f\
j’..fL’
O
-y
";\_‘ : 'P!fk" “ 1
o TS, ,.;- r: ')

#
.

E i Your Soﬁi*ée‘fb‘i{}-‘ﬁflndinff} ! é"u‘r Gefaway Plae

-.-,_'.-",1::“-._._“. e

= -» Enjoymgaj.élsure & Entertamment —
Lifestyle in Your Seasonal ‘Getaway’

* Savor the Experience — Before You
Buy — at Campgrounds & Resorts
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RV Manufacturers & RVIA Members
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IS that thing?

It looks like a small camping cabin! It looks like a tiny beach cot-
tage! It looks like a hunting/fishing/hiking lodge!...but why is it
on wheels?

This confusion is actually understandable because, in fact, it is
all of these things.

It's a Park Model RV!

Park Model RVs are among the most luxurious and spacious
camping/ recreational /seasonal RV products available. Despite
their creative outward appearance, they are indeed a type of RV that meets the essential
RV purpose of providing temporary recreational living accommodations. Although they
are less easily mobile than a travel trailer or fifth-wheel RV, Park Model RVs provide
amenities such as full-size appliances, bathrooms and bedrooms — all designed and built
for a campground or seasonal setting.

Typically, Americans embrace the RV lifestyle because they want to roam the country
and explore its wonders...with all the comforts of home at their fingertips: Their own
place, their own bed, their own environment, on the go.

But very often, after roaming for a while, RVers find their own favorite getaway place:
a destination or lakeshore or RV campground community that they fall in love with and
want to keep coming back to. That's where Park Model RVs shine. For people who have
found their special RV getaway place, Park Model RVs allow those RVers to put down
some roots, spread out a little and surround themselves with comfort — while still having
all of the fun that the RV camping lifestyle has to offer.

And the beauty of these vacation/seasonal RVs is that they are affordable. These mov-
able resort units designed exclusively for part-time recreational use sleep up to 10 and
typically cost anywhere from $25,000 to $80,000.

Although the ways in which Park Model RVs can be utilized is virtually limitless, most
Park Model RV owners locate their units in an RV campground within several hours
drive from their primary residences and use it as a weekend getaway and vacation place.

Others RVers have discovered that Park Model RVs make an excellent seasonal / tem-
porary getaway place so they can comfortably reside in a warm Sunbelt location for a
few months to escape the cold gray weather of the northern winters, Conversely, southern
families often place Park Model RVs in a cooler climate locale to escape the summer heat
and humidity back home.

In addition to giving experienced RVers the ability to buy an affordable getaway place,
Park Model RVs are playing an increasingly important role in introducing families to the
RV lifestyle in the first place. Many RV campgrounds now offer Park Model RV rentals
on a daily, weekly or monthly basis. This provides Americans who don’t have anRY, a
tow vehicle or even a tent with the ability to spend some quality time in a campground.
And as we all know, anyone who spends time in an RV campground is bound to fall in
love with the RV lifestyle!

Solencourage you to learn more about park model RVs and think about whether and
when a Park Model RV might fit your RVing lifestyle.

Because everyone deserves to have their very own getaway place!

Matt Wald
Park Model RV Executive Director
Recreation Vehicle Indnstry Association
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Park Model RVs allow you seaside access for a fraction
of the cost of a traditionally built condo or home.

——\

recently purchased a park model
at Mill Creek Ranch Resort in
Canton, roughly an hour from the
Dallas area.

“We couldn’t afford ‘the cabin
on Golden Pond’” — but this was
a very affordable alternative,”
Aungst said, adding that he and
his wife were able to work with

the builder of their Park Model
& RV to customize the unit to suit
| their tastes.
| “We had it all done with pine
& and made it to look like a cabin in
= the woods,” he said.
{ And while the Aungsts
haven't retired yet, they like
knowing they already have a va-
| cation cabin for the future. Mill
Creek Ranch Resort even rents it

scavenging household i
— all for a weekend retreat. Everything’s
already there and waiting for you. You don’t
even need to pack a suitcase.

“The destination camping trend as a whole
is very real,” reported one sales manager for a
northern Indiana park model
builder. “It’s a solid part of the in-
dustry — and it continues to grow.” §

And, it’s growing in all directions
as more outdoor enthusiasts begin &
to appreciate the lifestyle. “We do a ¥
lot of business with a lot of different
applications,” said another manu-
facturer’s representative. “Our cus-
tomers include campgrounds that [=
use our units as rental units, resorts £}
that sell to prospective clients — |
even folks who set up time-shares {2
with them.” _'

Obviously, a big part of their
appeal is price — but Park Model RVs also are
popular due to the wide range of styles avail-
able from the various manufacturers. Some
look like cabins, while others look like minia-
ture Craftsman-style homes. Others resemble
beach cottages. They come with a variety of
amenities, including bay windows and lofts,
skylights, French doors and porches.
Dave Aungst, 61, of Grapevine, Texas,

out for them while they are not

tems from the kitchen  using it so that they can recoup some money

on their investment.

Tracy Lucas, 49, uses her park model at Mill
Creek Ranch Resort as an affordable vacation
retreat from the stress of her marketing job in
the Dallas area. She also likes the fact that she

= [ e

* Top-otfie-line Park Model RVs affer luxury fliving quarters

can take her dog with her to the resort on
weekend getaways.

“I had never heard of a park model be-
fore,” she said, but she likes the affordability
as well as the fact that her park model is in a
self-contained community with its own lakes
and trails.

“For a single person, it’s very safe here,” she
said. “I'm a very outdoors-oriented person.




>>Dutch Park Homes
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Larry Weaver doesn’t want you to take his
waord for it that the amount of storage, the qual-
ity and the fit-and-finish of Dutch Park Homes’
lines are the best out there.

Instead, he suggests people look around :

and compare the details.

“The amount of storage in our units, there’s
no possible way to have moare storage than
us. Every place that's possible, we have it
there,” said Weaver, the sales manager of the
- company

§ which has
been
around
&4 since the

late 1990s.
1| “Our qual-
ity, our fit-
and-finish, |
will put up
against
8 st 5 STREPREST everybody,”
he said. “I've ‘only’ been in this business for 34
years, but we have a trimmer that'’s the best
I've ever seen. Ever. He personally is in
charge of every unit,” Weaver said.

“I'm not going to knock anybody else’s prod-
uct. I'm just going to show you what | have.”

Shelves above windows, valances with
hook-and-loop attachments, and Dutch Park’s
willingness to customize are all halimarks of
the Goshen, Ind.-based company, which is
especially big along the East Coast and in the
upper Midwest. “It’s the little things we try to
bring out,” Weaver said.

Women especially like the customization
options, Weaver said. “if a lady wants some-
thing within reason changed to make it fit her
lifestyle or her liking, we will change it for her,”
he said.

“We make small spaces feel bigger,” said
Dan George, CEO and founder of ESCAPE.
“It's all about the design.”

While the company officially launched in
2013, ESCAPE is actually the culmination of 20
years of resort and design experience. “We
build ESCAPE from the campground/resort
owner perspective,” explained George. who
also owns Canoe Bay Resort in Chetek, Wis.

“ESCAPE is built to last. Clients from all
over the country come to see the original and
once they see it
— they buy it,”
said George.

owners deserve
to have a new | ¢
park model option | &
built to last, too.” -

Quality is what |_#
George said differ- | _ !
entiates ESCAPE. —
“We’re using the same master carpenters,
master plumbers, master electricians who have
worked with us for 20 years,” George said.
“There’s a lot to be said for decades of experi-
ence. Everyone on our team will accept nothing
less than excellence.”

ESCAPE quickly established itseff as a dar-
ling of the "tiny house” movement, and there's
a good reason for that, according to George.
“The building feels lixe a house. There's nothing
riniaturized about it. People don't believe it's
an RV. lliterally have to show them the wheels.

“You can have a king bed, steam shower,
full-sized appliances just like you would at
home,"” George said. “l love small spaces used
efficiently. Then we add the beautiful architec-
tural details like the overhangs. Everything
about ESCAPE is different and beautiful.”

DUTCH PARK HOMES IMC.

2249 Lincotnway E., Goshen. IN 46526
(574) 533-8080

Email: dph@dutchpark.com

Web: weaniv.dutchpark.com

Email: info@escapehomes.us
Web: wanv.escapehcmes.us

ESCAPE PARK MODELS 1
P.0. Box 28, Chetel, W 54728 ,-
{844) 696-3722 ]
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front and rear porches and decks to take max-
imum advantage of the outdoor lifestyle. Nor
does a loft — part of the design feature with
many models — count against the unit's 400-
square-foot limit so long as the distance be-
tween the floor of the loft and the ceiling at its
highest point is less than 60 inches. So, it's
easy to see how you can order a Park Model
RV that's custom-
tailored to your fam- §
ily’s needs both now |1
and in the future. |
Two  different [
types of Park Model |3
RVs are offered. One |
type is less than 8 §
feet, 6 inches in
width and is de-
signed for frequent
travel on the high- | = *
ways, while the g
other — and more
popular — type is |
much wider (usu- 4
ally 12 feet in width, &8
although some man- §

[ 2 e
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7 {% up mode, yo can fsriir increase theis asabikly by addioy porches and decks,

rooms to increase the living area.

As the manufacturers profiled among these
pages demonstrate, the number of different
models, floorplans and exterior and interior
designs available are nearly limitless. Some
offer gabled windows with siding choices
ranging from cedar and aluminum to vinyl,
Masonite or — if you're looking for the

ufacturers offer 13-
and 14-foot-wide models), and must be trans-
ported with special movement permit. The
main difference between the two is that the
narrower 8-foot, 6-inch unit typically is ex-
pandable when it reaches its destination;
much like a typical RY, it utilizes slide-out

ultimate cabin-in-the-woods look, split logs.
Moreover, conternporary exteriors embrace
everything from the look of an upscale “mini-
chalet” to cutting-edge design.

Inside, the choices are just as endless. Suf-
fice to say, if you could have it instailed or



>> Fairmont Park Models

: " |
Unlske most other Park Model RV builders |

— who may have gravitated to the park model

industry after initially building recreational vehi- |

cles or even gazebos — Fairmont Homes is,
first and foremost, a home builder. And that’s
an advantage you don’t want to overlook when

looking for a Park Model RV you may be enjoy- ]

ing for 20 years or more.

“We don't just build park models — our main
business is housing,” said John Soard, general
manager of
Fairmont Park
Model RV Divi-
= | sion of Fair-
| mont Homes
Inc. “And we
use our 40-
& plus years of
housing expe-

rience when we build a park model. Most of our | [15
competition talks about building residential style’ | 1l

— but Fairmont is the only company that uses

the same equipment and build quality in our park :

models that we use in our residential housing.”

That means employing such solid construc- |
{ model lines. Both lines comes standard with

tion features as 2 x 6 floors with B-19 insulation,

2 x4 walis with R-13 insulation, weather wrap, |
1/2-inch vinyl covered drywall and OSB plating °
! tongue-and-groove floor decking, OSB sheath-

on exterior walls.

Fairmont offers two lines: its Harmony Park i

series and higher-end Country Manor series,
with loft models comprising about 95% of ali
orders. In fact, using proprietary technology,
Fairmont builds one of the tallest lofts available

|
i
|
i
|
F
|
I
i
i

|
l

i
i

in its Superloft series, ofering nearly 59 inches '
of headroom. Another unigue feature exclusive ;

to Fairmont is its movable island. “Unlike a
solidly mounted Kitchen island, it allows a cus-
tomer to place the island just as they would
their kitchen table,” Soard added.

>> Forest River Park Models

Founded in 1996, Forest River, Inc. has
grown to become one of the largest recreational
vehicle manufacturers in the United States.

"As a division of Forest River, Inc., a wholly
owned subsidiary of Berkshire Hathaway,
Forest River Park Models offers the financial
stability afforded to their customers that no
other recreational products company in the
industry can. Combining superior construc-
tion, quality components and rich comfortable
furnishings have made our products the best
in the industry," the company states.

Forest River Park Mode! Division builds
products under the “Quailridge” and “Summit”

high-end amenities and features such as resi-
dential appliances, thermopane windows,

ing, house wrap, 30-year architectural shingles,
and life-time viny! siding.

Forest River also manufactures its America’s
Cabins fine, which also encompasses its rental
units. They are designed with ‘cabin-like’ ameni-
ties and features, including log exteriors, metal
roofs and cedar or pine tongue-groove paneling.

In addition to being one of the largest Park
Model RV manufacturers in the U.S., Forest
River Park Models is one of only two approved
U.S. suppliers to KOAfor their Deluxe Cabins.

FAIRMONT PARK MODELS.

502 8. Dakland Ave., Mappanee, IN 48550
(800) T77-8787 &xt. 3735

Email jsoard@lairmonthomes.com

Web: wwwviairmontpartrailers.com

FOREST RIVER PARK MODEL THVISION
28336 Phillips St., Elkhart, IN 48514

(574) 264-7163

Email: gduncan@forastriverine.com

Welb: =annw forestriverine.com/ParsMcde's
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added to a luxury apartment, you can order
it for your Park Model RV. A gourmet kitchen
with island, hardwood cabinets, pull-away
faucet, custom backsplashes and more? No

And speaking of site locations, while it’s
possible to obtain permits to put a park
model on private property, most people have
their park model placed on a leased site in a

hlost Pari Model RVs are inteationally

bt wnn s A ... ,

problem. Leather recliners, flat-screen TV and
electric fireplace in the living room? Check.
Some manufacturers use a combination of
products, appliances and accessories de-
signed for the recreational vehicle market,
while others elect to use only products devel-
oped and used for traditional housing. In fact,
depending upon the manufacturer, you can
choese pretty much everything that goes into
your Park Model RV, from the floor and wall
coverings to the siding — and everything
between.

Park Model RVs are built to stringent ANSI
contruction standards. Depending upon the
manufacturer, build quality can include 2x 6
tloors, 2 x 4 walls, vinyl-covered drywall,
commendable R-ratings for insulation,
Thermo-Pane windows and more. Suffice to
say, a contemporary Park Model RV is built
for the long haul.

Obviously, your choice of model and floor-
plan and how it’s equipped will play into the
cost— but where else can you purchase a sea-
sonal cottage that fits your lifestyle at water’s
edge for, on average, prices that range from
$25,000 to abowrt $80,000?

B i R
- RN

campground or RV
resort in a popular
« 444 vacation destina-

i tion. Placing park
#1 models in RV
i8 parks or resorts is a
cost-effective strat-
egy because it en-
ables consumers to
have a vacation
home in pricey va-
cation destinations
for a fraction of
what they would
pay for a site-built
home or condo in

| the same area.

g Some parks sell

.ned with nler;w loiwindlaws to “bri}iq tn; auzc;o.ulrs_ ‘ii"l their campmtes,
e | though most parks

lease their sites at
rates on an annual basis, with price depend-
ing upon the desirability of the location.
Another point well worth considering is
that, because park models are technically clas-
sified as recreational vehicles, they are

exempt from real estate taxes in most jurisdic-
tions — which also makes them more afford-
able than site-built homes or condos. But even
classified as RVs, they nonetheless afford
owners the typical tax breaks enjoyed when
buying a second home.

Edson Robertson knows a thing or two
about Park Model RVs, both in his role as an



>>Fork Creek Cabins
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in Christiana, Pennsylvania, in the heart of
Amish country. So it’s no surprise that the fam-

ity-owned and operated business offers years

of expertise and pride of craftsmanship along
every step of the way in the manufacturing

process. “Fork Creek park models evolved
from building do-it-yourself cabins, bunk .

houses and custom pre-built structures, grad-
ually developing into park models by customer
. ) request,” said

Aligyer.

number
S = one- or two-
bedroom floorplans, with plenty of opportunity
for the buyer’s input on the final layout. This,
coupled with a high standard for construction
techniques, has led to the company’s success
over the past few years. Things like “Custom-
built production methods with solid wood inte-
riors,” said Allgyer. “And also things like
ventilating and insulating procedures that
ensure comfortable and long-lasting, year-
round use.”
Today, Fork Creek strives to raise awareness
of park models as a vacation option through

e = et

s

various industry partnerships. “Fork Creek is !
expecting to pariner or merge its resources with
another builder to better take advantage of the .

rapidly growing park mode! market,” said All-
gyer.*(We'd really like) to have the resources of
RVIAto promote the many benefits and advan-
tages of park models to campground and resort

owners as well as consumers, in order to |
ensure a steady increasing demand for this |

quick and easy getaway.”

Custom-builder Fork Creek Cabins is based |,

owner Dan

Fork Creek

of !

>> Kropf Industries

Founded by Solomon Kropf in 1946, Kropf
Industries Inc. cuts its teeth on the ciaim that
it is the oldest park-model company in the
United States.

Salomon Kropf built his first trailer in his
garage and eventually his sons, Bob and
Ve Kropf, joined the business in later years
+ and began producing manufactured homes.
' In the late 1970s, Kropf began building park
. models along with manufactured homes —
but the com-
~ .l pany began to

il concentrate
solely on park
| models a
4 decade later.
“#4 Don Kropf and

{ Curt Yoder pur-

| Industries from
i the brothers in
= 1998.
“Kropf Industries has built its reputation on
quality and service,” said Curt Yoder. “Kropf
has always been a leader in new trends,
floorplans and innovation, and is a true
customer builder, not a cookie-cutter builder.
Every park model is individually custom
made.”

Kropf Industries is a seff-sufficient manufac-
turer of a large portion of components that go
into each unit, and works very closely with its
dealers and maintains what it refers to as a true

. partnership with each dealer — a partnership

that allows Kropf to stay on top of current
~ trends, while enabling the manufactursr o look
toward the future. “Kropf Industries will continue
to lead the park-mode! industry and expand the
destination camper concept throughout the
U.S. and Canada,” said Yoder.

FORK CREEK CABINS

52 Miil 81, Christiana, PA 17509
(717} 260-5101

Emall: info@lorkereek.com
Weh: v forkeresk.com

. | KRCPF INDUSTRIES INC.

| 158847 SR 15, Goshen, IN 46528
' [{574) 533-2171

. | Email: info@kropfind.com

. | Web: wainikropfind.con
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Laff floorplans are extremely popefar among owners
of Park Model RVs, and espacially with their kids:

Y T B e

1 popular vacation
| spots, either near
the shore or near
the  mountains,
said Robertson, of
Driftwood RV Cen-
ter in Clermeont,
N.J.

“Our average real
estate, the cheapest
home is about a
million  dollars.
Here, for $80,000,
they can get a place
at the shore.”

But even people
who have the
money for a beach
| home like Park
| Model RVs because

of the community
and the lifestyle,
Robertson said. “I
had a guy come in
here the other day
_ {who had a park
“4| model in the camp-
{ ground. He had a
& $1.5 million yacht.
People like that
camping  experi-
ence,” he said,
g thanks to “so many
{ different flavors of
campgrounds.”
Instead of a travel
trailer or a fifth-

RV dealer and in his involvement in develop-
ing three campgrounds in New Jersey.

One thing that's attractive about Park
Model RVs, he said, is “It's a summer home.
It gives them the capacity of two bedrcoms,
the living room, the loft.

“It gives them a way to save fuel.” Instead
of hauling an RV to a campground a few
times a year, people can leave park models at
campgrounds for the full season. “Compared
to using a travel trailer three to five weeks a
year, they can use these every weekend.”

They make for an affordable getaway in

wheel RV, which
need loaded, hauled, and then cleaned up
after a weekend getaway, “you leave Friday
afternoon, you beat the traffic, you get there,
you click on the AC, grab a beer and relax.
It's your private getaway place,” Robertson
said. “You don’t have to check out. It's a good
lifestyle.”

It's also one that tends to be pretty stable,
with Park Model RVs generally holding their
value well, Robertson said. “The average per-
son who buys a park model is in the camp-
ground for 13 to 15 years. If you buy a park
tnodel, you're usually there a long time.”



> > North Park Cabins & Park Models

There s a lot to be said for any product built
in a quasi-assembly line environment, which
tends to reduce costs — but when you’re mak-

ing a purchase that you will live with for 10 or
20 years or more, there’s nothing like cus- -

tomizing it to fit your lifestyle.

That, in a nutshell, is what North Park Cab-
ins and Park Model RVs provides.

“We originally started out in 2006 by building
park sheds, gazebos and that sort of thing,”
said Steve Humblet, presndent “Today,
though, park g — ;
models are [
the largest §
part of the |
business. Our
claim to fame

two of the MEENSSS RTTE N
same models. Every smgle unit is desngned
specifically for that customer. We sit down with
them, sketch cut a plan or start with an existing
plan, then change it to their liking. They are
involved as far as what type of floor covering,
wall covering, roofing, siding — absolutely
everything from the bottom to the top is dic-
tated by the customer.”

And, as Steve noted, the company also uti-
lizes mostly products from the housing indus-
try in order to create a true residential
atmosphere.

i
i

|

>> Petite Cottages

Petite Cottages is focused on desugmng
and building quality, energy-efficient park
model RVs with low operational costs. The
company focuses on serving the East Ten-
nessee market for the individual buyer or
campgrounds — and its wide range of build-

. Ing experience over several decades allows

. itto serve the park model RV market with cre-

Among North Park’s most popular models |

is the Bakken Foreman, a two-bedroom sin-

gle-level ranch model, and the Grand View.

“That's our favorite loft model,” Steve said. “It
has a stainway in the center and stilt affords a
lot of loft space.”

| ative ideas and unique solutions. This expe-

rience includes: residential and commercial
buildings, ZEB (Zero Energy Buildings), off-
grid homes, and factory built barns and, of
course, Park Model RVs.

While Petite Cottages can provide custom
designs on an individual basis, the com-
pany’s standard models are built to a 12-foot-
width and can be ordered in lengths of 20-,
24- or 32 feet. Regardiess of the size of the
unit, they give a great deal of thought to how
space will be used — and pack a lot of func-
tion into each design. As such, Petite Cot-
tages fill a niche for a wide array of uses, from
vacation homnes to hunting lodges and many
other recreational endeavors. The Ten-
nessee company also can deliver your new
Park Model RV to your selected site and
optionally assist in setup.

NORTH PARK CABINS & PARK MODEL RVS
10355 Hwy. 70 West, Minocqua, Wi 54548
(715) 356-3353

Ernall: northparkhomes @grnail.comn

Web: waniv.norihparkhomesandcabins.com

PETITE COTTAGESAOUNTAIN BARM BUILDERS l“LCE

8540 S. York Hwy., Clarkranga, TN 38553
(931) 863-8030

Email: mbb1@mountainbarmbuilders.com
Web: waremountainbarnbuilders.com
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Want to “Test Drive” a Park Model RV

Before B

L

[ Renting a'cabin af campgrounds such as a KOA franchisa aol

«., only allows peopte who don’l own a typicat RV loenjoy Camip-
/5 ing, bt they provide potentidl Park Mode! RV owners wilh an
| inkiing of how mach ajogment these units can prauide=.
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If you're like most folks, when you think of a
campground or RV park you immediately pic-
ture row uporn row of travel trailers, fifth-wheels
and motorhomes.

That's to be expected. Owners of such tempo-
rary — and highly roadworthy — living quar-
ters have, for the most part, been the primary
focus for RV parks. Even those campgrounds
with the foresight a generation ago to offer a few
rustic cabins weren'table to provide much in the
way of kitchen or bathroom facilities with the
admittedly rough units of the era.

1t's a different story today.

From the oak and pine covered foothills of
California’s Sierra Nevada Mountains to the
kayak friendly lakes of Maine, America’s
privately owned-and-operated campgrounds

uying? Try A Night'’s Rental

now offer a new kind of rental accommodation
— a Park Model RV.

Unlike the minimally furnished, bare bones
cabins that our parents and grandparents slept
in, park models resemble modern, compact
homes, complete with full-size kitchens, bath-
rooms and queen-size beds.

These 400-square foot units are oftentimes de-
signed to resemble mountain cabins or coastal
or lakefront cottages, depending on the needs of
the campground, RV park or resort. They're also
packed with modern residential amenities,
including flat-screen TVs, microwave ovens, bay
windows, lofts and skylights.

Designed for people who enjoy the outdoors,
Park Model RVs also tend to come equipped
with sliding glass deors and big porches with



While Platinum Cottages may be a relatively
new name in park model RVs, the company
boasts personnel with hundreds of years of
combined experience in building high-quality
accommodations.

“We're building them like a litle house,” said
De-Ann Ames, vice president of sales and mar-
keting for the Malakoff, Texas-based company.
“Our motto here is ‘Bringing Quality Back.’
When Platinum Cottages formed in 2013, we
saw a greatneed %

for a better-qual-
ity park model in
the industry,” she
added. “We have
brought together
the best man-
agement, sales §
team, crafismen
and customer
support team in
the industry.” :

The company focuses on craftsmanship,
quality, energy efficiency and functionality — but
most of all, De-Ann noted, they focus on the
reputation they’re building.

Piatinum Cottages provides park models to
RV resorts, campgrounds, developers and
providers of workforce housing. Plus, the com-
pany aiso has a retail sales center at the factory.

“We will snip throughout the United States,” De-

Ann said.

“We've taken all of the cornments and sug-

gestions that we have received in the previous
years from our custorners and implemented

them into our new layouts. We think the flow

of our designs are superior to anything we've
ever done before,” De-Ann explained, adding
that they truly make park models for the dis-

A"

Based in Pennsylvania, Rocky Mountain

t Structures LLC is quickly making a name for
itself across the country.

i When Rocky Mountain opened in 2004, its
primary focus was to offer high-quality Amish-
built structures utilizing the latest advance-
ments in building materials and construction

| knowledge.

| In the beginning, the business focused on
playhouses, but as sales grew, Rocky Moun-

ﬁt’_ e g tain - began

§ adding other
products to its
line, including
B8 storage sheds,
2N garages, pole
: = buildings, mod-
ular garages, dog barns, horse bams, chicken
coops and Florida rooms.
More recently, Rocky Mountain has added
cabins and park models to the production line.
The cabins and park models are available
in a wide range of sizes, floorplans and exte-
rior and interior options. Rocky Mountain per-
forms all electrical and plumbing installation
in-house, and offers metal and shingle roof
options. Known for tongue-and-groove knotty
pine interior walls, the cabins, which are avail-
able with vinyl and log siding, have proven
i popular with campgrounds.
While busy adding more product fines,
I Rocky Mountain also was adding to its pro-
+ duction facility. The company started with a
i 5,000-square-foot building in 2004, then buiit
i three more additions since — to what is now

' a 14,500-square-foot facility.

i Rocky Mountain, which offers a 10-year
| warranty, can deliver its structures fully assem-
bled and place on site. Or, if access is fimited,
they can build it on site.

PLATINUM COTTAGES LLC

9770 W. Hwy. 31, Malakofl, TX 75148
(903) 675-2525

Email: dames @platinurnparkhomes.corn
YWeb: whnw.platinurparidiomes.com

ROCKY MOUNTAIN RVS LLC
Rt. 435, RR 1 1458-B, Gouldsboro, PA 18424
| (717) 723-0194
| Email: info@rockyminsheds.com
Web: wanw.rockyminsheds.coryinclen-RMBV. mim
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comfortable lounging chairs and barbecue grills.
And if you're wondering where to build a
campfire to roast some s'mores and tell stories
for that old fashioned camping experience, don’t
wotry: Park Model RVs are usually set up next
to fire rings and picnic tables. Many also have
lakefront views, if they’re not nestled on the
edge of a forest or in another scenic location.

Campground operators have found that park
models are the perfect enticement for new gen-
eration of consumers that has much higher
expectations than the campers of years past.

“We have a generation that isn’t as rough-and-
ready,” said Mike Atkinson, a senior business
development consultant for Billings, Mont.-
based Kampgrounds of America, Inc. (KOA).
“They want to go camping and not get their feet
dirty. Their expectations are a lot higher.”

Indeed, many campground operators have
found that most of today’s consumers don’t like
to rough it like their parents or grandparents
did. But they are more than willing to give
camping a try if they can do it in a fully
furnished Park Model RV.

In fact, KOA has found such strong demand
for park model rental accommeodations that it
has added nearly 500 of thern to its nationwide
network of carnpgrounds during the past three
years, including more than 200 this year, Atkin-
son said. “Park models are bringing people into
carnpgrounds who raight not otherwise camp,”
he said.

Park Model RVs are also appealing to people

who do not have camping equipment or may
not otherwise feel indlined to camp, such as sin-
gle moms with children.

“These rental camping cabins make it easy for
someone who doesn’t own their own camping
gear,” said Miracle Martello, a single mother
from San Diego, who took her daughter on a
weekend camping trip at the Ventura Ranch

e — =y KOA in Santa Paula, Calif.
Martello said they shared a
Park Model RV with one of

her girlfriends and her two
B daughters. “Even if you

g had never camped a day in
{ your life, you'd be fine in
one of these wunits,” she
said.

Martello said she and
her friend simply stopped
by a grocery store to pick
2 % | up some food before check-

» g ing into the campground.

-' | They were able to cook all

y ‘ L NSl of their own food in the

1RV :; park model kitchen and

— . even roast hot dogs over a

campfire. “We're already talking about cur next
cabin vacation,” she said.

Park Model RVs are generating high marks
from consumers in guest satisfaction surveys,
Atkinson said, adding that KOA's rental unit oc-
cupancies were up close to 13.5 percent this year
by early July.

Milford, Ohio-based Leisure Systems, Inc.,
which franchises Jellystone Park Camp-Resorts,
is seeing similar growth in demand for park
model rental accommodations.

“Our most popular accommodations are the
full-service rental units with bathrooms and
showers. Our parks keep adding more and
more each year,” said Dean Crawford, LSI's ex-
ecutive vice president.

Rental units are also becoming an important
part of LSI's revenue stream. In 2013, park mod-
els and other rental accommodations accounted
for 29% of LSI's revenue, while taking up
only 127% of the total number of campsites in the
Jellystone Park system.

Several Jellystone Parks have significant nurmn-
bers of Park Model RVs, including the park in
Warrens, Wis., which has 66 of them, and the

——




>>Skyline RV
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Celebrating its 63rd anniversary in 2014,
Skyline has enjoyed prolonged success in both
the RV and Park Model market. The Elkhart,
Indiana-based company actually entered the
park-model arena in 1980, and has truly hit its
stride over the past several years. “In about
2008 we decided to give Shore Park its own

|

|
i
!
i
|

website, and Shore Park Homes is our brand !

name,” said Terry Decio, senior vice president

of sales and marketing at Skyline. “We build !

(park models) in a housing plant, so they’re not
built like an RV; they’re built like a house. A
lot of the O Ty e T
materials | :
we use are
the same |2
as we put [EES=ES
in our own FHRES.
houses. [i%
Drywali,
cabinetry, e
the counter
tops, all : -
are hous- ' :
ing components versus being RV components,’
said Decio.

But there’s more to it than the construction;
Skyline believes companies need to get to
know their target audiences and work to fit their
needs. “We have really focused in on the baby
boomers and people who want to recreate in

weekend cabins and use park models as a |

cabin,” said Decio.

Moving forward, Skyline is looking up north -

for expansion. “Besides U.S. park models, we'll
be introducing Canadian Park Models at the
Elkhart Open House and the National RV Trade
Show in Louisville this year,” said Decio. “We
see a great opportunily in Canada as well as
the U.S."

_engineering and §,

1 more customizing |
s | than our competi-

When you step into a park model
Woodland Park Inc., you aren't likely to think
“RV.” You're more likely to think, “home.”

For 31 years, the Indiana-based company
has been building park model RVs exclusively,
and they take craftsmanship seriously.

“We've always had a residential eye appeal
and fit-and-finish,” said Daryle Lambright,
North American sales manager. “Since 2011
that's become a very concerted effort for us to
take that to the next :
level and really cre- | ~
ate a differentiation }
in our product in
everything we do,”
he said.

“Our talented

production team |
allows us to do

tion. We also have one of the largest floorplan
selections in the industry,” he said.

“It's a conscious approach to how we
decorate the units, how they are appointed,
the furniture we use. When the customer
comes in it feels like home,” Lambright
explained.

“The feedback we've gotten at shows is that
people love that. They say, ‘Wow, this is actu-
ally nicer than my home.’ it assures us that
we’re on the right track,” he said.

“To help this, we have established some
exclusive vendor partnership ‘firsts’ for the
park model industry. Our wood furniture is all
built by a local Amish manutacturer. We're also
excited 1o offer the first true partnership with all
Bose horne theater systems and Sony LED
Wi-FiTVs.”

SHORE PARK HOMES BY SKYLINE COTTAGES LLG
2520 By-Pass Rd.,, Elkhar, IN 48515

{800) 755-6521

Emall: jmfisher@skylimer.corn

Meb: wrniskylinepm.cors

111 Crystal Heights B, Widdlebary, 1N 48540
{800} 593-4958
Email: daryle @ woodiand-park.com

WOODLAND PARK iAIC. I

el warrnwocdiand-gark.com |
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Jellystone Park in Canyon Lake, Texas, which
has 38 units. The Jellystone Park in Pittsfield, Iil.
installed eight Park Model RV this year.

And because manufacturers can produce park
models with a variety of architectural styles, ma-
terials and price points, pri-
vate park operators that are
willing to invest in higher-
quality Park Model RVs are
finding that they can not
only set new standards for
luxurious, amenity-filled
“glamping” experiences,
but compete head to head
with some of the nation’s
finest vacation resorts.

“We ate really providing
a hotel room, and a very
high-end one, at that,” said
Andy Cates, managing
partner of Memphis-based
RVC Outdoor Destinations,
which oversees a network
of 10 private parks in eight states that the com-
pany has developed into Marriott- or Hilton-
level resorts.

“Park Model RVs provide a more unique ex-
perience than you can have in any other type of
lodging,” he said. “These units are great for peo-
ple who don’t have an RV or don't want to
rough it and want to get into some beautiful
environments.”

Even government-run campgrounds are start-
ing to invest in park model accommodations
now, such as the Vineyards Campground &
Cabins in Grapevine, Texas, which has
purchased 15 Park Model RVs, the two newest
of which overlook a feeder creek to Grapevine
Lake and are positioned for excellent sunset
viewing.

The new cabins include a one-bedroom unit
with a loft and a two-bedroom unit, also with a
loft. Both Park Model RVs are joined with a com-
mon entertainment deck thatis 10 feet wide and
70 feet long. One of the cabins is also accessible
by people with disabilities.

“The people that use the cabins are families
that maybe can’t afford an RV or don't like the
thought of sleeping on the ground, “ said Joe
Moore, general manager of The Vineyards,
adding, “These cabins offer a good segue into

the camping world that allows them to experi-
ence the very same outdoor environment that
somebody in a motorhome or popup trailer or
fifth-wheel is experiencing just a few feet away.
We also try to enhance their cabin stay with

1 YCUT Gwn psoperty,
mpgraunds and resorts.

quality views and with porches and with ameni-
ties similar to home so that the transition is as
smooth as possible from home to the camp-
ground.”

Another government-run campground, San-
tee Lakes Recreation Preserve in Santee, Calif.,
features seven lakefront Park Model RVs as well
as three floating park models, which are oper-
ated in conjunction with the park’s
312-site campground.

State and national parks are also starting to
invest in Park Model RVs, with Samuel P. Taylor
State Park and Lassen Volcanic National Park in
California being among the latest examples.

Privately owned campgrounds, RV parks and
resorts like park model rentals because they
appeal to a broad range of people, from working
professionals to families with kids to empty
nesters and seniors.

So while family chains like KOA and Jelly-
stone Parks use Park Model RVs to appeal to
families, others, like Scottsdale, Ariz.-based
Carefree RV Resorts and Chicago-based Equity
LifeStyle Properties, use them to appeal to
empty nesters and retirees who want to spend
the winter in their RV resorts across the Sunbelt.

Independently owned and operated camp-
grounds, RV parks and resorts are also contin-



VIA Park Model RV Mntres

Canterbury RV/DNA Enterprises
P.O. Box 147, Goshen, IN 46327
(574) 534-0034

Email: sales@canterburyryv.com
Web: www.canterburyrv.com.

Cavco Industries Inc.

1001 N. Central Ave., 8th F1., Phoenix, AZ 85004
(800) 622-8260

Email: parkmodels@cavco.com

Web: www.parkmodels.com

Champion/Athens Park Homes

3401 W. Corsicana St,, Athens, TX 73751
(800) 738-0392

Email: dgrymonprez&championhomes.com
Web: www.athensparkhomes.com

Chariot Eagle

931 N.W. 37th Ave,, Ocala, FL 34475
(352) 629-7007

Email: bobholiday@charioteagle.com
Web: www.charioteagle.com

Clayton Homes/CMH Services Inc.
5000 Clayton Rd., Maryville, TN 37804
(800) 8220633

Email: bruce baldwin@clayton.net
Web: www.claytonhomes.com

Diamond Park Homes

2810 N. FM 17, Alba, TX 75410

(903) 765-1128

Email: info@diamondparkhomes.com
Web: www.diamondparkhomes.com

Dutch Park Homes Inc.

2249 Lincolnsvay E., Goshen, IN 46526
(574) 533-8090

Email: dph@dutchpark.com

Web: www.dutchpark.com

ESCAPE Park Models

P.O. Box 28, Chetek, WI 54728
(841) 696-3722

Email: info@escapehomes.us
Web: wwiv.escapehomes.us

Fairmont Park Models

502 S. Oakland Ave., Nappanee, IN 46550
(S0D) 777-8787 ext. 3735

Email: jsoard@fairmonthomes.com

Web: www.fairmontparktrailers.com

Forest River Park Model Division

23936 Phillips St., Elkhart, IN 46314

(5374 264-7163

Email: gduncan@forestriverinc.com

Web: wwiv.forestriverinc.com; Park Models

Fork Creek Cabins

52 Mill St., Christiana, PA 17509
(717) 260-5101

Email: info@forkereek.com
Web: www.forkcreek.com.

Kropf Industries Inc.

58647 SR 15, Goshen, [N 46528
(574) 533-2171

Email: info@kropfind.com
Web: www.kropfind.com

North Park Cabins & Park Model RVs
10355 Hwy. 70 West, Minocqua, W1 54348
{715) 356-3353

Email: northparkhomes@gmail.com

Web: www.northparkhomesandcabins.com

Petit Cottages/Mountain Barn Builders LLC
6540 S. York Hwy,, Clarkrange, TN 38533
(931) 863-8030

Email: mbbi@mountainbambuilders.com
Web: www.mountainbarmbuilders.com

Platinum Cottages LLC

9770 W. Hwy. 31, Malakoff, TX 75143
(903) 675-2525

Email: dames@platinumparkhomes.com
Web: www.platinumparkhomes.com

Rocky Mountain RVs LLC

RE. 435, RR 11456-B, Gouldsboro, PA 18424
(717) 7230191

Email: info@rockymtnsheds.com

Web: www.rockyminsheds.com/index-RMRV.html

Shore Park Homes by Skyline

2520 By-Pass Road, Elkhart, IN 46515
{800) 735-6521

Email: jmfisher@skylinervicom
Web: www.skylinepm.com

Woodland Park Inc.

111 Crystal Heights Blvd., Middlebury, TN 46540
{800) 999-4958

Email: daryle®@woodland-park.com

Web: www.woodland-park.com

Recreational Vehicle Industry Association (RVIA)
1896 Preston White Dr., Reston, VA 20191
(703) 620-6003

Email: mwald@rvia.org

Web: www.rvia.org




uing to invest in Park Model RVs as rental ac-
commodations to broaden their customer base
among both families and seniors.

Earlier this year, Hill Country Cottage and
RV Resort in New Braunfels, Texas, added 15
more Park Model RVs to accommodate rising
rental demand from families as well as “Winter
Texans.” The 270-site park now has more than |
80 rental units, the majority of which are park
models.

By late June of this year, Carefree RV Resorts
had already rented 80 percent of its Park Model '
RVs across the Sunbelt for the upcoming 2015
winter season, said Terry Harrell, president of
Zephyrhills, Fla.-based Carefree Resort Homes,
LLC.

“All indications right now are that there are
blue skies ahead,” Harrell said.

.

Where To Rent A Park Model

Campgrounds, RV parks and resorts
are popular locations where potential
Park Model RV owners can experience
firsthand the passion of this outdoor !
lifestyle. For more information about
Park Model RVs or to find out where
you can rent them, visit these websites:

www.GoCampingAmerica.com
www.GoRVing.com

www.RVIA.org/PMRYV

Look for the RVIA Seal!

very manufacturer
A\ of Park Model RVs

\ profiled in these
;;1) pages is a member

of the Recreation
)/ Vehicle Industry
 Association (RVIA),
@ a trade association
="representing RV and

i =

- Park Model RV builders throughout North
- America. With offices in both the Washing-

ton D.C. area and the RV-building epicenter
of Elkhart, Ind., RVIA strives to promote the
RV lifestyle, grow the market through
national advertising and enhance a favor-

i able business environment on behalf of all

its members.

Also on the RVIA agenda — and of critical
importance to you, as a consumer — is the
association’s focus on fostering continuous
impravement of RV products. That includes
maintaining an active Safety Standards Edu-
cation Program for member companies.

As a condition of their membership in
RVIA, all Park Model RV manufacturers
pledge to certify that their products comply
with ANSI A119.5, a code developed under
the auspices of the American National Stan-
dards Institute covering specific safety stan-
dards, and the National Electrical Gode
NFPA70.

To ensure their compliance with this
pledge, these companies also agree to initial
and ongoing unannounced monitoring
inspections by RVIA field inspectors. RVIA
employs a staff of fulltime professional stan-
dards inspectors within its Standards
Department. During these unannounced vis-
its, the inspectors perform comprehensive

| audits of the entire manufacturing process
. — from chassis to final finish — checking

representative units for compliance with the
safety-related requirements of the desig-

i nated standards. These inspections cover

such components as 120-volt and 12-volt
electrical equipment, fuel systems, fire and
lite safety requirements and plumbing sys-
tems.

Only Park Model RV manutacturers that
are members of RVIA may affix this seal to
their finished units. Look for it — it's your
assurance that the Park Model RV you are
looking at has been buill to standards
intended to protect you and your family and
help to create a filetime of memories!
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>> Champlon/Athens Park Homes

To say that Champlon/Athens Park Homes
has America “covered” with its Park Model RVs
is an understatement — the builder has seven
manufacturing plants across the country,
stretching from California, Arizona and Texas to
ldaho, Nebraska, Florida and New York. The
Idaho and New York plants also ship into West-
ern and Eastern Canada.

That gives the company a huge leg up on its
competition, bothin shlppmg times and delivery
costs . —

with u pper-
end units that
represent the
majority of |
Champion/
Athens Park’s
fineup of 12-, e

13- and 15-foot-wide Park Model RVs.

“We build more of an upscaie park model,”
said Dick Grymonprez, director of park model
sales for the Troy, Mich.-based builder. “All of our
plants use tape and textured interior walls with
high-pitched ceilings and offer fiber-cement
exterior siding — it's all geared towards creating
the uitimate residential look.” Likewise, the com-
pany creates a true rustic look for its cabin mod-
els, where cedar-stained fiber cement lapped
siding lends a rugged exderior appearance. The
interiors have a “country” feeling with the use of
pine or cedar ceilings, accents and trim.

Champion/Athens Park is a popular choice
for resort and campground operators, as well.
The company is the exclusive supplier to
upscale RVC Outdoor Destinations, and in his
home state Grymonprez estimates that it's part-
nered with nearly 50 member parks of the Texas
Association of Carnpground Owners.

>>Chariot Eagle

Chariot Eagle’s somewhat brief yet suc-
cessful history dates back to 1984, when
Bob Holliday realized the southern market of
the U.S. had only a single, small RV park
model builder. After just 12 months of oper-
ation, Ocala, Florida-based Chariot Eagle
debuted a new park model at the South
Bend show in 1985. Since then, “Chariot has
accumulated more than 600 (different) mod-
els and is continuing to add more,” said

Executive —
Sales|y
Represen-
tative Joe
Follman.

All told,
“Chariot
Eagle has §
produced -
more than ===
25,000 park models since its inception; we
ship nationwide and export worldwide,” said
Follman.

The builder believes much of its success
comes from its willingness to work closely
with its clientele. “We help the customer cre-
ate their own personal park model,” said
Follman. “Chariot has dedicated itself to cre-
ate, custom-design and maintain a high level
of quality and to provide outstanding serv-
ice.” But the cornerstone of Chariot Eagle
remains its ability to adapt. “Today’s Baby
Boomers are looking for more unique and
creative ideas,” Follman added. “With the
dernand of more custorizing from the con-
sumer and park owners (for rentals), we are
using higher-end products such as solid-
wood cabinets, solid-surface counter tops,
wood flooring and more.”

CHAMPION/ATHENS PARK HOMES

3401 \W. Corsicana St., Athens, TX 75753
(800) 738-0392

Email: dgrymonprez@championhomes.com
Web: wiww.athensparkhomes.com

931 MW 37th Ave., Qcala, FL 34475

Email: ocbholliday @ charioteagle com
Webt: wwav.charioteagle.com

CHARICT EAGLE INC. I

{352) 829-7007 ‘
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park model manufac-
turers, some of
whom are building
luxurious units that
. | appeal to the most
- | discerning tastes. Es-
sentially, if you can
put an appliance or
accessory in a lwaury
apartment, you can
put it in a Park
Model RV.
Even some family
5 campground chains
4 have locations that
1 .| will sell or lease sites
i3 | for privately owned
park models, includ-

“We wanted to create a park model
community that has not been done any-
where,” said Reza Paydar, CEO of SunLand
RV Resorts, noting that Silver Palms’ new
park model community is separate from the
RV section of the resort.

Silver Palms is actually selling sites specifi-
cally for park model use.

Designed to be energy and environmentally
efficient, the cottages at Silver Palms feature
metal roofs and deep covered porches as well
as Energy Star-certified appliances. The cot-
tages also have upscale amenities, including
quartz countertops and green friendly lami-
nate flooring.

Rising demand for park models is also
stimulating creativity and innovation among

ing Billings, Mont.-
based Kampgrounds
of America (KOA).

“Oftentimes our
4 snowbirds find more
| of a sense of commu-
| nity in these park
| model parks than
1 they had in the com-

.| munity they came
| from,” said Terry

o Shade, vice president
W of company-owned
| properties for KOA,
which allows con-
sumers to place pri-
vately owned park models at its
campgrounds in St. Petersburg, Okeechobee,
and Naples, Fla. and Stockton, Calif,

As one Elkhart, Ind.-based builder noted,
“My take on it is, Park Model RVs are still the
best bet for a quality getaway place for mid-
dle-income America. Maybe your wife and
kids move there for the summer and you
commute, or it’s a place you spend summer
weekends and holidays. This is a lifestyle
that, previously, only the rich have been able
to afford. How many people can afford a lux-
ury $350,000 condo? Compare that to how
many people can afford a $25,000 to $30,000
Park Model RV.

“They’re pretty awesome — and middle

America can afford them.”
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Ever since Jim Clayton opened Clayton
Homes’ doors back in 1967, the company
has concentrated on building affordable man-
ufactured and modular homes, apartments,
commercial buildings, military barracks and
college dormitories. But there’s a growing
push to add to the company’s (now 10% per-
cent and growing) market for park models.

“We now have 35 Building Centers that com-
2 prise our ‘Family of
| Brands,” said
Bruce Baldwin,
Pl special projects.
“Two of those
brands are Schult
and Golden West,
which produce our
park model RVs.
We are looking to

: expand into other

: i R markets — rentals,
SRR NS s maller units for
KOAs and rentai sleeping units.”

Such expansion is reliant on the com-
pany’s past success and, more importantly,
its reputation. “Every relationship is built on
trust, and we are committed to continued
strength and stability for years to come,” said
Joe Voorhees, Clayton sales manager.
“Every [Clayton] park model is built to exact-
ing standards, with features that form a solid
base,” added Baldwin.

And with an eye toward the future, Clayton
hapes its park models set the table for the
entire industry. “We are staying on the leading
edge of design, comfort and energy efficiency

in our park models,” said Voorhees. “Exam- |
ples include innovative exteriors, charging :

stations, flat-screen entertainment centers
and innovative storage techniques.”

>>Diamond Park Homes

Diamond Park Homes is committed to
serving its clients with quality in every aspect
of the building experience. The Texas-based
builder believes that communication and
honesty is key in any good business relation-
ship — and, therefore, is why they are com-
mitted to listening to our clients before,
during and after the building process.
Recognizing that the clients have chosen
them — and new clients are referred to them
by satisfied past clients — Diamond Park
Homes is g s
dedicated N
to working
in an hon-
est and
impartial | piae
manner SR

and every
client. The §
company |
and itst ‘ -
employees possess the essential experi-
ence, knowledge and ability to build with pre-
cision and pride to provide its customers with
a home that was built to their specific wants
and needs.

To that end, Diamond Park Homes invites
you to enjoy its nationwide valued quality
and attention to detail. As the company
noted, “You will be provided with a superior
and luxurious home enabling you to feel that
you undoubtedly chose the right park model
manufacturer. Itis not just our product that is
superior — it is our task force, customer
service, and attention to every detail that has
enabled our company to expand greatly and
deminate the industry every single day in
every aspectimaginable!”

CLAYTON HOMES/CMH SERVICES INC.
5000 Clayton Rd., Maryville, TN 37804
(800) 822-0633

Email: bruce.baldwin@claylon.nel

Web: www.claytonhomes.com

¢ | Emall: info@diamondparikhomes.com |

DIAMOND PARK HOMES
2810 N. FM AT, Alba, TX 75410
(903) 765-1128

Web: wyww. diamendparkhomes.com
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A Lok At — And In — Park Model RVs

| The popbiarity of ﬁarx Mode! RVs has upe-ned upa wealth &f uses

— and some resarts are even planning enfire communities for them. FEEL

. 'r--
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Now that you're aware of the myriad ways
a Park Model RV allows you to pursue your
passions in an outdoor environment, let's
spend a few minutes explaining what they
are — and the benefits of ownership.

A Park Model RV may appear to be a kiss-
ing cousin to an upscale brick-and-mortar res-
idence — but make no mistake about it, its
DNA s, by defini-
tion, an RV, Built |
on a single chassis |
and mounted on |
permanently af- i
fixed axles and M
wheels (which are
hidden with deco-
rative siding once
the model s |
placed on a its in- |
tended site), they |
are not meant to

el RVs are limited in size to a 400-
square-foot footprint (in set-up mode) for
American markets — about the size of a lux-
ury studio apartment. This is an important
distinction. By remaining under the 400-
square-foot threshold, Park Model RVs are
not subject to regulations governing manufac-
tured homes. Instead, the units shown on
these pages — all

% builders that are
members of the
Recreation Vehicle
Industry Associa-
tion (RVIA) — are
designed and en-
gineered to com-
s ] ply with ANSI

A119.5 regulations
| along with
| the National

be affixed to the
property in any way and can be moved as
needed. Nor, for that matter, are they in-
tended as a perranent residence. Park Model
RVs are the ultimate in seasonal camping.

“=7 Electrical  Code
NFPA70 (see “Look for the Seal” at the end of
this publication).

Once onsite, however, owners can “grow”
their space dramatically with the addition of



