponsors:
Designer purses — mini purses with prizes! Blackhawk Bank Campgrounds4sale.com

Coverra Insurance Harris Golf Cars
50/50 Raffle
Winner drawn after Jim’s Golf Cars Newbook
the Live Auction Severson & Associates /S & H Ad Specialties
tonight! Utility Supply Group




Board of Directors

The WACO Board of Directors consists of dedicated members focused

on determining the best options for your association. If you have ideas,
questions, or want to get more involved, reach out to one of them or the
WACO office.

Scott Kollock, President
Vista Royalle Campground
skollock@uniontel.net
715-335-6860

2021-2024 1st Term

Ashley Weiss-Wegner, 1st Vice President
Wilderness Campground

M awegner@wildernesscampground.com
608-297-2002

2018-2024 2nd Term

Patricia Lombardo, 3rd Vice President
Equity Lifestyle
patricia_lombardo@equitylifestyle.com
312-533-7255

2022-2025 2™ Term

% [ Deneen Pedersen, Secretary

Al Stoney Creek RV Resort
deneen@stoneycreekrvresort.com
715-597-2102
2021-2024 1st Term

. |Sarah Krause, Director

JRiver’s Edge Campground
camp@riversedgewisconsin.com
715-344-8058

2021-2024 1st Term

Kristi Mlodzik, Director

Duck Creek Campground

il camp@duckcreekcampground.com
608-429-2425

2021-2024 1st Term

Mark Stefan, Director

Grand Valley Campground
info@grandvalleycampground.com
920-394-3643

2018-2024 2nd Term

Adam Malsack, Chair Elect — Legislative
Lake Arrowhead Campground o L] Severson & Associates
adam@l|akearrowheadcampground.com [EESSESEEI lori@seversonandassociates.com
% 920-295-3000 s W o 608-792-5915

~\ Bud Styer, Past President

_ | Jellystone Park™ Fort Atkinson
mrbud@budstyerassociates.com
608-592-2128

31 2021-2022

Peter Hagen, 2" Vice President
Pride of America
petehagen@camppoa.com
800-236-6395

2020-2023 1st Term

Brian Huth, Treasurer
Camping in the Clouds
Brianhuth22 @yahoo.com
920-422-4315

2020-2023 1st Term

Rob Brinkmeier, Director

8l Merry Macs Campground

8 camp@ merrymacscampground.com
815-541-4934

2020-2023 1st Term

Julie Michaels, Director
Scenic Ridge Campground
immsrc@gmail.com
608-883-2920

2022-2025 1st Term

yl Tiffany Pargman Director

il Indian Trails Campground

8l camp@indiantrailscampground.com
608-429-3244

2022-2025 1st Term

Jim Button, 2022 ARVC Representative
Evergreen Campsites and Resort

evergreencampsites@gmail.com
920-622-3498
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'1:' % Lori Severson, Executive Director
g

i Appointed Term 2016-2023 e




WACO OFFICE

Severson & Associates

lori@seversonandassociates.com
tina@seversonandassocaites.com
danielle@seversonandassociates.com



https://www.wisconsincampgrounds.com/
mailto:lori%40seversonandassociates.com?subject=

