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56th ANNUAL

Learn new 
tricks at the 

56th!

Marvel at the 197 Booths in our trade show!
New Entertainment options area this year! 
Get Super good at managing your business!
50 plus education programs giving you xray vision to the industry future! 

Network with Super Heros who share their superpowers !
Hire Super Entertainers for this season & next! 
Every session has Super activities you can take home and use!

New ideas! 

BAM! Win 

$5000 to 
spend at 

Trade Show! 

NEW This year! Gilbert Brown Foundation Labor of Love Weekend - During Labor Day raise 
money for the foundation. The park that raises the most money gets bragging rights in the 
directory, a trophy at the convention, AND 4 Champions Club seat Green Bay Packer Tick-
ets to use anyway your park sees fit. Let's get our seasonals and customers involved and 
make this our charity of choice. Thanks so much for all your help this past year! Together 

Super important to look at who is helping our in-

dustry in tourism! Your vote makes a difference!  
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October Fall Workshop 

Jumping pillows are still a 

highly desired piece in our 

campgrounds today! 

Check out the size of OCC’s!  

O’Neil Creeks signature item 

-The creek!  

 A big thank you to everyone 

that attended the October Fall 

Workshop in Chippewa Falls, 

Wisc. It was great to see mem-

bers with smiles on their faces 

after another season for the 

books.  

Also, a big thank you to our 

host, O’Neil Creek Campground 

for the accommodations and 

hospitality. If you couldn’t make 

it, take a look at the pictures and 

check out of all the fun and new 

things that were learned and 

saw! 

 

 

 

 

 

 

 

Your Host: Geri and Joe Walter  

Transportation at OCC! 

OCC believes in keeping the inventory 

at a good level – when the road bands 

go on they struggle with deliveries so 

this enables them to service their cus-

tomers and the store looked amazing.  

Take a peek at these photos of their 

store! 

You can see the new land from 

here! OCC recently added on 5 

additional acres adjoining the 

campground!  
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Debbie Best gave a presentation 

on how to use J1 students and 

what the requirements are for 

that program.  

The Man Cave at OCC – that 

smile says it all. There was 

some concern on why we 

were able to spend so much 

time in the store and so little 

time in the shop!  

OCC’s Man Cave was a huge 

hit!  

  

Geri even carries her own 

line of shampoo products! 

Kaplanek, James H - DA-

TCP  delivered a great presenta-

tion on how campground in-

spection reports will be going 

on line the same as restaurant 

inspection reports.  

A TV turned this way provides 

an amazing interactive sign!  

  

Keeper of the keys!  

Geri’s desk and office –

everyone was drooling over 

this! Great space!  

October Fall Workshop 

Organization at it’s finest!  

  

Little Creek  Campground  

Look at their storage! 

Cabins at Little Creek! 
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A seasonal camper made this 

for them!  -Little Creek 

Gorgeous new pine trees real-

ly added a lot to the pond – I 

hear it was all Angela’s idea! 

 

October Fall Workshop 
  

Auction items from WACO 

put to a beautiful application!  

 

Green Acres Family 

Campground 

Stoney Creek  RV Resort Stoney Creek’s Store 

Late night registration area 

The guard shack! 

Madison KOA 

Pine Harbor Campground 

Changing oil at Pine Harbor 

Campground 
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With the 2018 season coming to 

a close, it gives each campground 

member time to think about what 

will help improve their 

campground for the 2019 season.  

When going over your advertis-

ing, themed weekends, perks of 

the park, and logistics, remember 

that WACO is here to help you! 

The Wisconsin Association of 

Campground Owners has worked 

to make WACO an organization 

that will help each and every 

campground member in Wiscon-

sin.  

By being a member of WACO, 

you will have an immense amount 

of resources at your disposable 

such as:  

 Education  

 Strategic Planning  

 Advertising Arm  

 Purchasing Power  

 Relationships  

 Legislative  

 Marketing  

 Networking Opportunities  

 Convention Vendor Buying 

Program  

 Hospitality and Customer 

Training  

 Industry Knowledge  

The Executive Director of WA-

CO, Lori Severson, explains the 

resources WACO offers best by 

saying, “Always look at your WA-

CO family as your parks personal 

board of directors. Many times, 

the problems you are going 

through are exactly the same 

problems others have faced and 

already found the solution to. The 

WACO family should always be 

your go-to for issues for this rea-

son! We can save you the trouble 

2019 RV Shows 

Why Be a WACO Member  
of finding a solution!“  

WACO has campground owners 

ranging in experience of owning a 

campground for 40+ years to owners 

that are just building their first 

campground. This type of dynamic of-

fers all members a true winwin situa-

tion.  

As a WACO Campground Member, 

be sure to take full advantage of the 

advertising opportunities, Fall Work-

shops, Annual Convention and classes, 

website, RV shows, free WACO law-

yer, legislative issues, and more!  

If you want more information on a 

topic, please call the WACO office for 

guidance on where to find more.  

WACO would not be what it is to-

day if it wasn’t for the amazing mem-

bers and the dedication to the organi-

zation! 

  

 

As you near the end of your season and start to look ahead at all your “free” time (haha –what’s free time?), 

plan for the 2019 RV Shows you want to attend.  

 

Here are the dates of shows that WACO will be attending:  

 Milwaukee RV SuperShow: January 4-6 

 Chicago SuperShow: January 18-20 

 WBAY Green Bay RV Show: January 24-27  

 Madison RV Show: February 1-3 

 Minneapolis RV Show: February 7-10 

 Milwaukee RV Show: February 28-March 3 

 Rockford RV Show: March 8-10 

Other shows to keep in mind 

 Rochester MN RV Show: February 15-17 

 Eau Claire RV Show: March 15-17 

 Oshkosh RV & Boat Show: March 1-3 

 Central Wisconsin RV Show: March 8-10 

 La Crosse RV Show: February 7-10 
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functional. 

Offer interactive promotions 

like scratch-off tickets for onsite 

park products such as firewood, 

ice, soft serve cones or giveaway 

goodies, included branded items. 

Establish and RV show hashtag 

(#) on Instagram and Twitter. 

Look for other complementary 

businesses that will be at the 

show and co-promote using their 

hashtags and yours.  

Create a catchy branded and 

themed pin or button that in-

cludes your hashtag and social 

media name to be worn by booth 

staff and perhaps handed out as 

prizes during the show. 

Build an RV show landing page 

on your website and write key-

word-rich search engine opti-

mized (SEO) content for the 

page. 

Provide an offer coupon re-

deemable only at your booth 

Promote all of your planned “at 

show” marketing hooks. 

Offer a downloadable “your 

park“ package that included 

your hard copy booth 

handouts. 

Launch an email blast with an 

invitation to visit your booth. 

Link to your RV show landing 

page. 

Blog about the details of your 

booth and any behind the 

scenes scoop.  

Spread the word on Face-

book. 

In the blink of an eye, it is 

trade show season again, with 

consumer RV shows going on 

somewhere in the U.S almost 

every weekend throughout the 

fall and winter. Consider these 

trade show technology tips from 

Woodall's Campground 

Management to help you get 

the cutting-edge attention and 

make the most of your RV show 

investment.  

Pre-Show Promotion: 

As your show planning evolves, 

take the time to brainstorm tech-

nology tools to help you com-

municate your show presence, 

excite your audience and encour-

age participation.  

Poll your guests to determine 

your most popular theme week, 

then design and decorate your 

both according to poll results. 

Determine specials, prizes and 

promotional items to be used at 

your booth, Be creative and gen-

erous; no junk; make it fun and 

Taking Advantage of Technology During Trade Show 

Season 

Madison Camper & RV Show 
The 2019 Madison Camper & RV Show and Sale in Madison, Wisconsin is 

taking place on February 1-3, 2019.   

 

WACO members are eligible for the early bird price of $325.00 if post-

marked to WACO office by the deadline of November 20, 2018 

 

Hotel Options: 

WACO has a room block at the Clarion –attached to the Alliant Energy 

Center  

2110 Rimrock Road, Madison, WI 53713  

Phone: 608-284-1234 

Rate: $109.00 plus tax. Deadline: January 1, 2019 

Breakfast buffet, social hour and free internet 

Room block code: WACO 
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Executive Director 2018 Summer Update 
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2019 Convention 

Executive Director 2018 Summer Update 
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2018 Camping Gift Certificates 

The 2018 camping season has come to an end. Some of you may still be 

holding onto a few of these Camping Gift Certificates. Be sure to turn 

the certificates back in to be redeemed!  

ARVC Outdoor Hospitality Conference & Expo 

attendees stay on top of trends in 

the camping sector. 

Educational sessions fall into 

five different categories: Indus-

try Essentials, Business Manage-

ment, Operations Management 

and Leadership and Guest Expe-

rience.  

ARVC officials expect to see a 

full house with more than 100 

vendors in attendance.  

 

ARVC is also set to 

unveil its new website 

at this years OHCE, 

that has been in the 

works for a while.  

To learn more about 

OHCE and register, go 

to arvc.org. 

National Association of RV 

Parks and Campgrounds will be 

focusing on the “value of commu-

nity” at the 2018 Outdoor Hospi-

tality Conference & Expo (OHCE 

at  the Cox Convention Center in 

Oklahoma City, Okla., from Nov. 4

-8. 

 

This year’s OHCE will once again 

focus heavily on educational semi-

nars—mixed in with Q&A sessions 

and speeches—are going to help  

Executive Director 2018 Summer Update 



Have a weekend that 

works great at your 

campground and 

might do wonderful at 

other WACO 

campgrounds? Let us 

know!  

Campground  

Activities  
Every campground searches for 

campground activities to add to their 

schedule and themed weekends. Some 

pull out their hair trying to make the per-

fect weekend schedule while others use 

their creative to design a fun-filled time. 

For the campgrounds that are looking to 

shake up their activities or themed week-

ends, WACO has you covered. Take a 

look at the ideas the WACO staff has 

come up with!  

Themed Weekends  

Pirates Weekend - Arrgh!  

Christmas in July  

Disney Weekend  

Death by Chocolate  

Country Hoe down  

Mother’s Day Bliss  

Father’s Day  

Wet and Wild  

Kids Rule  

Murder Mystery  

Vegas  

Fishing  

Mardi Gras  

Secret Agent/Spy  

Relay/Olympics  

Nature  

Animal 

 Board Game  
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WACO has a Campground Member Facebook group for members to stay current with important infor-

mation, receive updates on deadlines, and network easily with our members.  

To join this group visit https://www.facebook.com/groups/wacomembers/.  

WACO Facebook Members Page 

Having Halloween 
Activities Can boost 
Your Occupancy 
Rates 

For most campground owners having themed 

weekends, special events and holiday celebrations 

will attract more campers. Halloween has become 

so poplar in the campground world, that many 

parks have started Halloween-themed weekends 

starting in September and keep them going right 

through Oct. 31! 

 

Offer a Variety of Activities  

Be sure to offer a variety of age appropriate acti-

vates. Mystery trails tends to be mainly for older 

teens and adults. Many campgrounds offer Trick-

or-Treating, games, coloring activities and other 

events to make sure everyone that stays at their 

park has fun. We have even heard of 

campgrounds include pets and have a pet costume 

contest.  

Get Your Guests Involved 

Many campground owners have noticed their 

campers really enjoy getting involved. Having a 

campsite decorating contest is a  great way to get 

your guests involved! It allows your guests to 

show their creativity and also encourages other 

guests to walk around and socializes while look-

ing at the decorations.  

 

Market, Market, Market 

Plan your activates ahead of time. Some 

campgrounds have already started planning for 

next year! Plan ahead and allow yourself time to 

make any changes needed and promote your ac-

tivities  through social media. Add your events to 

your calendar and post to your website. Allow 

your guests times to plan ahead also! Spread the 

word! 

Meet the newest  

owner of Beantown 

Campground! 



The findings for this group, which are new to the North Ameri-

can Camping Report this year, indicate that teens share their 

adult counterparts’ feelings about the benefits and emotional 

connections to camping. This suggests that as more families ex-

perience the outdoors, the more likely they are to continue those 

activities and consequently, this will result in continued in-

creased overall incidence of camping nationally, and particularly 

among families. 

“We’re seeing that once these younger campers experience the 

outdoors and the benefits of camping, they become hooked on it 

and it becomes part of their lifestyle. As parents bring their chil-

dren along, we’re already seeing their love of camping being 

passed on to the next generation,” added O’Rourke. 

Key findings and trends based on the results of the 2017 North 

American Camping Report include: 

 

Millennials are driving the growth of camping in America 

 

 Currently, 61 percent, or 75 million, of U.S. households are 

active campers. This is up from 58 percent in 2014. The 

number of highly avid campers is growing even more rapid-

ly, with the number of campers who take three or more trips 

per year growing by 36 percent since 2014. 

 

 Millennials now account for 38 percent of active camper 

households in the U.S., up from 34 percent in 2015 

(millennials comprise 31 percent of the overall population). 

Gen Xers account for 34 percent of campers, up from 28 

percent in 2015 (Gen Xers account for 27 percent of the 

population). Millennials make up nearly half of all new 

campers who started camping in 2016 (48 percent). 

 

2017 season forecast: Americans will head outdoors to camp 

more this year 

 

 Overall, 13 million U.S. households say they plan to camp 

more in 2017 (49 percent; number of households is based on 

net). In 2016, 37 million households camped at least once, 

and of those, 14 million camped three or more times. 

 

 For the second year in a row, millennials are the most likely 

to report that they intend to camp more often in 2017, with 

51 percent saying they plan to take more camping trips and 

57 percent saying they plan to spend more nights camping. 

 

Seeking greater balance: Millennials, and campers in gen-

eral, are discovering the emotional and physical health bene-

fits of time spent outdoors 

 

Camping is Up in the U.S., Trend Expected to Continue as Millenni-

als Seek the Positive Health Impacts of Time Spent Outdoors 

BILLINGS, Mont.--(BUSINESS WIRE)--An estimated 13 

million U.S. households plan to camp more in 2017 than they 

did in 2016, and more than 1 million new households have 

started camping each year since 2014. Millennials are driving 

this growth as they take to the outdoors in greater numbers, and 

they have no intention of letting up. This is according to the 

results of the 2017 North American Camping Report, an annual 

independent study supported by Kampgrounds of America, 

Inc. (KOA). 

#Camping is up in the U.S., driven by #Millennials. Learn more 

in the 2017 North American Camping Report #KOACamping 

Tweet this 

Millennials now account for 38 percent of the 75 million active 

camper households in the U.S., up from 34 percent in 2016, and 

51 percent say they plan to increase their camping this year. 

Results of the survey indicate that these younger campers are 

using camping to add more balance to their lives. Their key 

reasons for camping include spending more time with friends 

and family, being physically active and improving their overall 

emotional well-being and health. 

 

Their attitudes about camping are reinforced by their behaviors 

and, with the influx of younger campers, this is changing the 

camping landscape overall. Camping is becoming a more social 

activity, and outdoor recreation while camping is shifting to 

more physically active activities. In this year’s results, hiking 

outranked fishing as the most popular type of camping recrea-

tion for the first time since the first iteration of the North Amer-

ican Camping Report. Kayaking and mountain biking also saw 

significant increases. 

“Camping continues to grow in popularity, with more Ameri-

cans starting to camp and people taking more frequent trips 

each year,” said KOA COO Toby O’Rourke. “Year-over-year 

people consistently say camping allows them to relax, spend 

time with family and friends, be active and contributes to their 

emotional well-being. The significant growth in camping un-

derscores Americans’ enthusiasm and growing desire to get 

outside. Camping—whether it’s traditional tent camping, 

RVing or staying in a full-service cabin—will continue to fulfill 

that need.” 

In an even more promising outlook for the future of camping 

and outdoor recreation in America, Generation Z teens (ages 13

-17) are highly enthusiastic about camping and place a great 

deal of importance on people their age spending time outdoors. 

Half of U.S. Campers Intend to Head to the Outdoors to Camp More in 2017; Future Outlook Positive with 90 Percent of Teen 
Campers Intending to Camp as Adults 

P A G E  1 1  

https://www.businesswire.com/
http://cts.businesswire.com/ct/CT?id=smartlink&url=http%3A%2F%2Fkoa.uberflip.com%2Fi%2F794160-2017-north-american-camping-report&esheet=51525952&newsitemid=20170315005391&lan=en-US&anchor=2017+North+American+Camping+Report&index=1&md5=56f4948a20bf3bfbe2dc76c3
http://cts.businesswire.com/ct/CT?id=smartlink&url=http%3A%2F%2Fkoa.com%2F&esheet=51525952&newsitemid=20170315005391&lan=en-US&anchor=Kampgrounds+of+America%2C+Inc.&index=2&md5=7b38cbcd16343a429be9e98898bd6908
http://cts.businesswire.com/ct/CT?id=smartlink&url=http%3A%2F%2Fkoa.com%2F&esheet=51525952&newsitemid=20170315005391&lan=en-US&anchor=Kampgrounds+of+America%2C+Inc.&index=2&md5=7b38cbcd16343a429be9e98898bd6908
https://www.businesswire.com/news/home/20170315005391/en/Camping-U.S.-Trend-Expected-Continue-Millennials-Seek#


 

 

 

 

The positive impacts of camping are consistently up from past 

results, suggesting that as campers discover the emotional and 

physical health benefits of time spent outdoors, they are seek-

ing it more and more. 

 

 Americans who camp, and especially those in the millen-

nial age group, say that it has a great deal of impact on 

reducing stress (45 percent of U.S. campers, as well as 45 

percent of millennials), contributing to their emotional 

well-being (41 percent of U.S. campers, 43 percent of 

millennials), overall health improvement (39 percent of 

U.S. campers including 39 percent of millennials) and 

leading a healthier lifestyle (36 percent of U.S. campers, 

and 37 percent of millennials). 

 

 According to millennials, the key reasons they camp in-

clude spending more time with friends and family (43 

percent strongly agree), being physically active (33 per-

cent) and blowing off steam (33 percent). 

 

 A majority of millennials (60 percent) and Gen X (51 

percent) campers say that they are more physically active 

than others in their age group. 

 

 Self-described physical fitness is highest among millenni-

als, with 7-in-10 stating that their physical fitness is ei-

ther excellent or very good (72 percent). 

 

 81 percent of millennials say spending more time with 

friends and family is the top reason they plan to camp 

more in 2017. This was also the number one factor im-

pacting their decisions to camp in 2016, with 80 percent 

saying it had a great deal of impact. Socioeconomic fac-

tors also played a role in millennials’ camping behaviors 

last year, with 70 percent reporting more free time and 68 

percent reporting a change in their personal financial 

situation had a great deal of impact on their decision to 

camp. 

 

 In the U.S. market, 3-in-10 campers indicate that camp-

ing allows them to spend more time vacationing each 

year. 

 

Younger campers are changing the camping landscape 

 

The influx of younger campers is changing the camping land-

scape overall, from who is camping to how people are experi-

encing the outdoors. 

 

 In line with their strong enthusiasm for camping with 

family and friends, millennials tend to camp in the largest 

groups. The average group size for millennials is 10.7, 

compared to 8.5 for Gen Xers and 7.9 for baby boomers. 

 

 Camping is becoming more of a family event, with 51 

percent of campers reporting they have children in the 

household, up from 41 percent in 2014. Younger parents 

are the most likely to say children are enthusiastic about 

camping (53 percent of millennial parents). 

 

Not only are these younger campers highly 

social, but they also are more physically active 

and more likely to gravitate towards recreation such as moun-

tain biking, hiking, running and adventure sports. 

 

 As a result, more physically active types of recreation are in-

creasing in popularity overall, with mountain biking (+6 per-

centage points), hiking/backpacking (+4 percentage points), 

canoeing/kayaking (+5 percentage points) and biking (+5 per-

centage points) and all gaining popularity since 2014. 

 

 While fishing remains a popular activity, for the first time in 

this survey’s history, hiking (50 percent) outranks fishing (44 

percent) as the most popular form of recreation. 

 

 41 percent of both millennials and Gen Xers say that onsite 

recreation is important to them. The driving factor for these 

younger campers is that they’re likely to be camping with chil-

dren. 

 

 70 percent of Gen Z teens say they want to stay at 

campgrounds with a lot of onsite activities. While fishing ap-

pears to be in decline overall (-14 percentage points since 

2014), it may experience a resurgence in the coming years as it 

is extremely popular among teen campers, with 8-in-10 stating 

that they go fishing while camping. 

 

Younger campers are much more diverse, which is contrib-

uting to an increasingly multicultural camping landscape over-

all. 

 

 Of the 1 million U.S. households that started camping in 2016, 

4-in-10 were either Hispanic (13 percent of new campers, 16 

percent of the population), African American (12 percent of 

new campers, 12 percent of the population) or Asian American 

(14 percent of new campers, 5 percent of the population). 

 

 This is a continuing trend driven by younger campers, as a full 

30 percent of non-white millennial campers report that they’ve 

started camping in just the past few years, compared to 15 per-

cent of white millennials. 

 

 There has been a large influx of Asian American campers over 

the past couple of years, and it doesn’t appear to be slowing. 

According to this year’s survey results, the proportion of new 

Asian American campers is nearly triple what would be ex-

pected from overall population figures. This increase is most 

prevalent among younger Asian American campers with 43 

percent only having started camping in the past couple of 

years. 

 

Gen Z teens are highly enthusiastic about camping, and many 

see it as an opportunity to unplug 

 

 Teen campers assign a great deal of importance on getting 

outside and being active, with 81 percent saying it’s very im-

portant for people their age to spend time outdoors participat-

ing in activities such as camping, fishing, hiking, kayaking, 

rock climbing, etc. 

 

P A G E  1 2  



 58 percent of teen campers surveyed said they are very en-

thusiastic about camping, and virtually none reported low 

levels of enthusiasm. All the teens surveyed said they en-

joyed their camping trips and 62 percent said they want to 

camp more in the coming year (33 percent said the same 

amount). Only 13 percent said they would rather go to an 

amusement park than go camping. 

 

 Teens’ favorite thing about camping is being able to spend 

time with their family and spending time outdoors. 

 

 Teens enjoy being active while camping, with 70 percent 

saying they like to stay at campgrounds where there are a lot 

of activities. With childhood obesity being an ongoing prob-

lem, it is also important to consider that about 6-in-10 teen 

campers (58 percent) say that they are more physically ac-

tive than others in their peer group. 

 

 90 percent of Gen Z teens say that they intend to camp as 

adults and 93 percent claim that if they have kids of their 

own, they will take them camping as well. 

 

Even though many adults have the view that teens are 

“glued” to their phones, teens are no more likely to use tech-

nology than their adult counterparts. While most teens bring 

smartphones with them while camping, not surprisingly and 

like their adult counterparts, an overwhelming majority say 

they would still want to go camping if they could not stay in 

touch with others using their phones or computers. 

 

 71 percent of teen campers say they would still want to go 

camping even without access to technology. Only 6 percent 

of teen campers say that they would not want to camp with-

out access to technology (about one-fourth are on the fence). 

 

 Half of teens surveyed (52 percent) say that camping offers 

them an opportunity to “unplug” from technology. 

 

Campers are using technology to spend more time outdoors 

 

Access to technology is freeing up time among young campers 

who, in all likelihood, are able to check work emails and check in 

with work via phone when needed. 

 

 Technology is allowing a large bloc of campers (37 percent) 

-- including at least 43 percent of millennials -- to spend 

more time camping. This group is also the most likely to 

check and send email while camping (45 percent), which 

likely includes work emails. 

 

 This group takes an average of almost two additional vaca-

tion days to camp each year. 

 

 While nearly all U.S. campers bring some type of technolo-

gy with them while camping, they are evenly split in their 

opinions regarding whether technology enhances or detracts 

from their camping experiences. This holds true even among 

millennials, with 38 percent saying technology detracts from 

their camping experience and 36 percent saying it enhances 

it. 

 

 Among campers who say that 

access to technology allows them to camp more often, 57 

percent state that technology also enhances their trips, sug-

gesting that the ability to access technology improves the 

quality of the experience simply by allowing them to camp 

more often. 

 

America’s Public Parks 

 

 The desire to visit state and national parks has increased over 

2015, and 3-in-10 U.S. campers say the National Park Ser-

vice’s 100thanniversary in 2016 got them to visit a park they 

would not have otherwise visited. Millennials were the most 

likely to claim this (40 percent). This suggests that a grow-

ing camper constituency will continue to place high demand 

on these lands. 

 

 One-third of U.S. campers say that they now feel more wel-

come at national parks than they did several years ago. Large 

blocs of Hispanic (45 percent) and African American (42 

percent) campers say they feel more welcome when com-

pared to the past. 

 

SURVEY METHODOLOGY 

 

U.S. and Canadian Household Results: This survey was conduct-

ed by Cairn Consulting Group, an independent market research 

firm with extensive experience in the hospitality and services 

industries. The survey was conducted in January 2017. The sam-

pling methodology targeted a randomly selected sample of U.S. 

and Canadian households. Sampling was designed to obtain 

n=2,426 completed survey among representative U.S. households 

and n=508 completed surveys among representative Canadian 

households. A sample of n=2,426 U.S. households is associated 

with a margin of error of +/- 1.99 percent. Among Canadian 

households, a sample of n=508 is associated with a margin of 

error of +/- 4.37 percent. 

 

Teen Survey Results: The results are based on a total of 401 sur-

veys completed among a random sample of U.S. households with 

children between the ages of 13 and 17. Each survey was com-

pleted with a teen respondent whose parents gave prior permis-

sion. A sample of n=401 teen campers is associated with a mar-

gin of error of +/- 4.9 percent. 

 

All surveys were completed online via an outbound solicitation 

sent by Survey Sampling International to a randomly selected 

cross-section of U.S. and Canadian households. The sample of 

households from which the surveys were completed was statisti-

cally balanced to ensure that the results are in line with overall 

population figures for age, gender and ethnicity. 
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BOARD OF DIRECTORSBOARD OF DIRECTORS 

SCOTT KOLLOCK 
Vista Royalle Campground 

President 
(715) 498-8204 

BUD STYER 
Smokey Hollow Campground 

Director 
(608) 592-2128 

BERT DAVIS 
Badgerland Campground 

ARVC Representative 
(608) 873-5800 

JIM BUTTON 
Evergreen Campsites, LLC 

Director 
(920) 622-3498 

JULIE MICHAELS 
Scenic Ridge Campground 

Director 
(608) 883-2920 

PAT REHWINKEL 
Merry Mac’s Campground 

Director 
(608) 493-2367 

JOYCE STENKLYFT 
Stoney Creek RV Resort 

Director 
(715) 597-2102 

ADAM MALSACK 
Lake Arrowhead 

Director 
920-229-1616 

LAURIE  ADAMS 
Baraboo Hills 

Director 
(608) 356-8505 

MIKE DRICKEN 
Lake Lenwood Beach and 

Campground 

Director 
(262) 334-1335 

JIM TRACY 
Al’s Fox Hill 

 Director 
(608) 356-5890 

ASHLEY WEISS 
Wilderness Campground 

Director 
(608)297-2002 

MARK STEFAN 
Grand Valley Campground 

Director 
(920-)394-3643 

MARK HAZELBAKER 
  

Lawyer 
(608) 663-9770 

WACO 2019 

Advertising 

WEBSITE AD SIZES 

Banner Ad: 1200 x 120 

Side Ad: 200 x 200 
 

PLEASE NOTE! 

All Photoshop work should be actual size 

with a resolution of at least 300 and saved as 

a layered .tiff in CMYK.  It can also be saved 

as a PDF. 
 

WACO Member 

Login 
Username:  

member 

Login: Member 

Password: 

born2camp 

Lori Severson, 

Executive Director 

PO Box 228 

Ettrick, WI 54627 

WACO Phone (608) 525-2327 

 

Severson & Associates 

Phone (608) 525-2323 

Fax (608) 525-2328 

lori@seversonandassociates.com 


