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Compared to July 2020
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Overview of Audience USERNSIGHTS:

e 4-6% drop in Users, Sessions and
Pages Viewed/Sessions month

over month
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e  Still seeing a strong showing of
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them to the #3 spot this month
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Interests of Users

Affinizy Category {reach)
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Food § Dining/Cooking Enthusiasts; 3¢ Minute Chefs
Litestyles & Hobbies/Pat Lovers

Lifestyies § Hoobies 'Cutcoo’ Enfhusiasts

=ome & Garoen 'Do-t-Yourselfers

Food & Dining Fast Fooo Cravers

Banuing & Fnance Avid Investors

Shoppers/Vaiue Snoppers

Lifestyles & Hobbies/Familv-Focused

Travel Travel Buffs

Shoppers/Bargain Hunters

Real Estate/Resiaential Properties/Resitiential Properties 1For
Saie)

feal Estate/Resiential Properbes/Resigential Properties (For
Saiel/houses (For Saie)/Preownen Houses (For Sae)

Apparel & Accessories\Women's Appare!

Autos & Venicles/Motor vehicies ‘Motor Venicles (tUsed)
Autos & Venicles/Vehicies (Otherj/Campers § RVs
Home & Garaen/Home Dacor

Travel/Hotels & Accommeodations

Travel/Trips by Destination/Trips to North America/Trips to the
us

Autos & Venicles/Auto Parts & Accessories

Home & Garden/Home improvement

INTEREST INSIGHTS:

e Significant drop in the
following categories between
July and August:

o Home & Garden/Home
Decor, down 36%
(remember this was a
spiker category last month,
so could just be getting
back to “normal”

o Auto & Vehicles/Auto
Parts & Accessories,
down 28.5%

o Banking/Finance or Avid
Investors, down 11.5%

e Significant increases in the
following interests of users
between July and August:

o Real Estate/Residential
Properties for Sale,
increased 15%

o Real Estate w/ preowned,
increased 17%
Combined 32%

o Pet Lovers and Food
Dining/Fast Food
Cravers, both increased
nearly 8%




Social Relationship

The Social Relationship
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WHAT DOES IT ALL MEAN?

Currently, Facebook is the biggest

social media platform we utilize to

encourage users to visit our site

There were several more posts and

engagement pieces done in August vs.

July and you can see, when people

checked out our Facebook ads, they

also checked out our website.

As we're doing more with Instagram

posting, the WACO office will be

working on getting those stats included

in the future

Our WACO office will also be setting

goals here to increase the traffic from

social media campaigns to our

website.

Organic and Direct Searches are the

best any website can hope for - as for

the most part they are both free,

utilizing a combination of SEO and

getting your brand out.

o Organic & Direct are by far the
largest segments of how users
are getting to the website at 98-
88% in the months of July and
August
o This means not only are they

coming to our site through
Google searches, but also by
specifically typing in the website
to their search bar, or from a
bookmark they've created!
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Pages Searched in August 2020
Compared to July 2020
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Top 5 Landing Pages for the
Month of August include:

Campgrounds

Central Wisconsin River
Landing Page

East Wisconsin Waters
Campground, Browse by
Region




Constant Contact
Reports for August 2020

11,618 Sends

&67%

Leapenes date

33%
dpde Oee

Your open rate:
vs. previous 30 days

vs. industry average

16%
9,
58 -

Cict 2ate Bruace Pete

3,535 Opens

2%

Your click rate:
vs. previous 30 daye

vs, industry average

Email Insights When Compared to July 2020:

23%

hicas

781

Caauor

514 Clicks

0.5%

Tab =

22%

A

15%
9% ~

+8%

1. Open rates dropped 7%, AND are still well above industry standard, in fact 22%
above industry standard
2. Click rates fell similarly at 9%, AND still above industry standards by 8%

Top Performing Emails of August 2020:

Time Sent

Thu, Aug 27, 2020,10:41 AM

Mon, Aug 17, 2020, 2:15 PM

Mon, Aug 17, 2020, 5:15 PM

Mon, Aug 31, 2020, 8:55 PM

Thu, Aug 20, 2020, 12:20 PM

Thu, Aug 20, 2020, 10:08 AM

Campaign Name

WACO Convention Sponsors

WACO convention survey

WACO convention survey'

Fall Tours/Workshops

August 2020 WACO Newslettet

Fall workshop suppliers

Sends

1,346

1129

1128

578

456

456

Opens

270
22%

263
26%

246
245

189
36%

179
43%

157
26%

Clicks

21
8%

73
28%

50
20%

56
30%

78
44%

13
8%

Bounces

109
8%

99
0%

99
9%

49
8%

43
9%

44
10%

Unsubscribes

0.T%

0.1%

0.2:;3

0%

0%

0%



WISCONSIN CAMPERS SOCIAL MEDIA

Weekly Social Media Insights
August 2020

Facebook Insights
Total current likes: 7,779 (+262 from July)

Success hy Post Types

Tive success of ditferant post types based on average reach and engagernent.
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Stats of individual posts made in the last week.

Performance for Your Post

4% Wisconsin Campers posted ac offer, L
Ponl shad by & Weks AuGurt DB 8,098 i

Get outdoors! Free Camping Giveaways DAILY in August! Sign up hore, 242 -

Every time you share this post you get an extra chance to win!

Rtps v wascensncampgrounds. com/nromotions/cotests’ 67 33 34
1 4] 1
v}
R 14 19
141 125 16
374 :
2 102 270

. ] L
. . . NEGATIVE FEEDHAGK

Get outdoors! Free Camping Giveaways DAILY in Save

August! Sign up here. Every time you share this po... 4 i
0 0

Got More Likos, Comments and Shares
Wor you DOCSt thus BoSL, you'l $how (1 1e "nere goople.

8,098 616
o = T - Boost Post
Fonpie fopoted LAgagemerts

@ BN 12 Cummemy 120 Shares
i Like L i Comment £ Share T

Performance for Your Post

A.J8 Wisconsin Campers o

= Puoistmdey s Mok Euoust TN 736
Geod merning! it's a new week, which means more shares © more 22 s
winrers, Share ths giveawsay post as much as possitle. )
We will be antouncing Friday's Winrer at 1 pm. 11 9 2
*Gitt Ceriticates ranges from $5-§100. Le
Enter to here for mere chances to win! 0 0 0
FUps vey e WISCORSINCaMpGrounds com/nromotions! ; R Sheti

. i
VEACONTINGAREGBROUNDS DOV 1 11 0
Promotions | Wisconsin Association of Campground Owners - e
Wisconsie Camping i 3 perfect oppoiunity for family togetherness Have
an enjovabie stay at 3 WACD member campground this seasor Wher.,, 12

0 7 5
i, 1 10 .

/ Got Moro Likos, Comments and Shores !

When you Doost this post, you'll show [t 1¢ more people. NEGATIVE FEEDBACK

0 414ln B O Mo & B

736 34 ¥
] . Boost Post or e S 0.
People Reached Engagenents / v --
Oo e Enpvorten nats My B s

(s Like (7 comment £ Share e g0



Stats of individual posts (cont.)

Performance for Your Post
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Stats of individual posts (cont.)

Porformance for Your Post
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This post/contest is ongoing
past the date of this report. Next
month, we will report full
insights on this post.
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Facehook Page Summary
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Instagram Insights
Total current followers: 387

Content Summary

Insights

wicampgrounds

Content Activity

Overview ()

4 posts and stories this week




Activity Summary

Insights

wicampgrounds
Activity

Discovery (@

Interactions @)

Impressions

Profile Visits

Website Clicks

Get Directions




Audience Summary

Insights Growth ®

Qverall

wicampgrounds

Activity Audience

387 followers

Gender (O

Top Locations ® Cities

Followers (O

-END OF SOCIAL MEDIA REPORT-




WACO Constant Contact Email Analytics

DJverall Statistics

122,494 Sends 34,729 Opens
68% 1% 70%
32%
27%
22%
10%
o
pen Raie Unogered Rata Olick Rate Bounce Rate Cesktop Tatler Kiaile Cesktna

Your open rate; 32% Your click rate:
vs. previous 252 days +8% = vs. previgus 252 days
vs. industry average +21% - vs. industry average

January 1, 2020 to Current (as of 9/9/2020)

7,625 Clicks
29%
2%
Tab'et Mobie
22%
+5%

+156% -«



Breakdown of Statistics

® 204 total emails sent from Jan 1 - Sept 9, 2020
o Average of 25/month in 8 months

e Open/Click rates both increased and above industry averages
when compared to same timeframe in 2019
o Open +8% and +21% above industry standard
o Click +5% and +15% above industry standard

e Desktop and Mobile continue to be most used device to view
emails



op 15 Performing Emails from January 1 - September 9, 2020
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