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Theme for 2014 Convention

Please submit your ideas for a 
theme for next years Convention 
to the WACO office as soon as 
possible.  We want the  51st. year 
celebration to be a great one!  Any 
ideas you have would be greatly 
appreciated!

With advances in technology, one 
of the cool things Internet users are 
able to do is look up page views (also 
known as analytics) for websites. 
This means a user is able to see 
how many times their webpage was 
viewed. For WACO’s website, we 
found some crazy numbers just for 
June alone.The region of East Wis-
consin Waters came in first at 13,902 
page views. For the region of Central 
Wisconsin River, they had 13,578 
views.  Indian Head was at 6,661 and 
not far behind was Hidden Valley at 
6,571. Northwoods region came up 
with 6,189 page views. With the final 
region, Southeastern Wisconsin came 
in at 12,972. 

Reasons 
to Belong! 

Every business needs to evalu-
ate why they spend money where 
they do. Your WACO membership 
should be considered value added 
to your business. Take a quick look 
at how you use your membership 
to benefit your business. By group-
ing businesses together, so much 
more is able to be accomplished. 
Have you noticed how informed we 
are about things that are happening 
legislatively? We have Jeff Sims from 
ARVC acting as our watchdog to see 
any legislation that comes down the 
pipe that we personally might miss. 
Along with that, Mark Hazelbaker is 
a tremendous asset when we need 
legal advice. We hope the WACO of-
fice provides answers for the industry 
when you need them. Look at your 
WACO family as your personal Board 
of Directors. We have trade members 
who can help you with any ques-
tions, 2 accountants, 5 bankers, and 
a cluster of experts!  We also have an 
attorney who has a free hotline for all 
WACO members. Our actual Board of 
Directors never turns me down when 
I ask for member help on specific 
issues. Our educational program is 
truly second to none. We offer class-
es and specific certifications on ev-
erything a campground owner needs. 
Not only do you have your WACO 
family, but also The Gilbert Brown 
Foundation helping our branding ef-
forts and supporting our philanthropic 
efforts. His name connects us through 
social media, adverting and us to the 

Packer nation. Our directory gets your 
name out to over 300,000 campers 
along with a website presence that 
is truly a powerhouse. When making 
your membership decision, consider 
the value of WACO to your business. 
Please feel free to set up an appoint-
ment to go over your membership 
benefits and be sure you are making 
use of all that your membership to 
WACO offers you. 
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Facebook and Twitter seem to be 
the hype nowadays when it comes 
to staying informed and getting 
out information. Word can spread 
like wildfire on these networks. 
The power of social networking on 
WACO is tremendous. 

For example, have a big and excit-
ing event happening soon at your 
campground? Worried about the 
amount of people showing up? 
Why not spread your advertising 
over the internet and not just flyers 
around town! Not only is Facebook 
and Twitter reaching out to friends 
that you are connected with, but it 
is reaching their friends. As I said 
before, it spreads like wildfire. 

Both networks are able to help 
with more than just advertising, 
they can keep you informed. As a 
campground, you are able to post 
what is going on that week, what 
specials are going on, and any-
thing else that sparks an interest. 

By using these networks, a stron-
ger relationship between camp-
grounds and WACO are built. You 
share a campgrounds information 
one time, they can help you out 
and do the same another time. 
Social networking has the opportu-
nity to make your client list expand 
as well as make your connections 
with other campgrounds grow. 

Take the plunge and join today! To 
stay up to date with WACO, add 
us on Facebook at www.facebook.
com/wisconsincampgrounds and 
on Twitter at www.twitter.com/
wicampgrounds.

SCOTT KOLLOCK
PRESIDENT
Vista Royalle Campground
1-715-335-6860

JUDY BUCHTA
Past PRESIDENT
Duck Creek Campground
1-608-429-2425

DAWN BUTTON
SECRETARY
Evergreen Campsites LLC
1-920-622-3498

BERT DAVIS
Badgerland Campground
1-608-873-5800

MIKE DRICKEN 
Lake Lenwood Beach & Campground
1-262-334-1335

ADAM MALSACK
Lake Arrowhead Campground
1-920-295-3000

DAWN REHWINKEL 
Merry Mac’s Campground
1-608-493-2367

Leland Nelson
Keyes Lake Campground
1-715-528-4907

ROBERT WEISS 
Wilderness Campgrounds
1-608-297-2002

BECKY GUSSEL
Sherwood Forrest Camping
1-608-254-7080

RANDY SONDALLE
Pineland Camping
1-608-564-7818

BUD STYER
ARVC Representative
Smokey Hollow Campground
1-608-592-2128

The Power of 
Social Networking

Early  Bird
                JULY 31,2013 
            IMPORTANT DATE

Don’t forget you can save 3% on your 
dues if you get your membership in-
formation in before July 31, 2013. You 
can pay by Mastercard or Visa.  If you 
have any questions, don’t hesitate to 
call Lori on her cell phone 608-792-
5915. 

A Note from Stephanie Klett 

  Secretary of Tourism! 

The world premiere of the Jordy 
Nelson commercial is next Thurs-
day, but press due to #87 and 
Jerry Zucker has already been 
incredible.  Between general ar-
ticles and the AP Jordy/Jerry clips,  
results include 105 million impres-
sions and more than $4.8 million 
in earned media value to date.  
I’m sure we’ll get a lot more in the 
next couple of weeks with the 8/1 
unveiling and after the spot starts 
airing.  
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Rural isn’t where you live; it’s what you value. It’s a belief that people who know each 
other look out for each other. Rural Mutual Insurance Company provides “undivided 
attention” to campgrounds here in Wisconsin– so we get the details right. Working close  
together. That’s what we do. That’s who we are.  Contact a Rural Mutual Insurance agent. 

Insurance Company
Rural Mutual

UndividedAttention.com

Steven Berger, Mondovu (715) 926-3871
C & D Prof. Insurance Services, 
 Wautoma (920) 787-2100
Carl Thomfohrda, Balsam Lake (715) 485-3010
Chad Wiedenhoeft, Ft. Atkinson (920) 563-9355
David Tiffany, Elkhorn (262) 743-2400
Fred Clary, Richland Center (608) 647-2972
Jaime Congdon, Green Lake (920) 294-3338
Thomas Hebert, Eau Claire (715) 830-1101
Jennifer Howen, Marshfield (715) 384-2826

Matthew Kripschack, Richland Center 
         (608) 647-2251
Mike Hutchinson, Monroe (608) 325-4052
Patrick Gillis, Eau Claire (715) 514-4477
PTR, Sturgeon Bay/Chilton (920) 746-4017
Robert Hahn, Portage/Rio (608) 742-4444
Robin Rubisch, West Salem (608) 786-1550
Stella Westfall, Three Lakes (715) 546-4100
Debra Young, Verona (608) 845-9190

(29 years as an Owner/Operator)

•  Campground Consultant
•  Pre-Purchase Park Inspections
•  Operation Evaluations
•  Advertising & Marketing Strategies

608-370-4500 or 608-592-2128

www.budstyerassociates.com
Email: mrbud@budstyerassociates.com

“TAKE YOUR CAMPGROUND TO THE NEXT LEVEL”
www.wisconsincampgroundsforsale.com

  

Go to www.wisconsincampgrounds.com
member@wisconsincampground.com
password: born2camp

   Advertising    
  in the WACO 
    Newsletter
BUSINESS CARD SIZE AD                     
one time       $100.00
DOUBLE BUSINESS CARD SIZE 
AD     one time       $150.00
¼ Page                                               
      one time       $200.00
½ Page                                               
      one time       $300.00
Full Page                                            
      one time       $500.00

INSERT TO NEWSLETTER 
- one time - Something you 
design/print - $300.00

INSERT TO NEWSLETTER 
- one time - Designed/printed 
by us - $400.00

20% discount for 6 months  - 
Consecutive 30% discount for 
12 months    


