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Giddy on up...Convention is Almost Here!

Round up your partners and be sure to get the best information our industry has to offer from area experts, in-
dustry panels, and speakers all available to you! Networking with other campground owners is priceless and
there’s no better time than convention to ask all the questions you’ve had in your head this past season. The
trade show floor will be filled with vendors offering products and services you've been meaning to check out—
or that have been on your “wish list” for a few seasons. Take advantage of their show specials and gets things in
place to make your upcoming season less stressful, more profitable, and offer a better experience to your cus-
tomers!

A TASTE OF WHAT YOU’LL SEE AT CONVENTION

The Guiding Principles of Reservation Systems
by Griffin Engel - January 3, 2020
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There are phone reservations, online bookings, email inquiries, website
forms, in-person inquiries, third party marketing websites, campground
memberships, and more. As the world gets more digital and more com-
plicated, managing all of this can seem overwhelming.

However, modern technology has entered the game to help in the form of online reservation systems. Slowly but
surely, they are taking over the tried and true methods of yesteryear — binders, post-it notes, Excel spreadsheets,
physical calendars for each site, etc. You name it, we’ve probably seen it.

For those new to the industry or new to the idea of reservation systems, we want to share a few of the guiding
principles. First and foremost, The Golden Rule...
Not all reservations (or reservation systems) are created equal.

At first glance, you might think something along the lines of “A two-night stay is a two-night stay.” However, the
difference in context can be immense.


https://www.joincampspot.com/blog/2020/01/03/the-guiding-principles-of-reservation-systems
https://www.joincampspot.com/blog/2020/01/03/the-guiding-principles-of-reservation-systems

WHY ATTEND CONVENTION

For example, a two-night stay booked months in advance for a holiday weekend could block a space that another
guest may have booked for a week — costing you five nights worth of revenue. Conversely, a two-night stay
might be a last minute booking that fits perfectly between two other reservations and maximizes the amount of
money you make during that time.

One of these is a good reservation, the other is a bad reservation, and the question is this: How can your reserva-
tion system decide between the two?

A quality online reservation system like Campspot can take a lot of the pain out of this process. By using grid opti-
mization to fill your park as much as possible as well as following business rules that you set for things like mini-
mum stays and holiday weekend policies, your reservation software can help you generate revenue and manage
a smarter campground.

Online reservations are more than a convenience.

The world today is online, but for a multitude of rea-
sons, camping has been one of the last industries to
adopt online reservations — lagging behind hotels, car — R
rentals, airlines, and even restaurants. For

campground owners, online reservations are now a
must. They are no longer simply a convenience; they
are potentially your biggest source of business and your biggest competitive advantage in the digital economy.

According to the 2019 KOA camping report, 78% of campers are now generation X or younger — people who were
either born or raised in the digital generation, and people who expect the accessibility and ease of doing every-
thing online. If you don’t cater to this audience’s preferences, you will lose three out of four customers to a
campground that does. For campgrounds that joined Campspot and previously did not take online reservations,
their revenue increased by upwards of 55% year-over-year.

Simply put, online booking for your campground is a MUST. And while it can be a significant business decision, it

can also be so much more than a chore. Taking your park management system online is a pathway to new and
bigger markets that you wouldn’t tap into otherwise, and when
done correctly, the results can be immense.

@ CAM PS POT If you want more information like this, like Campspot on Face-

book.
FIRST YEAR? ARVC TO HOST ONLINE EDUCA-
HAVE NO FEAR! TION
If this is your FIRST convention , CALL ARVC will be hosting online
LAURIE ADAMS! She is happy to men- cources for continued education in
tor anyone on their first journey to several areas in the months to

ensure they get everything possible come.
out of convention attendance! CALL
OR TEXT 608-434-4980 to set up your

To learn more, stay tuned for up-
hi : dates from your WACO office, or
\ IR Tolbid check online at www.arvc.org



https://www.facebook.com/CampspotSoftware/
https://www.facebook.com/CampspotSoftware/
https://www.arvc.org/Online-Education
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HOW MUCH MONEY DO | “NEED” TO BUY A CAMPGROUND?

As much as possible! The biggest mistake new owners make is not having enough liquid cash for emergency needs
or needed repairs or expansion.

The key to a successful purchase is to expect the unexpected. Something will break —some glaring hole in service
will be discovered that you will want to fix quickly. Having cash on hand for these things can make the first year
more successful.

GENERAL RULE:
25% — 30% down is required by most banks. HOWEVER, this is not always the hard and fast rule. With great credit
and other assets, many times | can get you financed with 15% down, sometimes less — depending on:

e Seller Financing Help

e Other Assets that can be collateralized

e 401-K (ROBS program can sometime be used to get 401-k money to be used to start up a new business).
e Appraisal of the property

e Strength of the Business Plan (which | can help you develop)

Learn more with John Jaszewski from Campground4Sale at Convention! He will be speaking in a
few sessions, including one that discusses spreadsheets and statistics. The more you know, the
better off you are in terms of site nights, average occupancy, and fees!

CAMPSPOT
Lock in $2 pricing

promotion today!
FREE DEMO

CAMPGROUND MANAGEMENT & RESERVATION SOFTWARE



Campground General Liability - Understanding When A Claim Is Denied

General liability insurance protects the campground for claims alleging bodily injury or property damage to oth-
ers for which they are legally liable.

That sentence says a lot.

First, general liability insurance protects you from claims alleging bodily injury or damage to property of oth-

ers. Sometimes when clients reports a claim to their insurance agent or company, they express concern that that
claim is groundless. They feel that they did nothing wrong. If the insurance company also believes that you are
not negligent, the insurance company will deny the claim. But then, sometimes the campground owner panics,
thinking that their insurance company just abandoned them!

If there was no negligence on your part, you have no liability. So the insurance company isn’t going to pay a claim
unless there was negligence. By denying the claim, they shift the burden back to the other party to prove that you
were negligent. If you are sued by someone claiming your were negligent and they suffered bodily injury or prop-
erty damage, your insurance company will still defend you (and ultimately pay any judgements up to the policy
limits).

If A Claim Is Denied, Will My Insurance Company Still Defend Me?

Even if the claim is groundless, the insurance company will still defend you. The insurance company pays all of the
legal expenses to defend you from a groundless lawsuit, unless, of course, the lawsuit is alleging you committed an
act excluded by the policy. All policies contain exclusions so you should read your policy carefully.

What Should | Look for When Buying Campground Liability Insurance?

You do not want an insurance company paying groundless claims because it hurts your reputation and it will drive
up insurance costs. That is why we recommend purchasing your general liability insurance from insurance com-
panies that have experience dealing with claims against campgrounds.

Because bad things can happen, not only do you want a reputable insurance company but you also need adequate
limits of insurance. It is also important that defense costs are in addition to the policy limits. An experienced
campground insurance agent will be able to discuss your options.

Source: http://www.coverrainsurance.com/recent-news/campground-general-liability- ®
insurance/

Insurance Services

To learn more about property insurance, accident insurance, and what
specific insurance coverages you should have included in your

campground’s policy, attend WACO and meet with Coverra Insurance
Services!



http://www.coverrainsurance.com/recent-news/campground-general-liability-insurance/
http://www.coverrainsurance.com/recent-news/campground-general-liability-insurance/

Safeguards for Public Pools to Prevent Chemical Release Events

Mary Ellen Bruesch, the Recreational Technical Specialist for the Division of Food and Recreational Safety at the
Wisconsin Department of Agriculture, Trade and Consumer Protection has our back once again!

There is new information out regarding pool safety in terms of interlock and safeguards specific to chemical re-
lease. Many of our members have pools onsite and know the importance of keeping the pools at the right chemi-
cal levels, up to code, and most importantly, safe for our customers.

At the 2020 Convention, Mary will go over these specific Interlock/Chemical Release
changes and answer any specific questions you have about your campground’s pool.

For more information, visit the MEMBERS section of the WACO website under Important Documents and Pool
Documents.

SPEAKER SPOTLIGHT: ARVC News & Benefits Panel , Joe Walter

As a park owner, I'd like to live in a world where every employee is a rock star
(showing up for every shift, and staying thru Labor Day), and every camper spends as
much as they can afford and goes to bed at 10:00pm every night. Sunny and 802 every
weekend too! ;)

I’ve been a small business owner for close to 30 years, in several different industries.
My wife, Geri, and | fell in love with O’Neil Creek Campground (Chippewa Falls), and
purchased it in early 2012. To say this industry has been good to us, is a real under-
statement. OCC, and this entire industry, has exceeded every expectation we ever

could’ve imagined.

If you’re new to the industry, or to WACO, | encourage you to spread your wings at this convention. Don’t hesitate
to introduce yourself to any WACO member, | promise, you won’t be disappointed. WACO and ARVC are both
filled with high quality individuals that will be there for you EVERY step of the way.

I’'m excited to meet you, and hear your story!
Thank you, Joe Walter

DID YOU KNOW?
56% of employers allow employees to work from home.

Wisconsinbusinessvoice.org

Need Member Specific Information?
Go to the WACO website and head to the . We are here to help!



https://www.wisconsincampgrounds.com/wp-login.php?redirect_to=https%3A%2F%2Fwww.wisconsincampgrounds.com%2Fmember-login%2F
https://www.wisconsincampgrounds.com/wp-content/uploads/2020/02/Pool-Safeguards-Letter-Prevent-Chemical-Releases.pdf
https://www.wisconsincampgrounds.com/wp-content/uploads/2020/02/Pool-Safeguards-Letter-Prevent-Chemical-Releases.pdf
http://www.wisconsinbusinessvoice.org

BOARD OF DIRECTOR—Nominations for Positions

NOMINEE: PETER HAGEN

Our family has owned Pride of America Camping resort since

1974. As a second generation owner | have the unique expe-
rience of 46 years of growing up with the RV industry. At age
8 | started my career as a “Trash Picker Upper” and moved on
to grounds and maintenance to help finance my way through

the University of Wisconsin where | earned a BS in Mechani-
cal Engineering. After 8 years of designing custom machinery, | changed careers and began work-
ing for the UW-Madison in Information Technology. In 2001, after we bought out our final part-
ners, | started managing the IT department at the campground as my second full time job. |
brought my knowledge of Information Technology to the business just as the industry was moving

towards an embrace of technology.

| am retiring from the UW in the near future and looking to become much more involved in grow-
ing and improving our industry. | feel my variety of skills and experience can be of great benefit
to our organization as we all need to adapt to the ever changing world of technology and the
move towards digital marketing.

NOMINEE: ROB BRINKMEIER, MERRY MAC’S CAMPGROUND

NOMINEE: SARAH, RIVERS
EDGE CAMPGROUND

CORNERSTONE

We look forward to hearing more
about the nominee’s above, as well
as any others that look to join a seat
on the WACO Board of Directors. If
you are interested, please submit
your name, a photo and brief biog- :
raphy to the WACO office. FREE EMV Processing Terminal  $29 Exclusive POS Offer - WACO Members \7 FREE Cash Register Keep 100% of Surcharge Profits!

PROCESSING SOLUTIONS INC.

SALES@CORNERSTONEPS.NET
1-888-878-2615
WWW.CORNERSTONEPS.NET

1600 S Main St. Oshkosh, W1 54902




Keeping up with iGen

As traditional campers coast through retirement and spend less time at campgrounds

and RV resorts, a new breed of camping enthusiast is embracing the outdoor lifestyle.

Get acquainted with Gen Z — the oldest of whom will be turning 24 this year! Gen Z is

currently made up mostly of teens and tweens, they heavily influence their parents, and A S P I R A
all of them are about to mature into budding careers with travel budgets of their own.

Here’s the great news for WACO members. Did you know that 3 out of every 5 teens say they are VERY enthusias-
tic about camping'? They are also known as the iGen because they grew up with the internet and are considered
digital natives. Being environmentally conscious, they want to connect with and conserve nature which, if played
right, can lead them right into your campground!

The key to keeping up with the iGen (they are always on the movel!) is to be
& Where they are. Already, 70% of travel research is done on mobile devices®
; and 80% of camping reservations are made online>. The iGen trust their peer
U reviews more than any marketing pitch because they are community driven
and two times more likely than other generations to watch videos on mobile®.
ith all that said, having a great online and mobile presence for your
campground is critical. Whether through an engaging social presence, a simple
ideo, a convenient booking app, or ensuring your website is responsive and
§ open for community reviews, be authentic with this audience and be where
they want to be.

You can learn more about the campground market and consumer trends with this infographic:
www.aspiraconnect.com/WACO-iGen

Sources:
1. The North American Camping Report, KOA, 2018.

2. Google Data, www.thinkwithgoogle.com/consumer-insights
3. Google Analytics, www.ReserveAmerica.com

Upfront Analytics: www.visioncritical.com

WANT MORE SPECIFIC INFORMATION CUSTOMIZED FOR YOUR
CAMPGROUND?

Aspira, Astra, and Mission Management as well as John Jaszewski of
Campgrounds4Sale will all be at WACO Convention to answer questions you might have

on how to stay current with various generations. Want to learn more about the value of
your campground—or maybe you’re ready to add on another location? John can help you
with both! Make sure your technology is where it should be for your demographic, and
that the value of your campground is accurate at the 2020 Convention!



http://www.aspiraconnect.com/WACO-iGen
http://www.thinkwithgoogle.com/consumer-insights
http://www.ReserveAmerica.com
http://www.visioncritical.com

2020 RV SHOWS

February 27th — March
1st, 2020

February 28th — March EAA Grounds, Oshkosh
1st, 2020
March 13th — 15th, 2020 | Central Wisconsin Convention &
Expo Center

March 20th — 22nd, 2020 | Indoor Sports Center

Wisconsin Exposition Center

March 20th —22nd, 2020 | Chippewa Valley Expo Center,
Eau Claire

DID YOU KNOW?

ACCO rd i n g tO 1% Location

Company
Culture

22%

CareerBuilder.com, some
employees rank other
factors higher than salary
when reviewing a potential oo
job opportunity! i

Job Stability

|
: 21%

Bring something new and exciting to your
7 campground!

We want to be your tent-cabin outfitter!
TOTALLY www.totallyuniquecabins.com

UNIQUE
CABINS i

854-75090




AUCTION ITEM UPDATES

Check out these auction items already secured for the 2020
WACO CONVENTION! Call the WACO office to advertise yours before
convention at
608-525- 2327!

/é:)msider Perks

Great opportuni-
ty to showcase
Auction Winner Certificate your products
and services
with testimoni-
als from the win-

Redeem for one custom branding package

valued at $4,000 dollars. '
{ ner!
é ’ a © 4
@ y/ i l% Brochures Print Ads
/ - Rack Cards Billboard
Letterhead Postcards

Custom Logo Business Cards

Design services only. Printing costs are not included.
Redeem with Brian Searl - (216) 232-3132 /
brian@insiderperks.com

3 SUPERIOR BUSINESS SYSTEMS

COMPLETE POS SYSTEM

Including hardware and software for a bar/
restaurant.

No monthly fees or yearly
support fee

Free upgrades for life
Retail value, $4000+




THANKYOU TO OUR SPONSORS

As the excitement for the 2020 WACO Convention builds, so rolls in the support from several

sponsors to assist in a fabulous event! Thank you to all those stepping up to be a part of the 2020
WACO Convention!

SHOW SPONSORS—$5000
CAM PS POT Campspot is the leading campground manage-
ment and reservation software. Our powerful,
cloud-based platform automatically optimizes to

fill your reservation grid and drive revenue. Campspot is easy to use, customize, and
train. Save time and money at JoinCampspot.com.

WEBSITE: JoinCampspot.com | PHONE: (616) 278-0828

Campgrounds4Sale can help you find the lat-

est listed campground properties for sale plus
their amenities. Contact us today to look into ‘ .
these properties! We hope you find a G,amﬂgrﬂunﬂs4sale.ﬂﬂmJ

= R Mt A

Campground for Sale to SU|t your needs- -.'.-I?.I.’-‘l‘.&*ﬂ‘..'-l'u‘.:--.‘-

WEBSITE: campgrounds4sale.com | PHONE: (507) 450-5626

- 0~ Coverra Insurance Services is a full lines, independent insur-
Coverra ance agency offering a specialized insurance program to
. campground owners including liability coverage for jumping

Insurance Services pillows, docks, swim rafts, water slides, space basketball,
slidezilla, water trampolines, inflatables, and other specialty items.

WEBSITE: www.coverrainsurance.com | PHONE: (608) 269-2127

We have been in business since Yamaha introduced their first
golf car in 1979! As a full service Yamaha Golf Car Distribu-
tor, we offer the best variety of Commercial and Industrial
Sales & Service with a huge Parts Inventory for all Brands.
Check out our New & Used Golf Cars and Utility Vehicles.

WEBSITE: www.harrisgolfcars.com | PHONE: (563) 582-7390

10



http://www.campgrounds4sale.com
http://www.joincampspot.com
http://www.coverrainsurance.com/
http://www.harrisgolfcars.com/

SHOW SPONSORS—$5000

THANKYOU TO OUR SPONSORS

The ResNexus property management system is profession- (7 AP~
al grade reservation software for any business that takes f/r/'*‘r‘{::t"ﬂ ——
reservations. Whether you are a software pro or techni- D i e
cally challenged, ResNexus is built for you. Designed with { )

you in mind to work fast on PCs, Macs, tablets and smart-

phones.

WEBSITE: www.jimsgolfcars.com | PHONE: (800) 465-4495

The ResNexus property management system is professional grade res-

ervation software for any business that takes reservations. Whether

you are a software pro or technically challenged, ResNexus is built for

I?SNexus, you. Designed with you in mind to work fast on PCs, Macs, tablets
and smart-phones.

WEBSITE: www.resnexus.com | PHONE: (385) 218-2637

Park models available at 8025 Isherwood Rd., Bancroft, WI.

Join us for camping fun this summer! Royalle RV.
| Baonwi 031
| 715-335-6860
PHONE: (715) 335-6860 ot Lo oo
cverson S & H Advertising can provide you with all your promotion-

& Associales al and recognition items for your organization. We are a
o Pl full line distributor that works with over 5000 vendors to
S & H Ad Specialties ) :
ensure your promotion meets your quality and budget ex-
pectations. We work hand in hand with our customers making sure every detail is cor-
rect, leaving you with a perfected product.

WEBSITE: www.seversonandassociates.com | PHONE: (608) 525-2323

11


https://resnexus.com/
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PRESENTING SPONSORS—$2500

R Build an app customized to your RV resort /
‘ S& APPMY COMMUNITY campground to promote your brand, increase
revenue, boost communication, and grow loy-

alty. List all activities with reminders specific
to favorited activities, RSVP functions, ticket sale links, and map locations. Embed
your activity schedule on your website and access your activity printouts that are au-
tomatically generated for one-click handouts. Send push notifications to targeted
groups (All users, current guests, staff, board, etc). Create custom forms specific to
your needs (Maintenance requests, feedback, delivery orders, or reservation re-
quests). Enable guests to search your map to find specific locations including specific
sites. Engage your guests with interactive scavenger hunts. Reward guest loyalty with
points earned from stays, purchases, and activity attendance.
WEBSITE: www.appmycommunity.com | PHONE: (636) 459-5161

THANKYOU TO OUR SPONSORS

Aspira provides park operators with convenient reservation soft-
ware and marketing solutions.

WEBSITE: https://aspiraconnect.com | PHONE: (214) 996-7397

AAN Online and locally hosted state of the art reservation, ac-

ASTRA counting computer software.
... WEBSITE: www.bookyoursite.com | PHONE: (800) 547-9147

At Coulee Region Bookkeeping and Tax we
offer a full range of accounting services for
any type of business. Ongoing services in-
clude: bookkeeping, payroll services, bank-
ing, financial statement preparation, tax planning and preparation, compliance con-
sulting and budgeting. You can combine any of these services into a package specially
tailored to your budget and business objectives. No matter what your needs, we prom-
ise to deliver dependable support, unmatched service and competitive rates.

Ve . CSAW Associates, LLC

Coulee Region Bookkeeping and Tax

WEBSITE: www.couleebookkeeping.com | PHONE: (608) 779-2143

12



http://www.couleebookkeeping.com/
https://aspiraconnect.com/
http://www.bookyoursite.com/
https://aspiraconnect.com/

PRESENTING SPONSORS—$2500

THANKYOU TO OUR SPONSORS

" Re . . . .
- . putation Management/Social Marketing solutions for
y ans'der Perks campgrounds. Insider Perks works with more than 100
different campgrounds to help them manage their
online reputation. From encouraging new reviews and responding to existing ones, to

ensure that everything online is accurate and social media is updated, we help you
build a great reputation.

WEBSITE: www.insiderperks.biz | PHONE: (888) 407-5787

We specialize in TV systems for the hospitality industry. RV Parks and Campgrounds
have specific needs and challenges in providing television service that other hospitality
businesses do not face. One of the most sought after ameni-

ties when searching for a campground is whether or not the

facility will have full hook ups. With Cable TV providers going

all digital, you now have to use a converter box to utilize Cable It'SA" AbO“t sate"it%!
TV. Let us take the hassle out of TVs and Satellite service for s

your campground!

WEBSITE: itsallaboutsatellites.com| PHONE: (920) 872-2036

o ey Premier builder of pools. Portfolio includes lap pools, leisure
- p” ., pools, waterparks, wave pools, interactive play features, lazy
- ‘ ‘rivers, zero-depth pools, activity pools, and waterfalls.
'Mu‘ ~

“WEBSITE: www.neumanpools.com | PHONE: (800) 472-1214

We manufacture the Original Jumping Pillow, supply Children’s playground equipment,
in all shapes and sizes and also supply just components for play ground equipment. We
also have an excellent range of out door furniture, '\;\G P"l

W %0,

receptacles, bike racks, planters, swings and all ;} T K§“@ R § 3

sorts of out door products.
A YWOUNTAIN OF FUN

WEBSITE: www.originaljumpingpillows.com | PHONE: (865) 428-7526

13
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THANKYOU TO OUR SPONSORS

PRESENTING SPONSORS—$2500

Since our founding in 2011, Superior Busi-
SUPERIOR BUSINESS SYSTEMS ness Systems has been responsible for de-
veloping new POS systems and customizing
existing systems for a variety of businesses. We are proud to be a veteran owned busi-
ness. The systems we create are designed to help businesses run more effective and
efficient operations while also ensuring that their unique requirements are satisfied.
Business Systems only works with reputable and respected systems.

i

WEBSITE: www.sbsmidwest.com | PHONE: (847) 682-1931

Utility Supply Group is the premier supplier of electrical products and components for
RV parks, campgrounds, marinas, mobile/manufactured home communities, park man-
agement companies and contractors throughout the U.S. and Cana-

da. RV site power outlet boxes & pedestals, meters, Electric, gas, UTILITY
water & replacement parts. If you enjoy the monthly Wizard of SUPPLY
Watts update, then this is the booth you want to visit at Conven- GROUP
tion! i

WEBSITE: www.go-usg.com | PHONE: (360) 881-0375

SWIM PONDS can make a valuable improvement
Wjﬁum.\i" to your campground. Wisconsin Lake & Pond Re-
Lake & Porx] Resource 11 source, LLC can help you with design assistance,
installation, and management of your swim pond.
Swim ponds have been a proven revenue source for campground owners while provid-
ing recreational opportunities for your guests. In addition to swim ponds, we also spe-
cialize in managing ponds used for fishing, aesthetics, and wildlife. Our professional staff
of biologists, technicians, and installers will work with you from concept to completion.

WEBSITE: www.wisconsinlpr.com | PHONE: (920) 872-2036

Signs, decals, lettering, photos on canvas, offering design and instal- ‘
lation. Z/ lln Jlel’
&

esign
n‘-t-nl—w- i-ﬂ banren « dooshs

WEBSITE: www.zinglersign.com | PHONE: (608) 318-3316 0T oo o

14



http://www.go-usg.com/
http://www.wisconsinlpr.com/
https://www.zinglersign.com/
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THANKYOU TO OUR SPONSORS

SHOWCASE SPONSOR—$1200

Committed to Quality

We believe quality should never be a compromise. No

\
matter what product you're looking for, we guarantee re- T
liability. We want you to feel confident that your pur- CUTTING ETCH

D ludies
chase is of the highest caliber. 100% Satisfaction Guaran- E i
teed While shopping with us, we want you to be com-

pletely happy with the experience. See more about
Cutting Edge in the Beer Sponsor Section!

WEBSITE: www.cuttingetchstudios.com | PHONE: (815) 931-0032

All the sponsors you see here will have a pres-

ence at the 2020 WACO Convention! Be sure

to stop by their booths, check out a seminar

they are speaking at, or join them for some
networking during our evening events. Get the information
straight from the horse’s mouth!

A LEGAL UPDATE FROM MARK HAZELABKER, Attorney at
Law, Kasieta Legal Group, LLC

At the end of last month, Bud Styer and | appeared before the Portage County
Planning and Zoning Committee to address the floodplain issue, the question of
whether every camping unit has to be moved for 24 hours once every 180

days. The Committee decided to remove that language, as requested.

It is worth noting that the Committee was genuinely interested in what the industry had to

say. They were polite, attentive and responsive. | had as good an experience as | have had with
local government. Bud was excellent as always. And Mike Langlois and his local counsel were
great.

What would the Wild West be without the Law to keep it in order? Mark
will be speaking at several sessions during convention and onsite to an-
swer your specific legal questions!

15
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THANKYOU TO OUR SPONSORS

GOLD SPONSOR—$1000

Find out why we are your first choice for coin-
operated and OPL laundry equipment in Wis-
consin and Upper Michigan. Our distributorship
stands for quality and competitive prices. We

%mmmm take pride in providing the most dependable
equipment in the industry as well as factory authorized service and parts! Speed Queen
coin-operated laundry and OPL Washers and Dryers, bill changers, soap vendors, etc.

WEBSITE: www.claundrysales.com | PHONE: (800) 662-8356

Wilcor International is the #1 supplier to the vacation
industry with the largest varity from one source. We
proudly research & develop new & innovative prod-
ucts to help make your business prosper. Product
Listing: Camping goods, RV & Electrical Goods, BBQ,
Picnic, Summer Fun Products, Wildlife Plush Animals, Hand Crafted Wood Gifts, Moun-
tain Lodge Décor & Customized Souvenirs and so much more!

WEBSITE: www.wilcor.net | PHONE: (315) 733-3215

BEER SPONSORS—$800

The Alaskan Ice Company sells ice and rents equipment in and around Madison,
WI for large events, commercial establishments and offers emergency ice ser-

vices. Located in Waterloo, WI Alaskan Ice Company maintains a reputation for
high quality service and reliability serving Southern Wisconsin's premier events.

WEBSITE: www.alaskaniceco.com | PHONE: (800) 662-8356

Want to give your friends, family, clients, and customers something
they'll truly remember? Ditch the standard gifts and marketing pieces
and give them something they won't soon forget. If you need items with
your company logo, laser engraving is the way to go! We don't believe in )
limits, and our pieces range from tumblers, glassware, wood signs, CUTTING ETCH

. . . Stwdios
stone, all the way to leather, canvas, acrylic, and more. If it can fit our 4
equipment, we'll engrave it!

WEBSITE: www.cuttingetchstudios.com | PHONE: (815) 931-0032
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THANKYOU TO OUR SPONSORS

Gama Sonic is the leading manufacturer of high quality solar lamp
post lights. Solar lamp lights can be easily installed anywhere

(:A A.’ 4 g‘() IVI(‘ there is sunshine and bring an alternative to traditional lighting

without digging and running electrical wiring, which saves time

SOLAR LICHTING and money.

WEBSITE: www.gamasonic.com |PHONE: (678) 736-8303, Ext 104

Moen’s Mouse-Mix is a mouse deterrent that real- % Moen’s

ly works! It is not a poison It is non-toxic to chil- M M s
dren and pets. Thus, there are no dead mice to OUSE. IX
dispose of. There are no unpleasant surprises of

finding dead mice after they have begun to decompose...or worse yet, have them

decomposing somewhere out of reach behind walls. Baked-in & made with 100%

natural, non-poisonous spices & oils, the ingredients has an effect much like tear gas

on mice and they will vacate.

WEBSITE: https://mousemix.us/
Smart outdoor furnishings that stand the test of time! Polly
Pouy Products supports your environment by using post-consumer
Produ(ts recycled plastic to craft benches, picnic tables, trash recepta-
Outdoor Furnishings cles and amenities. With designs spanning the classic look of
for o Green World wrought iron to simply functional, your vision becomes your
reality while the savings compound with no more mainte-
nance, storage and replacement expenditures. Our non-porous, recycled plastic beautifully mim-
ics wood, but is naturally graffiti-resistant and outlasts wood, concrete and even plastic-coated
metal furnishings! Polly Products is devoted to making you and your outdoor spaces look good!

WEBSITE: www.pollyproducts.com |PHONE: (517) 649-2243

Providing extraordinary solutions to RV Parks and the Campground /
industry for all their electrical needs. Repair or replacement of Elec- Our 2 /
trical Pedestals, surface boxes, conversion Kits, Electrical Meters, l b l
Water & Gas Meters, Power distribution Equipment, Lighting, Wire E eCtrlca

Replacement parts, and accessories. You can rely on our industry Solutions

knowledge to assist with any of your electrical goals!

WEBSITE: http://www.yourelectricalsolutions.net | PHONE: (855) 644-2400
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THANKYOU TO OUR SPONSORS

SILVER—$500

(OMNMNERCIAL
Il(lil!lOl
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WEBSITE: www.crsd4rec.com

PHONE: (608) 848-8781

Outdoors Unlimited has been providing innovative
products to our customers for over 70 years. Our buy-
ers search the globe to find you the very best in out-
door living products. If you’re looking for the latest
trends in outdoor heating, lighting or entertainment,
Outdoors Unlimited has the answers.

WR_V D/

CWOODALL’

Commercial Recreation Specialists provides recreation
solutions ideal for campgrounds, including Inflatables
for the Pool or Waterfront, Kayaks, Pedal Boats, Minia-
ture Golf, Portable Skateparks, Indoor & Outdoor Play
Equipment, Shade Structures, and much more. CRS is
serious about fun!

FLEMING SALES
WEBSITE: www.ouioutdoors.com

PHONE: (630) 561-9002
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AMPGROUND MANAGEMENT

The Independent Voice Of The North American Campground Business


http://www.crs4rec.com
https://ouioutdoors.com/

THANKYOU TO OUR SPONSORS

REFRESHMENT SPONSORS—$200

Coffee, Soda, Donuts

CAMPGROUND

LAKE ARROWHEAD {

(i CAMPGROUND ™
¥ -f‘%,,‘».?

A o -

BOARD DIRECTORS MEETING:
Wednesday, February 26th at 10 am
Monk’s Bar and Grill, Lake Delton

2020 WACO Convention & Trade Show
March 11-15, 2020
Stevens Point, Wisc.

SEE MORE INFORMATION ON ALL WACO CONVENTION

REGISTRATION RATES, AS WELL AS FORMS TO
PARTICIPATE, LOCATED ON THE WACO WEBSITE: e



https://files.constantcontact.com/4003fe6a001/88b98b21-bea0-4f9a-a66e-f27faa96cd7c.pdf
https://www.wisconsincampgrounds.com/rv-shows/
https://www.wisconsincampgrounds.com/rv-shows/

WACO OUT AND ABOUT

GREEN BAY RV SHOW

It was great to see the following campgrounds and members at the
Green Bay RV Show!

Bear Lake | Buffalo Lake | Camping in the Clouds
Deerhaven | Dells Camping Resort | Door County Jellystone
Evergreen Campsites | Farmer Genes | Freemont Jellystone

Grand Valley Campground | Harbor Village
Hucklberry Acres | Indian Shores | Lake Arrowhead Campground
Oakwood Campground | Pelican Campground | Pineland Campground
River’s Edge Campground | Tileda Falls | Vista Royalle
Westward Ho | WACO Staff | Gilbert Brown Foundation




WACO OUT AND ABOUT
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PICS
FROM
MADISON
RV SHOW

Shout out to the
WACO Members
we saw at the
Madison RV
Show!

Fox Hill
Campground

Glacier Valley

Jellystone Warrens

Shangri-La
Campground

Wilderness
Campground

; e
Montello, Wi




WEBSITE AD SIZES

Banner Ad: 1200 x 120

Side Ad: 200 x 200

PLEASE NOTE!

All Photoshop work should be
actual size with a resolution of at
least 300 and saved as a

layered .tiff in CMYK. It can also
be saved as a PDF.

WACO Member
Login

Username:
member

Password:
born2camp

Lori Severson,
Executive Director

PO Box 228
Ettrick, WI 54627
WACO Phone (608) 525-2327

Severson & Associates
Phone (608) 525-2323
Fax (608) 525-2328

lori@seversonandassociates.com

BOARD OF DIRECTORS

WACO 2019
Advertising

Bud Styer- President
Smokey Hollow Campground
Email

608-592-2128

Scott Kollock — Past President
Vista Royalle Campground

Email
715-335-6860

Adam Malsack- 1st Vice President
Lake Arrowhead Campground

Email

Phone: 920-295-3000

Jim Button-2nd Vice President
Evergreen Campsites and Resort

Email
Phone: 920-622-3498

Mike Dricken -3rd Vice President

Lake Lenwood Beach and
Campground

Email
262-334-1335

Joyce Stenklyft- Secretary
Stoney Creek RV Resort

Email
715-597-2102

Bert Davis —- ARVC Representative
Dells Camping Resort

Email
608 -305-8404

Julie Michaels- Treasurer
Scenic Ridge Campground

Email
608-883-2920

Pat Rehwinkel - Director
Merry Mac’s Campground

Email
608-493-2367

Ashley Weiss - Director
Wilderness Campground
Email

608-297-2002

Mark Stefan - Director
Grand Valley Campground
Email

920-394-3643

Laurie Adams - Director
Baraboo Hills Campground
Email

608-356-8505

Jim Tracy - Director

Fox Hill RV Park & Campground
Email

608-356-5890

Patricia Lombardo - Director
Equity Lifestyle

Email

312-533-7255

Scott Grenon - Director

Tunnel Trail Campground
Email | 608-435-6829

Are you a part of the WACO Member Text Club? If you are not, consider joining! The WACO

office uses the text club as a way to communicate urgent messages, deadlines, important infor-

mation and more. To join the text club, text the word “WACO” to 25827 and your number will
automatically be added. After adding, you are able to stop the messages at any time by texting “STOP” in reply to a text.



mailto:mrbud@budstyerassociates.com
mailto:skollock@uniontel.net
mailto:adam@lakearrowheadcampground.com
mailto:evergreencampsites@gmail.com
mailto:mmdricken@gmail.com
mailto:joyce@stoneycreekrvresort.com
mailto:info@campthedells.com
mailto:scenicridgecamp@gmail.com
mailto:camp@merrymacscampground.com
mailto:mweiss@wildernesscampground.com
mailto:info@grandvalleycampground.com
mailto:camp@baraboohillscampground.com
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mailto:scott@tunneltrail.com

