Google Analytics Guide

We're excited that you’re implementing Google Analytics to help you make the most
of your website and convert more visitors.

This deck will go through how to create and configure your account, connect your
site to Analytics to begin tracking visitors, create goals so you can see how your
visitors are converting into subscriptions, donations, and revenue, and enable e-
commerce tracking for those of you with stores within your site.

At the end, there is a section devoted to additional resources that you can use to
get more information, have your additional questions answered, talk with other
Analytics users online, and learn about optimizing for Analytics. There is also a
glossary at the end for all the new Analytics terms you'll learn.
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Create a Google Analytics Account
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+ To begin creating your Analytics account, first log in to your AdWords account
(https://adwords.google.com) and click on the Analytics tab

* Then click on the Continue button to enter your website information



Create a Google Analytics Account

Google
" Campalyn Wanogemivot - Rigern - [T )

Naafiics Seiags | Vied Brgin [N g

@ Tracking 161 your webshe has net ye1 been volidoted:
‘ Click Check Stalus’ 1o vabdale whethar or not you have added iracking correcily to yow wabsile's home page. Clicking Ihe
Theck Slelus’ will siso provide insiryctions for adding Inacking to your websile.

Analytics Settings

Fiom this page you tan manage your website piofiles, creale cusiom of predefined lers, ond control access 10 your Analylics Helptial Linbs
repons.
. - el " Uzecantceniom that
G Tt o G Nrng 'g&;;“aaqgv"ﬁr? ER ey enitied the Yacking code
iiﬁis‘ﬁm' e .*l‘yggs?,ﬂatr}‘hﬁg' ‘r]:% 5 ..ﬁﬁ&:{é’.,’.}’-‘ﬂ\' A T Al conpclly of my pages?
WPy 10/ Haw sou( 10 soan______ | @@ L st se400 2> dple i oy
1 1epons,
’;:.f;-l_liii,‘_ij'-*_ﬁj'- e L B Fl‘-jﬂ_viq‘_"‘,-_:".fcﬁn'g‘t Dibias Statm= = * Vsl nwabade sustie and
i et S s T m‘l‘nl’.“ﬂ!!
- ® Tracking Unknown - Chpch Stalug
1) www yourshe com Yiw Bagang Edi  Daltle o conersion Gosls @) * \ige S5.0LEN § pew nahieE?
5 Totrack ancther websna with Andlytics, chek the ‘Add Wobsne Proie’ hnk “ Canladd mors than 50
= = e = piohles?
Humbier ol Vs 1. Add vrers to gae Ihem 3c0uss o Nomber of Flers: 0 Fws can be crealed to melude or * Whaj ». iler;
ytus Analylics repoits end report saflmgs Leom more, exclyde tetav visis o1 Chicks from yow ieports, Io E
reconstrucl 3 dynamic URL lo be mote meaninghul when How can t eagludt my remal
displayed in 1oports, and more. Leain mpre, lafic bom my (egons?

This is how your account will look after creating your account in AdWords.

Once you've added the Analytics code to your website, the pink box at the top with
the tracking warning will disappear.



Configure Your Profile
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Under the Profile Settings header, click Edit again and fill in your information.



Grant Access to Other Users
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For those of you who work with other people to manage your website, you may
want to grant them access to your Analytics account so they can view reports
and get detailed information about your site’s performance. Google Analytics
provides the ability to add any number of users to your account, and to grant
varying levels of access to your reports. Access to particular reports and
domains is configured through a combination of profile access and report
dashboards and categories.

To grant access to another user:
» Make sure that they already have a free Google Account

» Then go to the Analytics tab within your AdWords account and click on the
Access Manager

+ From the Access Manager, click Add User
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Add Tracking Code to Your Website

Analytics Settings
From this page you can manage your website profiles, create custom or predefined filters. and control access to
your Analytics reports.
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Adding the Analytics tracking code to your website is the key to getting your
reports rolling. This is how Analytics and your website talk to one another and
interpret information about visits to your site.

To get the trac‘king code from Analytics:
» Click the Check Status link to the right of the profile to get the tracking code

* Any site that hasn’t been configured yet will say Tracking Unknown until
you add the code to your website



Create Goals & Funnels

At this point, you've set up your account and installed the tracking code on every
page of your web site so that Analytics can start gathering data on your site. After
just 24 hours, you'll be able to login to your Analytics account in AdWords and see
results about your visitors!

But, that's not enough. You want to be able to see all the nitty gritty details on what
these visitors are doing on your site: where they come from on the web, where they
go when they leave your site, whether they buy something from your site, make a
donation, or sign up for a newsletter or an alert. There are more than 80 reports you
can pull about the performance of your site, right down to the city the visitors are in
when they come to your site.

But first, we have to find out what your specific goals are. In this section, we'll go
over how to define the goals for your site, pick the ones most beneficial to you,
actually set up a goal and then go into some advanced goal configuration that you
can use if/when it's right for your site.
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Where Visitors Enter and Leave Your Funnel
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Your defined goal

The path to your goal is called a Funnel Path. Technically speaking, a Funnel Path is a series of pages
through which a visitor is expected to pass before reaching the conversion goal.

The Funnel Path is like a video game where the player has lo pass through specific doors to reach the
ﬁrize at the end. In this case, you just need to identily which doors, or pages i your site, the visitor
has to (?o through (visit) to get the prize (your goal of a donation, volunteer, newsletter sign up, etc) at
the end.

So, a visitor might come to your homepage through an AdWords ad and click on the “Make a
Donation” link, then go to your donation page, choose an amount to donate, go through the buying
process, and get your goal (or receipt) page to complete the Funnel Path.

In the Goal Funnel Report, the middle column of green funnels represent the steps in one of your
Funnel Paths, or the ﬁages within your site on the way to your receipt or goal page. Overlaid on each
green funnel step is the percentage and number of visitors still in the funnel at each step.

On the right are the visitors who left the funnel {(pages within your site) and where they went, whether
they left your site and went somewhere else on the web or somewhere else on your site.

Shown at left are the Entrance Points, points from which visilors arrive to the funnel. Again these
might be places on your site or other sites on the web.

This report can help you answer questions like:

*Where in the Funnel Path do people tend to leave?
‘What is turning them away? Are there design elements that don't work here?
*Which funnel paths convert the best?

Figuring out these details can help you focus your efforts on the best performing funnel paths and get
you the most conversions. That could mean more donations, volunteers, sign-ups or downloads for
your organization.
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How to Set Up Goals
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Before Google Analytics can give you reports about a goal, you must define the
goal within your account. You can create up to four goals in each Google
Analytics profile.

To set up your goals:
» Click the Analytics tab in your AdWords account

+ Click the Edit link under Settings next to the profile for which you want to create
a goal



Setting Up Goals — Goal Information
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» In the Goal URL field, type the web address that marks a successful conversion
when reached. This might be your receipt “Thank You” page or subscription
confirmation page.

»  Make sure to specify the full URL, including the "http://” prefix

« In the Goal name field, give the goal a name as you want it to appear in your
Goal and Funnel reports. The name should be one you will easily recognize; for
example, “Volunteer Sign-Up,” “Newsletter Sign-Up,” “Donation,” etc.

« Then choose whether to activate the goal. Turn the goal On or Off depending on
whether you want Google to track this conversion goal at that time. Generally,
you’ll want to set the Active Goal selection to On.



Additional Settings
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The final step is to configure additional settings:

» [If the URLs entered in the funnel or goal are Case sensitive, select this
checkbox

« For example, if home.htm is a different page than Home.htm, check this
box

» If you are using dynamic URLs, you may wish to make use of the
matching options when entering funnel or goal URLs. For more
information on this option, review the Help Center article on Match
Types from the link at the end of the guide.

+ If you wish to set a value, enter the amount in the Goal value field

« The Goal value is the value used in Analytics return on investment
calculations

« You can either set a value for the page, or use a dynamic value pulled
from your e-commerce receipt page

» If you wish to use dynamic value, leave this field blank and refer to the
Help Center article on Dynamic Values (See page 45)

» Click Save Changes to create this goal or Cancel to exit without saving
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Auto-Tagging

In this section you'll learn how to implement Auto-Tagging on your account so that
you can more easily manage the information flowing through Analytics.
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Auto-Tagging
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To turn on Auto-tagging for your account:

* Click the My Account tab

» Then, where it says Tracking, click edit
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Auto-Tagging
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This will update the Auto-tagging feature for your account and is one of the easiest

ways to improve the efficiency of your Analytics account and help you get the best
reports about your AdWords campaigns.



Enable E-Commerce Transaction Tracking
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With some simple additions to your goal, or "Thank You” page, Google Analytics
can automatically detect and record transaction and product information. The
required information is placed into a hidden form which is parsed for transaction
and product information. Most template driven e-commerce systems can be
moditied to include this information in the receipt.

You'll also need to enable e-commerce reporting for your website's profile. Like
we described previously in this guide, you would go from the Analytics
Settings page and then:

» Click Edit next to the profile you would like to enable

» Click Edit from the Main Website Profile Information box

+ Change the E-Commerce Website radio button from No to Yes
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Tracking Transactions on 3 Party
Sites

For those of you that have your shopping carts hosted on other sites, this section
will explain how you go about enabling tracking for those pages.
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Analytics Reports

This section will help you pull and interpret a few basic Analytics reports.
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Page visits

Total Monthly Visits
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To begin, we want to choose the report. In this case, you'll be able to see the
number of visits your site has received.

Before getting started, set your date range in the top right corner for the last month.

So, first, we use the left side navigation bar 1o view visits. "
1. Click on Visitors and from the drop down that appears
2. Click on Visitor Trending

3. Click on Visits

From the reports, you'll be able to see Visits. Visits are defined as unique users
that have visited your site.

For each report you can see the totals over your date range in the top right
corner of the report and the daily tallies by mousing over a day in the timeline.

Finally, you can Export any of these reports to a PDF, Excel, TSV or XML file,
print the reports or email them.
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Page visits

Total monthly visits from Google ads
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In this report, you can see the traffic generated by your Google ads.

Before getting started, set your date range in the top right corner for the last month,
So, first, we use the left side navigation bar to view the AdWords traffic to your site.
1. Click on Traffic Sources

2. Click on Adwords

3. Click on AdWords Campaigns

From the report, you'll be able 10 see an overview of AdWords traffic to your site.

For each report you can see the totals over your date range in the middle of the report and the daily tallies by
mousing over a day in the timeline.

To view total monthly visits from AdWords, click the Site Usage tab in the middle of the page and look for Visits
in the middle row in bold.

To view average number of pages within your site that a visitor clicking on your Google AdWords ad visited last
month, see the Pages/Visit in the middle row in bold.

And just like all reports, you can Export any of these reports to a PDF, Excel, TSV or XML file, print the reports
or email them.
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Goals and conversions

Total monthly conversions by type from Google ads

% Dapiboay

Ad\‘vu:ds Compaigns Kar 1B 2007 - Apr 17 2007 +
[H—. Tiem M emwTmines
" — /.--“"-/\r-"‘-w .—.’/\-_.\ /‘““‘.._ S
Tomea M o » ST —— e
2w P
e T e Y
et S
S AdWords sent 1 911 visils via 6 campaigns
Mrm e n Ceamenn
el S Wm—-‘-— ———— - BRI
Tt A m7 Cira 5 5 Geald Ve S Tomprron Rae B PeVaa Ged
1 97 i N & Cold v-. Saswe 1 B
- AR o oo'/. o 007 s 35., Y L25% $0.00
T Ve Teehy BN TR TN L ECH Y )
) = i PRI Lo
(2] ! i,
i mlfucd Yot Swraly Pt
e ' ey o az o
ey b Prlass =
? ] 2w » we
famzancs
ey £ [T TN e res ™~ ra
St v Serae Loveay i X 3 EZ3 irew ceen e £ 3
1) Content E om  s=m IS @ w
[P S NI =Y t o~ e exa can =~ P
F! Gasts ey " L ot cex e e s
o oo ey ¥ “ - Soron S
7 Ecommuscn

In this report, you'll be able to see conversions coming specifically your Google ads for the
different goal types you've been tracking.

Before getting started, sel your date range in the top right corner for the last month.

So, first, we use the left side navigation bar to view the AdWords traffic to your site.
1. Click on Traffic Sources

2. Click on AdWords

3. Click on AdWords Categories

From the report, you'll be able to see a summary of all the conversions completed on your site from
your Google ads.

For each report you can see the totals over your date range in the middle of the report and the daily
tallies by mousing over a day in the timeline.

To view total monthly visits from AdWords, click the Site Usage tab in the middle of the page and
look for Visits in the middle row in bold.

And just like all reports, you can Export any of these reports to a PDF, Excel, TSV or XML file, print
the reporis or email them.
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Additional Resources
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Glossary

Match Types: There are three malch types thal allow you to control how your lunnel sieps and goal
page will be matched with the URLSs your users visit

Flash: Web design software which creales web animations that run on your website.

Auto-Tagging: An option in your linked AdWords account thal lets you tag all keywords in your
account s0 lhal Analylics can report back on their performance. This saves time and keeps you from
having lo manually tag individual keywords.

E-commerce: The buying and selling of goods and services, and the transler of funds, through digital
communications typically using a shopping car.

Cookie: A small amount of lext data given lo a web browser by a web server. For example, a
rotecled site may store a lemporar identifier in a cookie after you successtully log in,
indicating that you are an aulhorized user.

3rd Parly Shoppin% Cari: Another website thal hosts your online shopping. Ex: Calepress is the 3rd
Party shopping cart for Cash lor Crilters.

Date Range: The siart and end dates of your reporting time period.
Visits: A defined quantity of visitor interaction with a websile

Page views: Any file or content delivered by a web server that would generally be considered a web

document. Each time a file delined as a page is served, a pageview is registered by Google Analytics.

Source: The means by which a user reached your sile
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